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ANALYSIS OF THE IMAGE OF HOTEL SERVICES USERS ON THE
EXAMPLE OF THE UAHOTELS

Jocniooceno obpasz kopucmysaua 2omeibHUX NOCIye Ha NPUKIAOi NOPmMaiy
uahotels.info. 3ibpano ma onpaybosarno cmamucmuyri Oari 8i08idy8a4ie NOPMany
Y po3pi3i: KibKicmb 8i08i0y8auie; KpaiHa 3aX00MCEHHs, MICMO 3aX00XHCEHHS,
BUKOPUCMAHI MEXHIYHI 3acoOu, MexHOoN02li 6X00y, NOULYKO8I 3anumu ma iH.
Cmamucmuuni O0aui ycix kamezopiu 6yiu npoaranizosaui sza nepioo 2017-2022
POKU Y pO3PI3L. KIIbKICMb CeaHCi8, KINbKICMb HOBUX CEAHCI8, cepedts mpusailicms
ceancy, cepeoHi KIIbKICMb NnepeciaHymux CmopiHoK. AHnaniz nposedeno
CMamucmuyHUMy Memooamu 3a0Jisl BUSHAUEHHSL 3A2AbHOI OUHAMIKYU PO36UMKY mMd
memnié Npupocmy HNOPIBHAHO 3 NONepeoHiM pokom. B pezyremami amnanizy
KOHCMAMOBAHO, WO  NPOMA2OM  OO0CAIONCYBAHO20  Nepiody  6i06Y1ach
mpaucgopmayis obpa3zy Kopucmyseaya iHmepwem nopmany. Ananiz 6us6us
meHOeHYii 00 CMAapiHHA PUHKY KIIEHMIe ma 30i1bWeHHs 4acmKuy Jooel OLnbu
cmapuioeo 6iky 45+. Jaui sminu 6iobysanucsi Ha QOHI CMPIMKO20 CKOPOUEHHS
3azanvHoi Kinbkocmi giogioysauis. Ilpu yvomy enaue nandemii COVID-19 mas
BHAYHO MeHwli meHnOoenyii cnady Hixc noyamox eiunu y momomy 2022 poky. B
pamkax Oii OaHUX He2amuHUX 308HIUUHIX YUHHUKIE 6NJIUG)Y BUABIEHO MEHOEeHYII0
eeocpagiunoi  nepeopicnmayii  8i0gidysauie  nopmany 3  OOMIHYBAHHA
nocmpaoaucokux kKpain ma Cxody Vkpainu 0o kpain 3axionoi €sponu ma

Llenmpanvno-3axionoi Ykpainu. 3nauny ponv npu yvomy 8idiepasana wiibHicms



3acenenus micyesocmi. Busaeneno, wjo mMeuKanyi He8eIudKux HAceleHux NyHKmis
BHAYHO yacmiue NPoBOOUIU 4aC HA NOPMANl ma Maiu Oilbue 3aMO81eHb HIdiC

MEWKAHYL 8EAUKUX MICT.

The image of the user of hotel services on the example of the portal
uahotels.info is investigated. Statistics of the portal visitors in section are collected
and processed. the number of visitors, country of emergence; City of emergence;
used technical means; login technologies, search and more. The statistics of all
categories were analyzed for the period 2017-2022 in terms of: number of
sessions, the number of new sessions; the average duration of the session; The
average number of pages reviewed. The analysis was carried out by statistical
methods to determine the general dynamics of development and growth rate
compared to the previous year.

The analysis stated that during the study period there was a transformation
of the image of the user of the Internet. The analysis revealed trends to the aging of
the customer market and an increase in the proportion of older people 45+. These
changes occurred against the background of a rapid reduction in the total number
of visitors. At the same time, the impact of the Covid-19 pandemic had much less
recession trends than the war in February 2022. Within the framework of the data
of negative external factors of influence, a tendency of geographical reorientation
of visitors to the dominance of post-Soviet countries and East of Ukraine to
Western Europe and Central Western Ukraine was revealed. The density of
settlement of the area played a significant role. It was found that residents of small
settlements were much more common on the portal and had more orders than
residents of large cities.

The activity of users directly depended on the technical device and the
browser used. Most of the customers, although continued to use the Apple iPhone
products, the tendency to expand the proportion of Xiaomi gadgets in the market
has been gaining momentum. It was Xiaomi's users who formed the main core of
potential consumers, as they had a larger number of pages, the duration of stay on
the site, and a lower percentage of refusals. The opposite group was the owners of
Safari, Apple iPhone. They had a higher percentage of refusals and a lower
average duration of use of the portal. It is stated that the nature of the search
queries has changed from the curiosity of marine resorts and country bases to the

western regions of Ukraine, especially balneological recreational centers:



Morshyn; S. Solonka, Truskavets.

Based on extrapolation methods, it has been proven that the aging of users
of the Internet portal is a nationwide tendency and has a negative impact on the
entire Internet market of Ukraine. The reasons for this are Covid-19, the war in
eastern Ukraine and as a consequence of increased migration processes towards
Western Europe. In view of this, it is proposed to review the policy of placement
establishments, taking into account the age -related trends (aging) of the
development of the audience and the directions of movement of most tourist
masses.

Knwuosi cnoea: comenv, Ykpaina;, inmepnem, mapkemuHe, o00pas
KOpUcmyeaua, nociy2u, mypusm.

Keywords: hotel; Ukraine; Internet; marketing, the image of the user;

services; tourism.

