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FEATURES OF DETERMINING THE EFFICIENCY OF ADVERTISING IN THE FOOD INDUSTRY

V paHOMYy AocCAipsKeHHI HaMy mpoaHaAi30BaHO TeOPeTHYHI Ta MPaKTUYHI acmekT e(PeKTUBHOCTI PeKAAMU K 3aXOAY
MOKPaIeHHS CUCTEMI MEHEAKMEHTY PeKAAMHOT AiIABHOCTI Yy Cy4aCHMX KOMIIaHiAX Xap4yOBOi HIPOMUCAOBOCTI Ta 3AIMICHEHO
OLiHKY edEKTUBHOCTI PeKAaMU. AKTYaAbHICTh AAHOTO AOCAIAKEHHS 3yMOBAeHA Hee(EKTUBHUM IPOBeAEHHAM 260 Henpo-
BEAEHHSM 6e3M0CePeAHbOTO MEHEAKMEHTY PEKAAMHOT AiIABHOCTI Y CYYaCHMX KOMIIAHiSIX Xap4oBOi IPOMUCAOBOCTI, O, B
CBOIO 4epry, CIPUYMHUAO HEOOXiAHICTD MOKPAIIEHHS CUCTEMYU MEHEASKMEHTY PEKAAMHOL AiIABHOCTI y Cy4aCHUX KOMIAHisNX
XapyoBOI IPOMMCAOBOCTI 3aTaAOM Ta BMBYEHH: Ta BAOCKOHaAeHHS e eKTUBHOCTI peKAaMy 30KpeMa. TakuM 4MHOM, OCHOB-
HOIO METOI0 AAHOTO AOCAIAKEHHS € BUBYEHHS 6a30BMX T€OPETMYHMX Ta MPAKTUYHUX ACIEKTIB CUCTEMU MEHEAKMEHTY peK-
AaMHOT AISIABHOCTI Y CyYaCHMX KOMIIaHiIX Xap4yoBOi MPOMMUCAOBOCTI Ta GOpPMyBaHHS 3aXOAIB MOKPAI[EHHS OCTAHHBOI.

ITia yac AaHOrO AOCAIASKEHHS HaMy ONPalbOBaHA AOCUTD BEAMKA KiABKICTh YKPaTHChKMX Ta iHO3€MHMX HAYKOBUX MPAlLb,
pecypcy Mepeski iHTepHeT, AOCAIASKEHO Ta IPOaHaAi30BaHO YMMAAO ACIEKTiB IPAKTUYHOI AiIIABHOCTI [OAO PEKAAMHO]T AiIAB-
HOCTi Cy4aCHMX KOMIIaHil Xap40BOi IPOMMUCAOBOCTi. METOAOAOTIYHOIO OCHOBOIO AAHOT'O AOCAIASKEHHS CTaAM 3araAbHi, cie-
uudivHi, AlareRTHMYHI METOAM Mi3HAHHA Ta KAACHYHi TOCTYAQTH 3araAOM eKOHOMIYHOI Teopil.

In this study, we analyzed the theoretical and practical aspects of the effectiveness of advertising as a measure to
improve the management system of advertising activities in modern food industry companies and evaluated the
effectiveness of advertising. The relevance of this study is determined by the inefficient conduct or non-conduct of direct
management of advertising activities in modern food industry companies, which, in turn, caused the need to improve the
management system of advertising activities in modern food industry companies in general and to study and improve
the effectiveness advertising in particular. Thus, the main goal of this study is to study the basic theoretical and practical
aspects of the management system of advertising activities in modern companies of the food industry and the formation
of measures to improve the latter.

In the course of this research, we processed quite a large number of Ukrainian and foreign scientific works, Internet
resources, researched and analyzed many aspects of practical activities related to the advertising activities of modern
companies in the food industry. The methodological basis of this study was general, specific, dialectical methods of
cognition and classical postulates of economic theory in general.

The management of advertising activities, in our opinion, is an extremely relevant aspect in modern economic science,
since the management of advertising activities solves the issue of the development of companies and, in turn, provides
consumers with the necessary information. The integration of Ukraine today into the world economic space, the
globalization of economic processes directly creates the need to use new approaches to advertising in general. Advertising
as an integral part of the economy as a whole is rapidly developing today both in Ukraine in particular and on a global
scale in general, and therefore, in our opinion, is a priority direction of economic development.