IMocranoBka npodjemu. CTpiMKHiA pO3BUTOK 1HAYCTpii rocTUHHOCTI B XXI
CTOJIITTI BUHIC Ha TOPSJOK JCHHUN THUTAaHHS: BUKOPHUCTaHHS 1H(OpMAIlHHUX
TEXHOJIOT1/; TMOKPAIIEHHSI CEPBICY; MOCUJIEHHS OE3MEeKU KIIEHTIB; IiABUIICHHS
E€KOHOMIYHOI €()eKTUBHOCTI raiy3i Ta iH. PO3B’s13aHHS KOKHOTO 3 HUX CIPSIMOBAHE
B Mepuly Yepry Ha MOJIMNIICHHS yMOB IepeOyBaHHsS KIII€EHTa Ta PIBHS CEpBICY,
SAKUM BIH KopucTyeTbcs. [IpoTe Ha JnaHuMii 4ac ILIKaBICTh BUKIMKAE IMUTAHHS
BUBYCHHSI 00pa3y KJIi€HTa, MIPOBEACHHS aHalli3y MOro cMakiB Ta ymojoOaHb. Lle
JIOTIOMO>K€ HE JIMILIE Kpallle CIPOrHO3yBaTH MOJaliblii TpaHcopmarlii ramysi, aie
1l MaTUMeE 3HaYHUN EKOHOMIYHUH Ta coliaibHul eexTu. 3 ypaxyBaHHSIM TOTO, 110
OUIBLIICTh OPOHIOBaHb y CBITI CHOTOJIHI BIAOYBA€THCS 32 JOMOMOIOKO IHTEPHET
wiatopm, a CydacHi TEXHOJOTIT JO3BOJSAIOTh KOPUCTYBAUy AUCTAHIIHHO BUBUUTU
IPOJYKT, TPOBECTH WOro IMOPIBHSHHA Ha PUHKY, O(POPMUTHU 3aMOBIICHHS —
JNOCIIJKEHHsT o00pa3y KJI€HTa TOTEIbHUX I1HTEPHET-MOPTANIIB BaXJUBa Ta
NEepCIEeKTUBHA TEMa.

AHaJIi3 OCTAaHHIX JOCJIKeHb Ta myOaikaniid. X0o4 JaHe NUTaHHS aKTUBHO
00OTrOBOPIOETHCS B MyOMIIMCTUYHIH JTiTepaTypi, KUIbKICTh MyOIiKalliil Ha CTOpiHKax
HAYKOBUX BHJIaHb HE BeJIMKa. BuIbII neTanbHO MiTHATOI MPOOJieMHU TOPKAIUCH B

paMKax MapKeTHHIOBUX JOCIIKEHb HIANPUEMCTB IOTENbHOI cPepH UM MOBEIIHKH



cnokuBadviB. Tak 3aranbHi aCEKTH MPOBEACHHSI MAapPKETUHTOBUX OI[IHOK B POOOTI
roTebHOro mignpueMctBa jgociijkyBaB IlpaBuk FO.M. [1] Ta iH. Oxpemux
aCreKTIB MapKETUHTOBUX JOCHIKEHb Ta METOAIB 300py MapKETHHIOBOT
iH(popMaIli B cydacHOMY ToTeabHOMY mianpueMcTBi TopkHymucs Koxymko C.I1.
ta 3axapoBa C.I'. [2]. CyTHOCTI MeTO0JIOT1i aHaJi3y KJIIEHTIB IHTEPHET MOPTAJiB
IpUCBATUB CBOIO poOoTy [Tumumuyk 1. [3]. Po3ymiHHS 1OCBIy KOPUCTYBauiB BeO-
CalTIB OHJIAMH-OTJISI/IIB TIOJIOPOXKEN JJIs MMOBEIIHKY MpU OPOHIOBAHHI TOTENIB KPi3b
npu3My Teopli nmoABiHOI MoTUBauli npoBoawin Jooyoung Hwang,Sangwon Park
&Mina Woo [4]. OcobnuBoCTi aHanmizy KOPHCTYBaHHS IHTEPHET MOpTalaMH 3
METOI0 IUIaHyBaHHs CBO€i moaoposki BuBuanu Heejun Kim,Zheng Xiang &Daniel
R. Fesenmaier [5].

He BupineHi panime nuTaHHs, 0 € YACTHHOIO 3arajibHOI podjemu. Y
OUTHIIOCTI 3 ICHYHOYHMX JOCHIIKEHb aBTOPHU aHANI3yBaJld 3arajbHl MIJIXOAH J0
BUBYEHHSI o0Opa3y kiieHTa. IlutanHsam aHamizy o00pa3y IHTEpHET KJIE€HTa
TOTENFHOTO TOpTaly, a oOcoONMBO #oro TtpaHcdopmalli B yMOBax BIUIMBY
30BHIIIHIX Ta BHYTPILIHIX YUHHHUKIB BUSBJIECHO HE OYJIO.

Meta cratTi noJisirae 'y aHami3i o0pa3y KOpHCTyBada rOTEJIbHUM 1HTEPHET
MOPTAJIOM, BHU3HAYEHHS OCOOJMBOCTEH Horo TpaHcdopMalii I BIUIMBOM
30BHIIIHIX Ta BHYTPIIIHIX YAHHHKIB.

Buxjaa oCHOBHOro MaTepiajay A0cJizkeHHsl. 3araJbHUNi OTJIsA]l Ay IUTOPii
caiity uahotels.info cBiqUMTE TPO JIOMIHYBaHHS HETaTUBHOI JAWMHAMIKHU
BiIBiAyBaHb. IIporarom 2017-2022 pokiB KUIBKICTh BlABIAYyBadiB 3HAYHO
ckopotunacs. Skmo 2017 poky calT BiABigaao IMOHAL 3 MIIH. YOJIOBIK TO 3
nmouatkoM mnagaemii COVID-19 ixX KUIBKICT, 3MeHIIajgacsa o 2,5 MiH., a
2020 poxy mo 1,5 muH. oci6. Hactymuoro 2021 poky auHamika CKOpPOYEHHS
KUIBKOCTI BIBIyBauiB mpurajibMyBaia Ta ckiana 12% mnpotu 39% 2020 poky,
npoTe noyaTok 0oiloBux Aiil y moromy 2022 poKy 3BiB KUIBKICTH BIJBIlyBayiB /10
0,5 muH. 0oci6. Cepen OCHOBHMX 3aKOHOMIPDHOCTEH ITOBEIIHKH BiJBIJyBadiB Ha
CaiTl BapTO 3a3HAYUTHU — 3POCTAHHS LIKABOCTI ayAUTOPii A0 1HPOpMalli mopTany B

3aJIEKHOCTI BijJ Micsilg Ta AHS TUXHA. Tak HalOUIbII BiABIIYBAaHUMH MICALISIMU



KOXXHOTO POKY OyiM 4YepBeHb Ta JMIEHb. TpaJuUiiHUA NEepioJ BIAIYCTOK
npoOy/KyBaB IIKaBiTh aBAUTOPIi /10 1HPopMallii po roteni. B po3pisi THxHEBOI
aKTUBHOCTI, BApPTO 3BEPHYTH yBary Ha Te, 11O ii MK IpUMaJae Ha MOYATOK THXKHS.
Haii0inpmn akTHBHI JHI TYDKHS 1€ TPAIUIINHO — IMOHEIUIOK, BIBTOPOK, YaCTKOBO
cepena. BikoBa rpagamis BiABIAyBayiB CalTy 3MIHIOBajdach MPOTITOM
JOCHIIDKYBAaHOTO TIEPIOAYy 3aJIEKHO BiJ 30BHINIHIX Ta BHYTPIINIHIX YUHHUKIB
BIUIMBY. 3BakKaloud Ha 3araJibHUM crmaja KUIBKOCTI BIJBIAyBadiB, JJIi BU3HAYCHHS
TEHJICHIIIN TUHAMIKA PO3BUTKY — MOTJIIHEMO Ha JIaH1 TOKa3HUKHU y % BITHOIIECHHS
no nonepenHboro poky. Ha 2017 pik Ouiblly 4acTKy BIJBIIyBayiB
iHopMariiiHoro pecypcy craHoBwin ocodu y Bimi 25-44 poku. CymapHO aaHi
Kareropii ckiaganu 69% ycix BiABigyBadyiB, 110 OyJI0 HOPMOIO, OCKIJIBKHM JaHa
KaTeropis € HahWOLIeIl MOOUIBPHOIO, IHIMIATUBHOIO JI0  BIJAMOYMHKY Ta
HaWroJIoBHIIE — MUarocnpomokHoro. Ha 2022 pik cwuryamis JTOKOPIHHO
3MiHMJacs. X04 JaHWM CErMEHT aBAUTOPIl 1 MPOJOBXKYBaB OyTH HaWOUIBIINM,
roro vactku ckopotunacs 10 47%. Y Toii ke yac BiaOynocs 30UIbIIEHHS YaCTKU
Kateropi y pamkax: 18-24 poxu 3 10% 2017 poky no 15% 2022 poky; 45-54 poku
3 13% - 2017 poky no 17% 2022 poky; 55-64 3 7% 2017 poky no 14% 2022 poky;
65+ pokiB — 3 2% 2017 poky 1o 7% 2022 poky. Sk BUIHO y CEPEIHbOMY TEMITU
OPUPOCTYy JAHUX Tpyn OyId OJHAKOBUMH, WIPOTE HAWOUIBIIE 3pOCTaHHS
MPOJIEMOHCTpYBajia jJopocia Tpyna 45+. 3MEHIIeHHS IIKaBOCTI MOJIOMi, IO
CTAHOBJISITH IIKABICTh JIJII PUHKY, MOKHA TOSCHUTH MOCHITFOIOYUMHU TEHACHITIIMU
70 Mirparii 3a KOpJOH Ta BTPATOI0 POOOTH YW 3MEHIIEHHS 3apOoOiTHOI IUIATHI
yepe3 nangaemito COVID-19 [6].

OTXe, OCHOBHMUMH TNPUYMHAMHU 3MEHIICHHS yBard IpOMaJssH YKpaiHu [0
iHdopmariiinoro pecypcy cramo nomupeHHs nagemii COVID-19 Tta mouaTtox
BittHU 2022 poky. HeratuBHi Hacmiaku mnangemii 2021 poky pHHOK YCIIIIHO
10/10J1aB, PO, IO CBIAYATh JaHl MO3UTUBHOI JWHaMIKU npupocty. IIpore nanuii
nepioJl Mokas3aB 4YiTKI TEHACHINT 10 TpaHcdopmaliiio oOpa3y KIi€HTa 3 OUIbII

MOJ10J10T0 BIKY 25-44 poku a0 ctapuioro — 45-65+.



AKTHUBHICTh BIJBIyBauiB CalTy XapaKTEPU3Y€ETbCA MOCTYHNOBUM CIAJOM.
Axmo B 2017 pori B cepeHbOMY OJMH BifBIIyBau meperisuaB 3,46 CTOPIHKH
iH(popmarliiiHoro pecypcy 1o B 2022 porii uei nokasHuk cranoBuB 2,74. Heznaune
ralbMyBaHHs cmany BigzHadaeTbesi y 2021 pomi. HesBaxkatoum Ha Maiixke
OJ/IHAKOBY aKTHMBHICTh yCIX KaTeropiil BiJBIAyBauiB — BHII MMOKAa3HUKHU 3a I1HIII
rpynu Maju JroAu kareropid 45-54 poku ta 65+ pokiB. Y TOH K€ yac HUKYY
aKTUBHICTh JIEMOHCTPYBalu Jitoau BikoMm 25-34 poku Ta 35-44 poxu. Cepenns
TPUBAJIICTh MEpeOyBaHHS Ha CaMTI 3aCBIAYY€ TEHJICHIIIO O CKOPOUYCHHS. SIKIIO
2017 poky BoHa craHoBwiIa 3 xBuianHHA 50 cekyHna 1o 2022 poky Bxke 2 XBUIMHU
18 cexynn. Haitbunpmn cnagu BigOynucs 2019 ta 2020 pokax. Junamiku 2021
POKy MOKa3ajla TrajJlbMyBaHHS TEHIEHUIA cnaay, ogHak noaii 2022 poxky 3HOBY
NOHW3WIM  TPUBAIICTh TepeOdyBaHHS  BiaBimyBauiB. Haii0inpinm  akTUBHOI
KaTeropi€ro BiJBIAyBadiB Oyyu JIFoAW y Bili 45+ pokiB. Haiimenm aktuBHi 25-44
pOKiB [6].