In our opinion, in modern companies, not enough attention is focused today on the management of advertising
activities, which, in turn, implies the existence of a set of aspects that interact with each other and, as a result, form the
possibility of adoption and implementation economically sound and effective modern solutions for managing advertising
activities in the food industry.
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In our opinion, the issues of studying and improving the effectiveness of advertising of modern companies in the
food industry remain unexplored today.

Many scientists were engaged in the study of the characteristics of consumer behavior and the impact on the latest
advertising, in particular: K. AT. Afanasyeva [1], K. IN. Bazherina, O. IN. Chernenko, N. Kozhushok [2], O. Yu. Bochko,
N. WITH. Kosar, M. M. Mamchyn, A. AT.Baran [3], T.IN. Mazana, V. P. Tkachenko, O. AND. Shcherba However, in our
opinion, today there is still a need to research, analyze and improve the behavior of buyers in the consumer market in
modern conditions of martial law, which, in turn, has a significant impact on market demand, and also forces sellers and
manufacturers to adapt their own offers to a change in demand.

Thus, the main goal of this study is the theoretical justification of the management of advertising activities of food
industry companies and the determination of the main areas of improvement of the latter in general, as well as the study
and analysis of the features of determining the effectiveness of advertising in particular.

The theoretical and methodological basis of this study is the work of many foreign and Ukrainian economists. The
laws of Ukraine, as well as other normative legal acts related to advertising in our country, materials on the management
of statistics of our country served as the informational basis of this study.

In the implementation of the assigned task, we used the methods of a systematic approach, comparative analysis
when clarifying the actual categories of advertising activity; used a systematic approach to the development of the
advertising management process; analytical and statistical methods of obtaining and analyzing marketing information,
sociological research, statistical analysis, expert evaluations during the study and implementation of market analysis.

Katouo6i ca0ba: mapxemunz, menedxmenm pexaramnoi diarvnocmi, pexaama, egpexkmubuicmo pex-

aAAMU.

Key words: marketing, management of advertising activities, advertising, effectiveness of

advertising.

MOCTAHOBKA NMPOBJIEMU

MeHeARMEHT peKAaMHOT AIIABHOCTI, Ha HalIe
IIepeKOHaHHS, € HAA3BMYAMHO aKTYaAbHUM acCIeK-
TOM B CYYacCHil eKOHOMIiYHi} HayI[i, OCKiABKYM Me-
HeAKMEHT PeKAAMHOI AiAABHOCTI BUpilIye IUTAH-
HSl PO3BUTKY KOMIIaHiif Ta, B CBOIO 4epry, 3a6e3-
nedye noTpi6HOW0 iHpOpMAaLi€l0 CHOXMBAYIB.
Inrerpania Vrpainu ceoroani y cBiToBuit mpoctip
eKOHOMIKM, TA06aAizarnis 6e3mocepeAHbO EKOHO-
MIYHMX IIPOIeCiB CTBOPIOE HEOOXIAHICTh BUROPU-
CTaHHS HOBYX IIIAXOAIB B IliAOMY AO pekAamu. Pex-
AaMa fK CKAAAOBa YaCTMHA €KOHOMIKM B IIiAOMY
CTPiMKO PO3BMBAETHCA CbOTOAHI SIK B YKpaiHi 30K-
pema, Tak i y cBiroBomy Macurabi 3araaom, i tomy,
Ha Halle IepeKOHaHHS, € IPIOPUTETHUM HAIPs-
MOM €KOHOMI{4YHOTO PO3BUTKY.

Ha Hame nepexonaHHs, y Cy9aCcHMUX KOMIIaHi-
SIX HEAOCTATHBO YBaryu akKIeHTYEThCS CbOTOAH] HA
MEeHEeAKMEHT| peKAaMHO1 AIIABHOCTI, 1[0 IepeA-
6a4ae, B CBOIO Yepry, iCHYBaHHS CYKYIHOCTI ac-
IEeKTiB, AKi B3a€MOAIIOTh MixX co600 Ta, K Ha-
CAIAOK, GOPMYIOTh MOSKAMBICTh YXBaA€HHS Ta 3a-
Ge3neyeHHs peaaizanii eKOHOMIYHO OOGTPYHTOBA-
HMX e(peKTUBHUX Cy4YaCHUX PilleHb MIOAO YIpPaB-
AIHHA peKAaMHOIO AiIABHICTIO B XapyOBiil IPOMUC-
AOBOCTI.

N

Hepocaiaxennummy 3aAnmarThCs CbOTOAH], MU
BBa’Ka€MO, INTAHHA BYBYEHHS T4 BAOCKOHAACH-
HA e(PeKTUBHOCTI peKAaMy Cy4acHUX KOMIIaHii B
Xap4oBiil IPOMICAOBOCTI.

AHANI3 OCTAHHIX AOCNIAXEHDb
I NYBJIKALIA

AocripkeHHSIM 0COOGAMBOCTEN MOBEAIHKY CIIO-
>KYBadiB Ta BIIAMB Ha OCTAaHHIO PeKAaMM 3alIMaAO-
cst 6arato HayKoBIiB, 30kpema: K. O. Adanacpesa
[1], K. B. baxepina, O. B. Uepuenko, H. Koxy-
mwoxk [2], O. IO. bouxko, H. C. Kocap, M. M. Mam-
anh, A. O. bapau[3], T. B. Mazana, B. I1. Tkauen-
ko, O. I. lllep6a. Oapnax, Ha Hame mepeKOHAHHS,
ChOTOAHI Ije 3aAMmaeThCss moTpeba y AOCAIA-
JKeHHi, aHaAi3yBaHHI Ta BAOCKOHAaAeHHi MOBeAiH-
KJ Ha CIOJKMBYOMY PUHKY NOKYIIIiB B Cy4aCHUX
yMOBax BOEHHOI'O CTaHy, 11O, B CBOIO Yepry, 4n-
HUTb Bar'OMMI BIIAMB Ha IIONNT Ha PUHKY, @ TAKOXK
3MyIIy€E IPOAABIiB Ta BUPOOHUKIB BAACHI IpOmO-
3MIi{ IPUCTOCYBAaTU AO 3MiHY IOIMUTY.

NMOCTAHOBKA 3ABAAHHS
TakuM 4MHOM, OCHOBHOIO METOIO AAHOTO
AOCAIASKEHHS € TEOPETHIHE OOTPYHTYBAHHS Me-
HEASKMEHTY peKAaMHOI AifABHOCTI KOMIaHiN
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Xap40BOI IPOMUCAOBOCTI Ta BU3HAYEHHA OCHOB-
HUX HAaOPAMiB BAOCKOHAA€HHS OCTaHHbOTO 3a-
raaoM, a TaKOX BMBYEHHS Ta aHaAi3yBaHHA
0COGAMBOCTE BU3HAYEHHS e(PEKTUBHOCTI peK-
AaMmu 30Kpema.

METOAM OOCNIAXEHHS

TeopeTnyHOo, a TAKOX METOAOAOTIYHOIO
6a3010 A@HOTO AOCAIAKEHHS € HalpaljloBaHHS
6araThoX 3apyOikKHMX Ta YKPaTHCHKUX €KO-
HoMicTiB. IHopmaLitHOIO OCHOBOIO AaHOTO
AOCAIASKEHHS HOCAYKUAYM TAaKOX i 3aKOHM VK-
painm, a TakOX i iHII HOPpMATUBHO-IIPaBOBI aKTU
BIAHOCHO peKAaMJy B Halllili Aep>KaBi, maTepiarn
i3 nuTaHP yOpaBAIHHA CTATUCTUKM HAWIOI Aep-
SKaBH.

IIpu peanizanii mocTaBAeHOTO 3aBAAHHSA MM
3aCTOCOBYBAaAM METOAY CCTEMHOTO IiAXOAY, T1O-
piBHAABPHOT'O aHAAi3y Py yTOYHEHH] BAACHE Ka-
TeTropiil peKAaMHOI AIIABHOCTI; BUKOPICTOBYBA-
AM CUCTEMHUI MiAXiA AO PO3POOKM IpoLECy Me-
HEASKMEHTY peKAaMHOI AiAABHOCTI; aHAAITHYHHKX,
CTaTUCTUYHMX METOAIB OTPUMaHHA | aHaAi3yBaH-
HA MapKeTHHIoBoi iHdopmanii, coniororiunoro
AOCAIASKEHHS, CTaTUCTUIHOTO aHAAI3Y, eKCIePT-
HUX OI[IHOK ITiA YaC BUBYEHHS Ta 3AIMICHEHHS aHa-
A3y puMHKY.