[Tpu oMy OLIBIIICTE KOpHUCTYBauiB reorpadiuno Oynu 3 Ykpainu. Ha 2017
pik 83% BiaBiAyBauiB Npunajgajiu Ha YKpaiHy, pemta — 17% Ha iHIII KpaiHu
city. Ctanom Ha 2022 pik KUIBKICTh KOPUCTYBauiB 3 YKpainu 3pocia 1o 89%, a
11% na 11111 Kpainu. 3pocTaHHs KUIBKOCTI BiIBIAYBauiB 3 YKpaiHU Majo JEeKUIbKa
eraniB. [lepmmii TpuBaB 3 2017 poky mo 2020 pik. ¥V 2021 pomi iX KUIBKICTh
3am3uiacs, npore 2022 poky 3HOBY 3pocia. HaitOoinbll BHCOKMMHU TOKa3HUKU
BiJIB1yBaHOCTI Oynu 3 Pociiicekoi @eneparrii. Ha 2017 pik Bonu cranoBuiu 5,1%.
ITpu npomy 2021 poKy BOHM CKOpOUyBasIucs Ta 1ocArIn piBHS 2,5%. 2022 poky x
BoHU TijgHsucs a0 4,1%. BigsimyBauiB 3 PecnyOmiku Bimopych ctango 3Ha4HO
MeHme. fAxmo 2017 poky Ha Hux npunagano 2,9% 3 3aramy Tto 2022 poky e
0,4%. Yactka BigBimyBauiB 3 HiMmeuunmnu takox Bmana 3 1,5% y 2017 pomi nmo
0,8% 2022 poky. Ilopsig 3 MM BapToO BiAZHAYUTH 3POCTAHHS aKTUBHOCTI y 2022
poui. Tak KiabKICTh B1/iBiAyBauiB 3 HiMeuyunHM 1boro poky 30uibmmmiacs Ha 8,5%
Ta XapakTepu3yBajacsi B)KE€ MO3WTHUBHOIO JAUHAMIKOIO 3pOCTaHHS. AHAJIOTIYHI
MpOIIECH MOKHA BIJI3HAYMTH 1 CTOCOBHO B1J[B11yBauiB 1H()OPMAIIITHOTO pecypey 3

Benukobputanii ta [lonpmii. [Ipu npomy BigsigyBaui 3 [lonbmi mpotsrom 2017-



2022 poKy HE 3MEHIIYBaJM CBOIO MPHUCYTHICThb, & HABIAKU 30UIbIIYBAIU. SKIIO
2017 poky ix yactka ctanoBuia jguuie 0,1% to 2022 poky Bxe 0,8% 3 3araiy [6].

[Ipn npboMy HaWBUINMN MOKA3HMK BIJKA31B 32 KpaiHAMM CIIOCTEPIraeTbCs
MPOTATOM JOCIIKYBAHOTO TMepiogay y BiaBimyBadiB 3 Pociiicekoi deneparrii
(2017 p. — 67%, 2022 p. — 69%), PecnyOmniku binopycs (2017 p. — 50%, 2022 p. —
71%) ta CIIA (2017 p. — 71%, 2022 p. — 79%). Haiimenme BigkaziB Oymno 3
I3painto (2017 p. — 52%, 2022 p. — 59%), Benuko6puranii (2017 p. — 57%, 2022 p.
—56%) [6].

[TinTBepAKyIOTh 1aHy TEHJEHIIIIO 1 1aHl CTOCOBHO KUIBKOCTI MEPErISIHY THX
CTOPiHOK 3a ceaHc. [Ipu 3aragpHOMY CKOpOYEHHI KUIBKOCTI MEPETJIsi/IiB HaOUIbIIII
NMOKa3HUKHU crany Manu: Pociiicekoi @eneparnii (2017 p. — 2,16, 2022 p. — 1,94),
Pecniy6miku binopyces (2017 p. — 4,2,2022 p. — 2,07) ta CIOA (2017 p. — 2,5,
2022 p. — 1,73). He3naune CkOpodYeHHS, a 1HOMA1 3 3POCTaHHS JIEMOHCTPYBAJIU:
Hinepmaamu (2017 p. — 3,39, 2022 p. — 2,87), Benukobpuranis (2017 p. — 3,09,
2022 p. —2,68), [Moxsmia (2017 p. — 2,94, 2022 p. — 2,34) [6].

Topkarourich reorpadii BiiBiAyBauiB 3 YKpaiHU BapTO BiJ3HAYUTH, 110 BOHA
OXOIUTIOE yC1 HaMOUIbIII MicTa Ta 3HAYHY KUIbKICTh HEBEIMYKUX HACEICHHUX
NyHKTIB. J[MHamika 3pocTaHHs KiIbKOCTI BiJiBiAyBadiB npotsaroM 2017-2022 pokis
Oyna Bix eMHO0. JIeBoBa yacTka BiiBiayBauiB npunaaae Ha M.Kuis. [Ipu npomy y
2017 pomi Ha HpOro mnpuxomuiocs 31% BimeigyBauiB. Hamami mokasHUK
30ubiIyBaBcs: 2018 poky 1o 38%, 2021 poky — 40%. Onnak 2022 poky BiH 3HOBY
CKOpOTHUBCS 110 To3Hauku 31% [6].

JluHaMmika TIpUPOCTY HOBUX KOPHUCTYBayiB 1H(POPMAIIIHHOTO pecypcy
3aCBIYY€ TEHJICHIIl J0 3MEHIIEHHS KUIBKOCTI BiJBIAYyBauiB 3 HEBEIUYKHUX
HAceJICHUX IYHKTIB Ta CiT Ta 30ULIbIIEHHS KUIBKOCTI BIJIBIyBadiB 3 BEIMKHX
obnacHuX 1EeHTpiB. Tak 3arajgpbHa 4acTKa HOBUX BIJIBIAYBadiB 3 HAHOIIBIINX MICT
VYkpainu (3anopixxs, Yepkacu, [quinpo, Xapkis, Kuis, JIsBiB, Oneca, Binnuus,
UYepniris, kpuBuii Pir, Muxomnais, Jloneusk, [Tonrasa) 2017 poky cranoBumna 46%,

a 2022 poky Bxe 55% [6].



OpHoyacHO 3 UMM BIJI3HAYAETHCA MEPEMILIECHHSI aBIUTOPIi 3 MIBAEHHO-
Cxinaux teputopii Ykpainu B LlentpanbHo-3axigHi. Tak MO3UTHBHY TUHAMIKY
3pocTaHHs nokaszanu Mmicta: Juinpo; JIeBiB; Oneca; Jounenpk; [lonraBa. ¥V 2017
poui Ha M. [uinpo mpumnamano 3,9% BigBimyBauiB — 2022 poky Iig YacTka
crtaHoBmwiIa Bxke 6,8%. JIbBIB Takox 30UIBIIMB CBOIO MPUCYTHICTH 3 2,4% 2017
poky 1o 6,7 % - 2022 poky. 3Ha4HO MEHIIl, MPOTE BCE K TaKU IMO3UTUBHI
TeHaeHIi 3poctanus Manu M. Opneca (0,2% - 2017 p., 1,9% - 2022 p.), [lonTaBa
(1,1% - 2020 p., 2,9% - 2022 p.), Houenwk (0,6% - 2019 p., 1,9% - 2022 p.)
3pocTaHHs YAaCTKUM BiABIAYyBayiB 3 BEJIUKUM MICT CBIAYUTH MPO BIAXIJ
KOPHUCTYBauiB 3 HEBEJIMUKUX HACEJICHUX MYyHKTIB, 00 X 1X mepeiza 1o MicT. Y Tou
K€ Yac 3MEHILIEHHS KUIBKOCTI BIJBIyBayiB 1HQOPMALIMHOIO pecypcy MoKazalu
Zanopixoks (2,4% y 2017 p. — 0,8% y 2022 p.), XapkiB (5,7% y 2017 p. — 2% y
2022 p.), Yepniris (0,3% y 2020 p. — 0,13% y 2022 p.), Kpuswnii Pir (0,45% y 2018
p. — 0,16% y 2022 p.). MoxkeMO KOHCTaTyBaTH, IO 3MEHILIECHHS KUIbKOCTI
BIJIBiZlyBadiB BiIOYJIOCS Y MiCTaX, IO 3HAXOJMJIHUCS B Oe3mocepeaHii OIM3bKOCTI
10 JiHii ppoHTy [6].

OcHoBHUMH 3aco0amMu POOOTH B iIHTEpHETI Oynu cMapThOHH Ta TJIAHIICTH.
I[Ipu wpomy npo 2018 poxky y Tomn-10 npuctpoiB 3 SKMX 3aXOAWIM Ha
iH(pOpMaLIiHUN pecypc BHUCOKHMM pedTHHT Manu ruianmeTH. [Ipore 3 2018 poky
YacTKa iX BUKOPUCTaHHS CTPIMKO CKopodyBasiach. Skmio Ha 2017 pik Mu 6aunmo
IIPE/ICTaBIICH] PI3HOMAHITHI TUIH TUIaHIIETIB Mapok: Apple; Lenovo; Samsung, To
micns numaersess B Tomn-10 nume Apple, a 3 2020 poky 1 BiH HOJHUIIAE TOI
pedtunry. IlpuunMHOI0 JAaHOTO SBUIIA MOXE OYTH PO3MIMPEHHS TEXHIYHUX
MOKJIMBOCTEN cMapT(OHIB Ta iX JOCTYIHICTh 3aBJSUYIOYU 301JIbILIEHHIO HA PUHKY
MPOTIO3HUIIIH BiJl KHTAaHCHKUX OpeHiB [6].

3arajgpHa MHAMIKa BUKOPHCTaHHS cMapT(OHIB Oyjia HEraTUBHOIO — Yepes
3arajbHe 3MEHIIEHHS KITBKOCTI BifBiMyBauiB iH(OpMAIIHHOTO pecypcy.
OcoOnuBocTsiMu TpaHchopMalliii cramo Te, MO OUIBIICTh BiABIAYyBadiB Oyu
BrnacHukamu Apple iPhone. He3Baxkaroun Ha ckopouenHst mpotarom 2017-2022

POKIB iX KUIBKOCTI BJIACHMKHM JaHMM CMapT(OHIB BCE XK TaKM CKJIAJIW OUIBIIICTh



kopuctyBauiB caity. [Jo 2019 poxy xonkypyBatu 3 Apple iPhone namarascs
Samsung. Bnacuuku cmaptdoniB Samsung go 2018 pori 30UIbIIyBaJIM CBOIO
KUIBKICTh, MPOTE MiCld MOYalu pi3Ko ckopouyBar ii. Cepes MIMOBIPHUX NMPUYMH
BapTO 3a3HAUUTU aHanoriuHuid 3 Apple iPhone minoBwmii miama3zon. Y Toii ke yac
MOMYJISIPHOCTI Movajau Ha0yBaTu HeJpopori cmapTdoHu Xiaomi [6].

AKTHBHICTh Ha caiTi Oyjla BHULIOKO caMe€ y KOpPUCTYBadiB IUIAHILETIB Ta
ounbm nemeBux cmapTdoHiB. Sk BumaHo kopuctyBadi Apple iPad 2017 poky B
cepeaHbOMy meperisganu 3,2 CTOpIHKU. Y TOM K€ 4ac Taki BHUCOKI MOKa3HUKHU
BIJIHOCHO 1HIIMX Ta/ikeTiB Mayiu BaacHuku Lenovo TAB — 3,6 cropinku, Samsung
Tab — 3,4 cropinku. PeWTHHr meperjisiB CTOPIHOK 3 IUIAHIIETIB OyB BHUIIUN
HaBITh NOPIBHSIHO 3 CEPEIHBbOIO0 KUIBKICTIO MEPErisiiiB 3 CMapT(HOHIB aHAIOTTYHUX
mapok (Apple iPhone — 2,3; Samsung — 3,22). YmomoGaHHsS KOpHCTyBauaMu
MJIAHIIETIB HIK CMapT(OHIB 3a TPUBAIICTIO MEPETIISATY CTOPIHOK MOYKHA MOSICHUTH
OUIBILIOKO 3PYUYHICTIO Yepe3 MHUPUHY eKpaHy. [IpoTe MOOUIBHICTh Ta KOMIIAKTHICTh
cMapThOHIB BCE K TaKu B3sja BepX. [puBaJicTh mepeOyBaHHS Ha CaWTi 3
cMapTdoHiB Oysa Ha Ooil OUIbLI JemeBux ragxeTiB. [lopiBHIOIOUM MapKH, 110
YBIAIIUTH 10 PEUTUHTY B yci poku gociimxeHHs: Apple iPhone; Samsung; Xiaomi,
CJiJ BI3HAUWUTH, HaWMEHINA KIJIbKICTh MEPErJisaly CTOPIHOK Oyja y BIIACHUKIB
Apple iPhone (2017 — 2,3, 2022 — 2,3). Cepeans y Samsung (2017 — 3,2, 2022 —
2,7). Haitbinpma y Xiaomi (2017 — 2,9, 2022 — 2,75) [6].