BUKJIAQ OCHOBHOrO
MATEPIANY

B peraamHil AisapHOCTI, Ha HalIe TepeKOHAH-
Hf, BCTAaHOBAEHHA e(PeKTUBHOCTI OCTaHHBOI — I1e
AOBOAL CKAAAHMI IPOLeC, OCKIABKM Ha Ije IPo-
IeC YMHUTH BIAUB 6arato GakTopis, 5Ki, B CBOIO
qepry, He IOB's3aHi 6€3110CePEAHBO i3 pexAaMoIo.
Hacamnepea e moB'a3aHo, My BBa>XKaEMo, i3
0COOGAUBICTIO BAACHE KOHTPOAIO e(deRTUBHOCTI
pexaamu. Komepninny edpekTuBHicTh peKAaMHOT
KaMIlaHi{ HeMO>KAMBO BU3HAYUTHU TOYHO, TOMY 1O
KoMepIiHa edeKTUBHICTh IIOB'3aHaA i3 mapa-
A€ABHUM BUKOPMUCTAHHAM i{HIIMX 4aCTMH KOMII-
AEeKCy MapKeTHHTY, a TAKOJK Ha HeJl YMHUTD BIAVB
BEAMKA KiABKICTh (paKTOPiB 30BHIMHBOTO cepe-
AoBmia. AHAAI3YBaHHS pekAaMM KOMIaH{ xap-
90BOT IPOMMCAOBOCTI MOKAa3aA0, 1[0 NOTPiGHO
BiApI3HATH BAaCHe eKOHOMIYHY edeKTUBHiCTh
pekAamy, 10, B CBOIO Y€PTY, BU3HAYAETHCA 06-
csAramu 36yTy NPOAYKIii, a TaKOK BAacHE epexk-
TUBHICTb ICUXOAOTIYHOTO BIAUBY peKAaMu Ge3-
IocepeAHbO Ha CIOJKMBAUiB, AKa, BIiAIOBIAHO,
3aA€XKUTh BAACHE BiA CTYIEHIO ICUXOAOTIYHOTO
BIIAUBY 6e3nocepeAHbo Ha MiACBIAOMICTD CIIOSKM-
Bava. 3 niel npu4mHM, HA Halle IePEeKOHAHHA, B
peKAaMi IPOAYKTiB Xap4yBaHHSA BapTO BPaXOBY-
BaTy €KOHOMiIYHY Ta KOMYHiKaTUBHY edek-
TUBHICTb PEKAAMH.
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Croroani 3a6e3nevernio e(eKTUBHOCTI TPO-
AaKy Xap4oBOI IPOAYKIil COPUAE TAKOXK AlfAAb-
HiCTh BUPOOHMKA BIAHOCHO KOMIAEKCHOTO iAXO-
Ay AO IMTaHb IAAHYBAHHSA, OpraHidanii, a TaKoOK
KOHTPOAIO 3a pe3yAbTaTaMy BAaCHE MapKeTUHIO-
BOT AifIABHOCTI. 3 METOI0 AOCATHEHHS YCIiXy Cy-
4acHi KoMnaHii Xxap40BO1 IPOMMCAOBOCTI HOBMHHI
skomMora OiAbuie 3aA0BOABHATH Ge3mocepeaHi
notTpe6u iAbOBMX CrokuBaviB. BaacHe nirboBuM
PMHKOM KOMIIaHiif Xap40BOi IPOMMUCAOBOCTI €
KiHIeBi MOKyMII, AKi BIATOBIAHO KYNIYIOTh TPOAYK-
TU Xap4YyBaHHA AAS CBOTO CIIOKMBAHHSA, a TAKOXK
CIIOJKMBAHHSA YA€HaMM IX cimei i TaKO>K ONTOBI
CHO>KMBadi, 0, B CBOIO Yepry, KyIyIOTbh IPOAYK-
Iil0 KOMIIaHiM AAS HaCTYNHOI'O IEepenpoAaxy.
CyvyacHuM KOMIaHisiM HeOOXiAHO, MV BBaSKaEMO,
CTUMYAIOBATM YCiX, a BUKOPUCTAHHA PEKAAMMU 3
BIATIOBIAHMM BiACTe>KeHHAM e(PeKTUBHOCTI OCTaH-
HbOI MOTPiOHE, HA HAlle IEPEKOHAHHS, B OOMABOX
CHUTYaILifX.