Jlani TpuBajmocTi mnepeOyBaHHS Ha CalTI € aHAIOTIYHUMU [0 JIaHUX
CEepelHbOI  KUIBKOCTI  NEPErjsHyTUX CTOpPIHOK  caiTy. HaiinoBme Ha
iHpopMariiiHoMy pecypcy mnepeOyBaii BIACHUKW IUIAHIIETIB, TOPIBHSIHO 3
BJIacHUKamMu cMapTdoHiB. Cepen BIacHUKIB cMapTQOHIB 10BLIE OyJid Ha CalTI
KopucTyBaudi Xiaomi Ta Samsung. KopuctyBaui Apple iPhone y cepennbomy Oynu
Ha caifti Ha 30% MeHmIe 3a iHmMX. BigcoTok BiAKas3iB cepen BiacHUKIB Apple
1Phone 0yB 65% npotu 61-62% BnacHukiB Xiaomi Ta Samsung. OCHOBHI MHiKU
aKTUBHOCTI MPOTSTOM POKY MPUNIaAalId HAa YEPBEHb, JIUTICHb, CEPIICHB [6].

[Tpu BI1JIB1lyBaHHI 1H(pOopMaILiitHOrO pecypcy HaNUOIbII

BUKOPUCTOBYBAaHUMHU TexHoJorissMu Oynu Opaysepu: Chrome; Firefox; Opera;



Safari. Ha 2017 pix gani Opay3epu Maiau HaillOUIbLIy KIJIBKICTh 3aCTOCYBaHb Ta
cranoBwid: Chrome — 57%; Firefox — 8,8%; Opera — 10,4%; Safari — 8,8%.
CranoB Ha 2022 pik cuTyauis 3MiHWIacs HacTynHUM yuHOM. bpay3sepu Firefox Ta
Opera 3MEHIIUIN CBOKO YacTKy cepea kKopucryBadiB 10 1,6% Tta 2,5% BiAIOBIIHO.
[Ipu upomy ix konkypeHTu Chrome 1 Safari HaBmaku po3MIMPHIM BiJICOTOK
KopHucTyBauiB 10 66% Ta 19,7% BianosigHo. /oBoJl MEpCHEKTUBHO PO3BUBABCS
opay3ep Android Webview, mo 3 2017 go 2022 pokiB nokasas mpupict 3 1,7% 1o
4,1%. OcHoBHUMHU KopHUCTyBauamu Opay3epiB Chrome Ta Safari Oynu
3Me01IBIIOT0 BIACHUKM MOOUTBHHMX TamxkeTiB Xiaomi Ta Apple iPhone ne
BUPOOHMKAMU CTaBJISTHCS JlaHi mporpamu. [Ipu 1poMy HaiiioBie KOpUCTyBayl
nepeOyBanu Ha Takux Opay3sepax sik: Chrome (3,4 xB); Edge (3,5 xB.); Firefox (4,1
xB.); Opera (3,6 xB.). Haitmenmie — Safari (2,3 xB), Samsung Internet (2,5 xB.). npu
oMy Ha 2022 pik cuTyalis Jenio 3MiHujacs. SIKIo HalaoBIIe MPOI0BKYBaIU
nepeOyBaTH Ha CalTi KOPUCTyBaul TuUX ke OpaysepiB, mo i 2017 poky TO
HarimeHme kopuctyBadi Android Webview — 2 xB., Internet Explorer — 0,5 xB.,
Safari — 1,3 xB. 3Beprac Ha cebe yBary 1 TOH (hakT, 110 KOpUCTyBaudi Opaysepy
Safari mpoTsiroM ychoro nepiony AOCTIIHPKEHHS MaJM MK aKTUBHOCTI 3 KBITHS 10
cepreHb. Y TOM e 4yac KOPUCTyBadl 1HIIKUX Opay3epiB MK aKTMBHOCTI MaJH 3
TpaBHsI IO CEpIIeHb [6].

Topkarourch MONTYKOBUX 3aMUTIB KOPUCTYBAiB CJIiJl Bif3HAUUTH, 1110 2017
POKY HalOLIbIIY KUIBKICTh MEperisiiiB HaOpanu iHopMaliiiHi 3auTy Ta 3aluTH,
MO0 IEHTPIB MoOpchbKoro BigmouumHky. Cepen iHQoOpMamiiiHMX 3amuTIiB
B1JIBiZlyBadi OUIbIIIE YChOT'O IIKABWJIMCS: 1l1HA; MPUBATHUM CEKTOP; MEHIO CaMTY.
Hpyre Micue MNOCUIM MOPCBHKI IIEHTPHU BIANOYMHKY Cepell SKUX HahOuIbIlIa
KUIBKICTh 3amuTiB Oyna — YopHoMopcek, caHaTopiii iM. T'opepkoro (Opneca).
Bignounnox B Kapnatax OyB Majo 3anuTyBaHUM, a OUIBIIICTh IIOIIYKIB
crocyBanmucsa «Kapnarcekux 30pb». TpuBamicTe mnepeOyBaHHA Ha CTOPIHKAx
CTaHOBWJIA B cepeIHLOMY 4 XB, a ITMOMHA MEPEXO/IiB caraja 10 4 cTOpiHokK [6].

Curyaris y 2018 poui jumanacs Mano 3MiHHO®. Poramii BigOynucs mix

iHpOpMaLIHHUMHU 3aUTaMd Ta MOPCHBKMMH KypopTamu. LleHTpu MOpChKOro



BIINOYMHKY BHUXOJATh Ha TMEpIIE MICIE 1 OCHOBHA yBara CKOHIIEHTPOBYETHCS
noBkojia: Canatopiit naryHa c.I'pub6oBka Onecbka 00i1., [launuii 1BopuK 3aToka,
c.Xopiu XepcoHchka o6sacth, OTens BopoHuoBcekuit Menitonons. [Ipu npomy
BapTO BIA3HAYUTH CKOPOYEHHS TPHUBAIICTh Meperiisiay (y cepeaHboMy 2 XB.) Ta
rmOuHn neperisany (2 cropinku). [Hpopmariiiini 3anuTH y OUIBIIOCTI BUIAJKIB
CTOCYBAJIMCSA NUTAHHS: MAHCIOHATH YKpaiHU, OJHOMICHI HOMEpPH, MEHIO CauTy.
CrocoBHO KypopTiB 3axigHoi YKpaiHM TO HAMOUIbIIy KUIBKICTH 3alUTIB HAOpaB
['otens CBitsa3b (M. Tpyckasenb). [Hini 3anuTu 0y ManoduceabHUMHU [6].