KomyHikaTtuBHa edeKTUBHICTD peRAaAMU
BKAIOYA€E edeKT Ha piBHI BiaAHOmeHH:A, edexT
COPUAHATTSA, IOBEAIHKOBUM edeKT, AKi popmy-
I0TbCH, B CBOIO 4epIy, Ha apeKTUBHOMY, KOTHi-
TUBHOMY, KOHaTUBHOMY piBHAX. KorHiTNBHMM
piBeHb CTBOPIOE piBeHb palioHaABHOI AlAAB-
HocTi i cBipoMoOcCTi; adpekTUBHUI piBeHD POpP-
My€ 06AaCTh ICUXOAOTIYHMX MOTUBIB, yCTaHO-
BOK; KOHATUBHMIT piBeHb POpPMY€E 06AACTH TTO-
BEAIHKM. 3 METOIO BCTAHOBAEHHSI €KOHOMIYHOT
e(PeKTUBHOCT] pekAaMM Cy4JaCHMX KOMIAHIN
Xap4oBOI IPOMMCAOBOCTI BapTO BpaxyBaTy, M1
BBa’Ka€MO, PiBHI AOAATKOBOro TOBapoobiry,
0, B CBOIO 4epPTy, MOKAMBUI BUKAIOYHO IiA
BOAMBOM pekAamu. Ha mamy aymky, AoaaTko-
BUI TOBAPOOGIT, 3yMOBAEHNIT PEKAAMOIO MOK-
Ha BCTAHOBUTH 3a AONIOMOT0I0 peBi3ii, mo mae
Mmicre Ao i micag pekaaMHOI KamnaHsii. Pizunisa
Mi’X BKa3aHMMM IIOKa3HMKaMM | PO3TAAAAETh-
Cs SIK AOAATKOBMIT TOBapooo6ir. SIkimo 36yT TO-
Bapy 6e3mocepeAHbO A0 pekaamMHOT KammaHii
3aAMIINBCA HE3MIHHNUM MiCAS IPOBEAEHHS PEK-
AaMHOI KaMIaHii, To A0 HeAOAIKiB mpoBeAeH-
HA pexAaMHOI KaMnaHil MO>XHa BiAHECTH AEK-
iapka. [To-nmepure, HempaBUABHO MOJKAMBO 06-
paHO CerMeHT PMHKY, i pekaaMa, BIADOBIAHO, i
pexkAaMOBaHMM TOBap, BiAIOBIAHO, He BIATIOBi-
AQIOTh CIOJKMBALBKUM 3anuTaM. B rakomy Bu-
MaAKYy, MM BBasXaeMo, Hee(eKTUBHOIO € peK-
AaMHa KamnaHiga. Takum umHOM, 3pOCTaHHA
06CATy IPOAAKY 3aA€3KUTh BAACHE BiA 36yTO-
BOi e(peKTMBHOCTi pekAaMHOT KaMIaHii cydac-
HUX KOMIaHin.

Ockinpkyu 6yAb-siKa peKAaMHa Aist pOOUTHCS
Jyepe3 peKAaMHe 3BepHEHHH, TO, MM BBa>Ka€Mo,
BapTO MOpaxyBaTy 36yTOBY e(PeKTUBHICTb OCTAH-
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HBOI, fiKa, B CBOIOUEPIY, HANPAMY 3aA€>KUTH BAAC-
He BiA BIAHOCHOI 4aCTKM BMTpaT Ha pekAamy, a
caMme: 9MM BUTPATH BUILi, TUM a6COAIOTHE 3HAYEH-
HaA MeHIle. IliHa TOoBapy Ma€ BCTAaHOBAIOBATHCSA 34
AOIIOMOTOIO METOAY "IapUTETY i3 KOHKYpeHTaMu'",
BAACHE peKAaMa, B CBOIO 4epTy, Ma€ IIpo epeBaru
TOBapy iHdopMyBaTH.

Aas 3piaux TOBapiB XapuoBOI IPOMMUCAOBOCTI
Ha PUHKY 13 BUCOKOIO KOHKYPEeHIi€l0 6e3 yHiKaAb-
HUX XapaKTePUCTHUK BaXKKO AOCATHYTH BaTOMOTO
KOpoTKoTepMiHOBOTrO ederry. Pekramua xomy-
HiKaIig € MBMAIIE 3aXMCHOIO AAS HHUX, a edexT
peKxAaMu AOBIOTEPMiHOBMM.

3 MeTO10 BCTaHOBAEHHSI 36yTOBOTO e(heKTY BiA
peKAaMyu BapTO BUKOPUCTOBYBATH, MU BBAKaEMO,
MaTeMaTH4Hi MOAEAl, B IKMX MOTPIGHO BpaxyBa-
1 QyHKLiI0 6e3n0cepeAHbO peakiii 36yTy Baac-
He Ha peraamy. HanedexTuBHimum onmcom
¢yHKIiI peaknii, Myu BBaKa€Mo, € AiHillHa 3aA€3K-
HICTIO BAACHE Mi>K pEKAAMHMMY BUTPATaMy Ta 30y-
ToMm npoaykuii. ITIpore, i3 ypaxyBanuam Toro, mo
Ha e(PeKTUBHICTb IOKYIIOK y XapPYOBill IPOMUCAO-
BOCTI He AMIIE peKAaMa YMHUTh BIAMB, a TaAKOXK
iHmi ynHHMKK, TO GyHKIA peakuii TakoK O6yae
3aAeskaTy BAACHe i Bia 06csry 30yTy, SIKUL OTp-
My€eThcs 6e3 TpaHuMIli HaCHYeHHS IONUTY Ta AOIIO-
MOTY PEKAAMM.

ITia yac po3po6KrM MOAEA] BCTaHOBAEHHS
edexTMBHOCTI pekAaamMy Ha o6csATU 306yTy mpo-
AYKTiB Xap4yyBaHHs, BAPTO BpaxXyBaTy, M) BBasKae-
MO, NIOBEAIHKY KOHKYpPEHTIB, a TaKO>X peKAaMHi
BUTpPATV KOHKYPEHTIB.

OmnucaHni MeTOAM BCTaHOBAEHHS e(PeKTUBHOCTI
pexAamy pi3HMMM Cy4aCHMMM KOMIIaHiAMM 3BUKO-
puCTOBYIOTHCS mO-pizHOMY. AAst 6iapmoi TOY-
HOCTi, MM BBa>Xa€MO, BapTO BMKOPUCTOBYBATH
AEKiAbKa METOAIB OApas3y.

B xap4oBiit npomucaoBocCTi BapTO pOGUTH aK-
[IeHT Ha KOMYHiKaTMBHi e(eKTMBHOCTI IIia dac
dbopmyBaHHS pekAamu, K 6Gepe A0 yBaru mMo-
TUBY CIO>KMBAUiB, iHpOpMaIio cioskuBadiB Ipo
TOBap Ta CTaBA€HHS CIIOKMBAYiB AO TOBapy.

Ansi cydacHux KoMnaHii XxapaoBoi IPOMMUCAO-
BOCTi miaA 4ac BCTAHOBAEHHS e(PeKTMBHOCTI peK-
AaMy BapTO 3B€PHYTHM yBary, Ha Hallle IepeKOHaH-
Hs, HA CETMEHTYBaHHS PMHKY, OCKiABKM KOJKEH
cermMeHT noTpebye iHIIOrO POAY pekaamy. Mu BBa-
JKAEMO, TaAKMUI aHAAI3 AA€ MOJKAUBICTH BCTAHOBU-
TV HaMnpuOyTKOBiW CErMEHTH PUHKY i BiAMOBU-
Tucs Bip MaropentabeapHux. Ile, B cBOMO 4epry,
IIOB'SI3aHO TiCHO i3 06paHHIM cTpaTerii pekAamMu.
AAst pi3HMX cerMeHTIB pMHKY pekAaMHi cTparerii
MO3KYTb OyTH pizuumu i, BiAmoBiaHO, MaTu pisui
uiai. OanHi peraamui cTparerii MOsKyTh 6yTH Ha-
IpaBA€Hi Ha 3pOCTaHHA 4aCTKYU PMUHKY, a iHmi, B
CBOIO 4yepry, Ha (POpMyBaHHA IPUXMUABHOCTI AO

N
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TOBapy cepea crnoskmpayiB. OAHaK, KiHIeBa MeTa
KOJKHOTI i3 peKAaMHUX CTpaTeriil MOAATaE y MaK-
cumizanii eKOHOMIYHOTO TPUGYTKY Cy4aCHUX KOM-
nain.