JloBomi mikaBi 3miHu MaB 2019 pik. 3aranpHa CUTYyallis 3MIHIOETbCA y OIK
30UIBIIICHHST 3aIlUTIB JO0 OaJlbHEOJOTIYHUX KypopTiB. HalOiabiny KUIBKICTh
3alUTIB CTOCYBAJIOCS KYpPOPTIB LEHTPaJbHOI YacTUHU YKpainu. Ilpuumna
nomupenHs nangeMii COVID-19 Tta mepeopienTallis Ha BIAMOYHUHOK MOOIHU3Y.
BigsimyBaui HaWOLIBII yChOrO IIIKABWIMCS: caHaTopii Muproposay; caHatopii
MopiuH; consiHa KIMHaTH caHaTopii; 0a3u BIANOYMHKY CBITIIOBOJACHKA; XOCTENIN
M. JIHIIpO. 3amuTH MOAO0 MOPCHKUX KypOpTiB 4M 0a3 BIAMOYMHKY 3aXiJTHOI
VYkpainu MacoBoro mnonuTy He Mamu. CepemHsi TpHBAIICTh mepeOyBaHHS Ha
KOHKPETHHUX 3anurax Oymia 110 2 XB.

ITepion 2020 poky HEe MaB YITKO BU3HAYEHUX TEHJCHIIIM 10 BIAMIOYHNHKY Ta Yy
ORI Mipi XapakTepu3yBaBcs 1HPOPMAIITHUMH 3aUTaMHU, MOIIYKaMU TOTEINIB
9y 0a3 BIAMOYMHKY B MeXax oOysiacHuX 1meHTpiB. LlenTpu mopcbkoro ta ['ipchkoro
BIJIMOYMHKY OYyJIM MajoO4YuCeIbHUMU. BUlblly KIJIBKICTh MONIYKOBUX 3alMTIB MaJld
— BbopkaBa Ta 3aroka. [Ipm unpomy tpuBamicTh nmepeOyBaHHsS Oyna B 1€l 4ac
3HAYHO BHUIIOIO caMe B iH(popManiitHuX 3anutiB (10 3 XB.) [6].

Y 2021 poui OUIBLIICT, 3alMTIB CTOCYBAJUCA MOPCHKUX IIEHTPIB
BIIMOYMHKY Ta MICIEBHX 3aMICBKUX 0a3. IIoCTKOBIAHWI CHHIPOM TNPHIICIIUB
J1000B 710 MiclieBUX 0a3 BIAMOYMHKY — SK aJlbTEPHATHUBY BIIMOYMHKY B YMOBaXx
JokayTy. Hai6inpmiuM momuToM KOpHCTyBaimucs Oa3W BIAMOYHHKY JIOBKOJIA
m.XapkiB, M. KuiB, M .JIninpo. [likaBicTh cepea MOPCHKUX IEHTPIB BIAMOYUHKY

Mmaio M. bepasiaebk. Cepentst TpuBaiicTh nepedyBaHHs BiJ 1xB. 10 7 XB [6].



ITomii 2022 poxy mnepemicTunu reorpadiro 3amuTiB BiABiAYyBadiB A0
3axigHuX perioHiB Ykpainu. HailOouib1n 3aiuTyBaHUMU CTAIM LIEHTPU BIAIIOYHHKY:
Mopuuna; ¢. Cononui, M. TpyckaBelb. 3 MOPCHKHUX LEHTPIB JOMIHYBaJIM 3aIUTI
ctocoBHO M. Opeca. CepenHsi TpuBaiicTh nepeOyBaHHs cTaHoBmIA 2 XB. [IprunHa
Takoi 3MIHHM BEKTOPY IOI3I0K OOyMOBIIIOBajach aKTHUBI3aIlil0 OOMOBUX il Ha
[TiBaOUi, [TiBmHi Ta Cxomi YkpaiHa, SIK HACTIOK — MIEPEMIIIICHHSIM JIIOJIeH y OLTBII
Oesreuni micus [6].

BucnoBku. Otrxe, 00pa3 cnokuBada iHGOpMAIIHUX TOCIYT TOTENbHOI
chepu MpoOTATOM AOCTIIHKYBAHO TEpioay 3a3HaB BimuyTHuX 3MiH. Ha 2017-2020
pOKM y OUIBbIIM Mipil IiKaBiCTh 10 iHGOpPMAIli MPOSBISUIA JIOJU BikOM 25-44
poku, mo craHoBwiu 64% yciei apmutopii Ta Ha 83% Oynu reorpadiyHo 3
VYkpainn. 46% 3 HUX TPOKUBAIM y BEIUKHAX MICTaX — pEIITa B HEBEIMYKHUX
HaceleHuX myHKTax. [1iku BiJBiIaHHS CallTy MpUMNajaloTh Ha KBITEHb-CEPIIEHb, a
Ha TWXKHI TpaJuUIMHO NOHEAUIOK-BIBTOpOK. IIporsrom pmaHoro mnepiogy ix
IIKaBICTh IO 1HTEPHET PECypCy 3HUXKYyBaiaach, MPO, MO0 CBITYUTH CKOPOUEHHS
MOKA3HUKIB: HOBI KOPHUCTYBaui; TPUBAJICTh NepeOyBaHHS Ha cailTl; cepenHs
KUTBKICTh MEPErISIHYTUX CTOPiHOK. ['eorpadiyHo OUIbIIICTh aBAUTOPIi TPOKUBAJIA
B LlenrpanpHo-CxigHiii wactuHi Ykpainu. KopuctyBaui iHdopMmalii MIHpPOKO
3aCTOCOBYBAIM JUIS TEPErJsiAy CalTy IaHmerd Ta cMapTonu. llpu mpomy
BIJICOTOK BHUKOPWUCTAaHHS IUIAHIIETIB OyB JIOBOJI BHCOKMM TIOPIBHSHO 3
HACTyNMHUMHM pokamu. Haiibinble ychoro BXiJl J0 pecypcy BigOyBaBcsl yepes
rajpkeTd BUpoOHHMKIB Apple; Samsung; Xiaomi. Hai6inbimr BHKOPUCTOBYBaHI
opayzepu: Chrome; Firefox; Opera; Safari. [Ipu 1npomy OiIBIIICT BiJKa3iB
npUNaaae Ha KOPUCTyBayiB rajukeTiB Apple ta 6paysep — Safari, mjo cBIqUUTH PO
BHOArIuBICTh JaHoi aBauTopii. Ha He 1 % mpuxoauThes 1 HaliMEHIIA aKTUBHICTH
KOPHUCTYBAUIB 3a CEPEAHBOIO KIJIBKICTIO MEPErIIHYyTUX CTOPIHOK Ta TPUBATICTIO
nepeOyBaHHs Ha caiiTi. HallOuibl HiKaBoO 1H(GOpPMALIEO 32 JAHUMHU MOIIYKOBHX
3amuTIB  KOpUCTyBadiB Oymm: MoOpcbki  kypoptu (2021, 2018, 2017),

oanbHeosioriyHi (2019), 3amicbki 6a3u BianouuHky (2020 p.) [6].