Cxema eeKTMBHOCTI peKAAMHOIO IPOIeCy
Cy4aCHMX KOMIaHiil Xap4yoBOi IPOMUCAOBOCTI
IOBMHHA GpaTy AO yBaru, My BBasKaEMO, BIIAMB
MapKpOMapKeTHMHIOBOI'O Ta MiKpOMapKEeTUHIOBO-
rO cepeAOBMINa, a caMe BCTAaHOBAGHHS e(eKTHB-
HOCTi pexaaMy — Ije CKAAAHUM, TPYAOMICTKUM
nporec. AAsf TOYHINIOTO BCTAHOBAEHHS e(PeKTHB-
HOCTI peKAaMyu BapTO BKAIOYUTH B CXeMY AOAAT-
KOBi6 6iabuI mypii mpy aHaAi31 unuHMKN. [Tpoana-
Ai3yBaBIIM AASL KOKHOTO CETMEHTY PMHKY Cydac-
HVX KOMIIaHi} Xap40BOT IPOMUCAOBOCTI mpuBas-
AMBiCTh aABTEPHATUB, BCTAHOBAIOIOTh BIAMB OC-
TaHHIX Ha coskuBava. Aoxia Bia KOKHOT aabTEp-
HATUBM BCTAHOBAIOETHCS 3aA€KHICTIO Ge3moce-
peAHbO e(PeKTUBHOCTI peraamy Bip 06CATy pek-
AaMHUX BUTpaT.

EderTuBHicTh pekraMy MOKHA BU3HAYUTH
TaKOJK 3AiMCHMBIIM OOGAIK CIOSKMBAYiB, AKi BAAC-
He OXONACHI peKAaMOIO, BU3HAUYMBIIM peKAaMHI
BUTPATH Ha OAHY 0CO0Y, fIKa IeperAsiHyAa peraa-
my. [Ipn gromy 36epiraeTbcst o6epHEHA MPOTOP-
1ist, a came: yuM GiAblIe CHOKMBAYIB HOAMBUAOCS
pekaamy, MeHIMMY OYAYTH BIATIOBIAHO perAaMHI
BUTpaTH. BuTpaTi po3rasgaamoTscs BiAIOBiAHO Ha
oAHY AtoAnHY. OniHka eeKTMBHOCTI perAaMyu
Cy4aCHUX KOMMaHii € Ba>KAMBOIO, MU BBa>KaEMO,
OCKiABKM AO3BOASI€ OTpMMATH iHPOpPMAaIiio BAaC-
He IPO AOLIABHICT perAaMy Ta e(deKTUBHICTb
OKpeMMx 3aco0iB pekaamu, a TaKOXK 3AIMCHUTH
aHaAi3 BIAMBY Ha CIOJKMBa4a peKAaMy IPU MO-
kynuni. PekomenaoBaHa MeTOAMKA BCTAHOBACHHSA
e(eKTUBHOCTI peKAaMM CTBOPUTH MOKAMBICTH
BMOpaTH HAMKPALLy CTPATETIIO.