B mepion 2021-2022 pokiB o00pa3 cmoxuBaua 3MiHUBCSA. BinOymnocs
30UIBIIIEHHST YaCTKU KOPUCTYBaviB BikoM 45+, o ckiana Ha 2022 pik 38%. B Toii
K€ yac 4acTKa KOpUCTYyBayiB BIKOM 25-44 poku ckopotuiacs A0 47%. Jlani 3minu
Morfiu Oarato B YoMy BiIOyTHCS uepe3 cTapiHHs apautopii. lle mano meBHi
NO3UTUBHI MOMeHTH. ['pyma kopucTtyBauiB 45+ Majna MOPIBHAHO 3 TPYIOIO
KOpHUCTYBauiB 25-44 poKM 3HAYHO MEHIINH MOKA3HUK B1/IKa31B, OLIbIITY TPUBAJIICTh
nepeOyBaHHS Ha CalTi Ta KUIBKICTh HOBUX KiieHTiB. ['eorpadiuno 89% ycix
BiJIBiyBauiB Oynu 3 YkpaiHu. KinbkicTh 1HO3EMIIB CKOpOTHJIAcs 3a pPaxyHOK
3MEHILEHHS KUIbKOCTI BiABIAyBauiB 3 butopycii. ITopsn 3 nuuMm 3pociia KUIBKICTb
BiBiAyBauiB 3 BenukoOputanii, [lonbmi, HiMmeuunnu. B Mexxax Ykpainu 3pocia
KUIBKICTh  BIJIBIAyBauiB 3 BEJIMKUX MICT VYKpaiHu. binbliicTh akTUBHHX
KOPHUCTYBadiB I1HTEpHET MOpTaly Memkana B wmictax: [uimpo; JIbBiB; Opeca;
Houneupk; IlonraBa. ¥ 2022 poui Ha M. {ninpo npunagano 6,8% kopuctyBauis,
KuiB — 31%. Pi3ko 3pocna aktuBHicTh y JIbBOBI 3 2,4% 2017 poky mo 6,7 % -
2022 poxy. Y Toil ke yac 3MEHIIEHHS KUIBKOCTI BiJBITyBadiB iH(OpPMAIIHHOTO
pecypcy nokazanu 3anopixoks (2,4% y 2017 p. — 0,8% y 2022 p.), XapkiB (5,7% y
2017 p. — 2% y 2022 p.), Yepniris (0,3% y 2020 p. — 0,13% y 2022 p.), Kpusuii
Pir (0,45% y 2018 p. — 0,16% y 2022 p.). MokeM0O KOHCTAaTyBaTH, 10 3MEHIICHHS
KUIBKOCTI BIJBIJlyBauiB B1IOYJOCS y MICTax, IO 3HAXOAWIHCS B Oe3nocepeaHii
Oomu3bkocTi m0 iHIT ¢QpoHTy. [eorpadiyHo LEHTP PHUHKY TEPEMICTHUBCS B
[lenTpanbHo-3axinHi perionu. lle BmuMHyno Ha TpaHchopmalilo TOBEAIHKU
CHOKMBAa4iB Ta MPU3BEIO J0 3pOCTaHHSA KUIbKOCTI BiakasiB. Ilpu npomy B
3axiIHUX perioHax BiH OyB Bului HiX B LleHTpanbHuX, a B CXITHUX HAUMEHITUM
3 yciei YkpaiHu. [HIIOW OCOONMBICTIO CTajo Te, IO BiJICOTOK BiJKa3iB MOYaB
3aJIe)KaTU BIJ] YHMCETBHOCTI HACENEHOTO MyHKTy. YuM Oiibine Oylio MICTO TUM
BUIIUNA BIACOTOK BIIKa31B BOHO Mayjo. TakO BIAKA3W 3aJieKalyd Bl JaHHX
NEPEerIsly CTOPIHOK Ta TPUBAJIOCTI mepeOyBaHHS Ha caiiTi. UnM MeHmmMM Oynu
JlaH1 MIOKa3HUKHA TUM OUIBIIIMM OYB BiJICOTOK BifKa3iB. OCHOBHUMHM TaJPKETaMH JIJIS
pobotu y iHdpopmaliinoMy mpoctopi Oynu: Apple iPhone; Xiaomi. Haitbinbiia

KUTBKICTh KOpHCTyBauiB Oyina BmacHukamu Apple iPhone. Ilpore mopiBHsHO 3



NOMNEPEIHIMH POKAMH iX YacCTKa CKOPOTHJIACS 3a PAXyHOK 30UIBIIEHHS KIJIbKOCTI
KopuctyBauiB Xiaomi. Came BOHM (OpMYBaJIM OCHOBHE SJIPO TMOTECHINIHHUX
CMOKMBAUIB, OCKUIBKA Maju OUIbIIy KUIBKICTh MEPErsSHYyTUX CTOPIHOK,
TPUBAIICTh MepeOdyBaHHS HA CalTI Ta MEHIIUH BiACOTOK Binka3iB. Yactka Chrome
1 Safari 30inmpmmmacs 1o 66% Tta 19,7% BignoBigHO. 3MIHMBCA 1 XapakTep
noIyKoBUX 3anuTiB. Skmo 2021 poxky WIKaBICTh Mald MOPCHKI LIEHTpU
BIJIMOYHMHKY Ta MICIEBI 3aMichKi 06a3u To mojii 2022 poky nepemicTuin reorpadiro
3aMuTIB BIABIIYyBauiB 10 3axigHUX perioHiB Ykpainu. HailOinbin 3anuTyBaHuMU

CTalu LEeHTpH BIANMOYMHKY: Mopmmna; C. Cononui, M. TpyckaBelp.
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