Pexnrama mpoaAyKkTiB xapuyBaHHA NMOB'A3aHa
TiCHO i3 TOKa3HMKaMM AKOCTI, TaK AK JKOAHA PeK-
AaMa He 3MYCUTb CIIOJKMBaya BAACHe KYyNIUTH He-
AxicHnM npoAyKT. Ha AkicTs mpoAyKTiB XapuyBaH-
Hf BIAMBAIOTh, HA Hallle IePeKOHAaHHsA, HACTYIH]
HOKa3HMKM: 610AOTiYHI, eEKOHOMIYHI TOKa3HUKH,
TeXHOAOTIYHICTh, €KOHOMIYHI MOKa3HMKM, Gio-
aorivei moka3Huku. Ilokpamennsa piBHA ArocTi
IPOAYKTiB XapyyBaHHA MOJKHA OTPMMATH 33 AO-
IIOMOT'OI0 BUKOPUCTAHHSA BHYTPIilIHbOTOCIOAAPCh-
KIX pe3epBiB KOHKPETHOI KOMIaHii, aA’Ke Kepo-
BaHICTh BHYTPIIIHBOBUPOOHNYMX YMHHMUKIB CIIPU-
4JHAE AlEBICTh BCTAHOBAEHMX 33 AOIIOMOTOIO €KO-
HOMIYHOTO aHaAidy pesepsiB 36iabenHs edek-
TUBHOCTI rocnopapioBants. Oco6AuBUM croco-
6OM BUKOPUCTAHHS PE3EPBIB Cy4aCHUX KOMIAHIi
€ 3pocTaHHs ePeKTUBHOCTI BUPOOHMUITBA, CIPU-
4YHEeHe BIAVBOM TeXHiKO-Te€XHOAOTiYHMX YMH-
HMKIB.
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Takum unHOM, e(PeKTUBHICTh peKAAMMU Cydac-
HMX KOMIIaHi}l Xap4oBOI IPOMMUCAOBOCTI BapTO
pO3rasfiaaTy, Ha Hallle IepeKOHAaHHA, AK AiHIMHO-
3aA€KHY BiA peKAaMHMX BUTpAT Ta 36yTy mpo-
AyKuii QyHKIiO; IK MOAEAB, IO Gepe AO yBaru
IOBEeAiHKY KOHKYPEHTIB Ta peKAaMHi BUTPaTy OC-
TaHHIX. AHaAITHYHI MOAEAI, B CBOIO Y4€pry, AOTIO-
MOJKYTb YV BCTAHOBACHHI KOMYHiKaTUBHOI eek-
TUBHOCTI peKAaMM Cy4aCHMX KOMIIaHil, i 1je, Ha
Halle IepeKOHaHHSI, CIPUATUME 06paHHIO BiAO-
BiAHO HaliKpamol peKAaMHOI cTpaTerii.

BUCHOBKMU

Or3xe, B pekAaMHiN AiIABHOCTI, Ha Halle Ie-
peKOHaHH$, BU3HAYEHH e(DEeKTUBHOCTi OCTaHHBOT
€ AOBOAI BaXKMM IIPOI[eCOM ChOI'OAHI, OCKiABKM
Ha IIeil IpoIeC BIAMBAE BeAMKA KiABKICTH 4MH-
HVKI{B, 1O, B CBOIO 4epry, He MOB's3aHi Ge3moce-
peaHBO i3 pekaamoro. Hacammepea, mu BBaskae-
MO, I} TOB'sI3aHO i3 0COOAMBICTIO BAACHE KOHTPO-
A0 MOAO ederTuBHOCTI pekaamu. Hemoskanso
TaKO3X 4YiTKO BCTAaHOBMUTM KOMepLiNMHY edek-
TUBHICTh 6€3I0CEPEAHBO peRAaMHOT KammaHii,
OCKiABKM KOMepIiliHa e(PeRTUBHICTh mepepAbadae
3aCTOCYBaHHSA NapaAeAbHO iHIIMX YaCTUH KOMII-
AEKCy MapKeTHHTY, a TAKOK BpaXyBaHHS BIAMBY
4 HHMKIB 30BHIIIHBOTO CEpeAOBMIIA.

ITiacymoByIoYM cKa3aHe BuILe, MOXKEMO y3a-
TaABHUTH, IO CIIOSKMBAYeBi IPOAYKIii XapyoBoi
IIPOMUCAOBOCT] HEOOXiAHO OTpUMyBaTH Ginblie
pexaaMHOI iHpopmanii moAo ToBapiB i3 MOpiBHA-
HO BMIIOIO €AACTUYHICTIO BUTPAT, @ TAKOK CIIOKM-
Bad NPOAYKIii Xxap40BOI IPOMMCAOBOCTI Ha TaKy
pekaamy BuTpadatume 6iabure gacy. [nmmmu cro-
BaMy I'paHMYHUI edeKT Bip perAaMy KOMIaHin
Xap4oBOi IPOMMCAOBOCTI BUIMM OYAe AASL TO-
BapiB BAACHe i3 BMIOIO eAaCTMYHICTIO BUTpAT i,
BIAIIOBiAHO, CIIOJKMBa4 BUKOPMCTOBYBaTUME IIO-
piBHAHO Aoposkui 3MI 3 MmeToT0 OACpsRaTH iHDOP-
Maljiio Ipo TaKi ToBapy, 3Ba’Kal04y BAACHe Ha BUT-
paTu dacy.
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