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The article emphasizes the importance of social stability of society, which is
ensured through effective and systematic cooperation between the government,
business and community. Social entrepreneurship is one of the key instruments of
such cooperation. The author outlines its characteristic features that distinguish
this type of activity from other socio-economic models. The main features of social
entrepreneurship are highlighted: innovation of activity; dual focus - a
combination of non-commercial goals with the ability, need and opportunity to
make a profit; public nature of social enterprises and complexity in organization
and development, the presence of significant risks. The author provides examples
of social entrepreneurship in Ukraine, outlines their type of activity and functional
component. The key problems are analyzed, in particular, the lack of a regulatory
framework, limited access to financial resources, low public awareness and the
difficulty of integrating social enterprises into the market environment. It is
substantiated that the organization and functioning of a social enterprise has a
number of features that differ from traditional business. The factors that shape the
success of social entrepreneurship are highlighted. It is proved that social
entrepreneurship includes the main levers that form its general concept of the need
for functioning and development.

Despite the dynamic development of social entrepreneurship in Ukraine, there
are significant obstacles to its full-fledged functioning, namely, insufficient state
financial and institutional support, weak motivation of potential entrepreneurs to
create socially oriented businesses, and insufficient public awareness of the
significant positive potential of such enterprises. The importance of proper
legislative regulation for the sustainable and successful functioning of social
enterprises in Ukraine, given their key role in the social subsystem of economic
and national security, is summarized. Social enterprises are designed to meet the
needs of community members that cannot be met by the public sector and are
ignored by the private sector.
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Oisnecom i coyiymom. OOHUM i3 KIIOUOBUX IHCMPYMEHMIE MAKOoi 83aEMOOIi €
coyianvhe nionpuemuuymeo. OKpecieHO 1020 XapakmepHi pucu, wjo 8UpPIi3HAIOMb
yeil 8u0 OisIbHOCMI ceped THUWUX COYIanbHO-eKOHOMIYHUX Mooerel. Buokpemneno
OCHOBHI O3HAKU COYIANbHO20 NIONPUEMHUYMBA: [HHOBAYIUHICMb OISIbHOCHII,
NOOBIHA CHPAMOBAHICIMb — NOEOHAHHA HEKOMEePYIUHUX yinel 3i 30amuicmio,
HeOOXIOHICIIO Ma MONCIUBICMIO OMPUMY8amu npudymox, nyonivyHull xapakxmep
OIAIbHOCMI COYIAIbHUX NIONPUEMCME MA CKIAOHICMb 8 0p2aHi3ayii i po36UMKY,
Has8Hicmb 3HA4YHUX pusuxie. Ilpoananizosano knw4osi npobaemu, 30Kpema
giocymHuicmb ~ HOPMAMUBHO-NPABOBOL  6a3zu,  oomedcenutl  0ocmyn 00
@inancosux pecypcié, HU3bKY HOIHOPMOBAHICMb CYCHLILCMBA MA CKIAOHICb
inmeepayii  coyianbHux niONpueMcme y punkoge cepedosuuje. Haeseoeni
NPUKIIAOU COYIaNbHO20 NIONPUEMHUYMEA 8 YKpaiHi, OKpecieHo iX 6ud OisiNbHOCHI
ma yHKYyioHanbHy ck1adosy. OOIpyHmMO8aHo, wo opeanizayisi i QYHKYIOHY8AHHS
COYIANbHO20 NIONPUEMCMBA MAE PO 0COOIUBOCMEl, BIOMIHHUX 810 MPAOUYIUHO20
gedenns nionpuemHuymea. /locniodxceno, wo coyianibhe NIONPUEMHUYMBO BKII0UAE
OCHOBHI 8adicelli, Wo hopmyoms 1020 3a2albHy KOHYEnyito wooo HeoOXioHoCmi
@yHKkyionysanns ma po3eumky. Buokpemneno uuHHuKu, wo gopmyroms
VCRIWHICMb COYIANTbHO20 NIONPUEMHUYMBA.

Ilonpu Ounamiunuii po36UMOK COYIATILHO20 NIONPUEMHUYMBA 6 YKpaiHi,
iCHyIOmMb Cymmeegi nepeukoou 0s 1o20 NOBHOYIHHO20 (DYHKYIOHYBAHHS, A came
Hedocmamuiil 0bcsie Oepocashoi inancosoi ma IHCMUMYYIUHOT NIOMPUMKU,
cnabky momusayilo  NOMEHYIUHUX NIONPUEMYIB 00 CMBOPEHHS COYIAIbHO
OpIEHMOBAHO20 DI3HeCy, a MAKONC HeOOCMAMHI0 NOIHHOPMOBAHICMb CYCNINbLCMEA
npo 8a2oMULL NO3UMUBHUL NOMEHYIAN, AKUL HeCymb Y cobi maki nionpuemcmaed.
V3acanvneno npo eadsxciusicmes HANENHCHO20 3AKOHOO0ABYO020 pecynt08aHHs Ol
CMIUKO20 Ma YCNiWHO20 (DYHKYIOHYBAHHS COYIAIbHUX NIONpUEMcme 6 YKpaini,
8PAX08YIOYU IXHIO KIIOYOBY pOJb Y COYIANbHIU niocucmemi eKOHOMIYHOI ma
HayionanvHoi Oesneku. Jlosedeno, wo coyianvHi RNIONPUEMCINGA NOKIUKAHI
3a00680abHUMU  MI nompeodu UieHi8 2cpomaou, SKI He MOodice 3A00801bHUMU

0epaHcagHULl CeKmMop, a NPUBAMHUL — I2HODYE.
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Problem statement. The active phase of Russia's war against Ukraine and
the need to work under the constant risks of martial law necessitate the search for
new management business projects. They can become important catalysts for the
post-war recovery of the national economy, while contributing to the improvement
of social life. One of these promising forms is social entrepreneurship. This is a
relatively new type of business organization activity that has significant
development potential, especially in times of war and during the period of country
reconstruction.

The solution of social problems with active business levers is now entrusted
to social enterprises, which are a significant component of the social economy,
which today employs about 13.6 million Europeans, some of whom provide
essential care services, others focus on providing employment opportunities for
people with disabilities, and others address a broader range of social challenges,
such as achieving sustainable development goals. Many of them are innovative and
find opportunities in cases where neither mainstream business nor government
agencies can deliver social and economic growth.

Social innovations can and should be one of the main drivers of social
development. Innovative technologies include extraordinary ways of solving social
problems that have never been done before. In modern social countries, it is social
innovations that shape the innovation environment, accelerate scientific, technical,
technological and information innovations, increase the efficiency of using new
equipment and new technologies, and reduce the cost of innovation.

Social innovations, which have become a powerful trend in socially
oriented models of the world economy in the last decade, have led to the
emergence of a new form of business activity called social entrepreneurship. The
latter is an activity aimed at increasing the social value of entrepreneurship, its



focus on solving social problems using business methods. It is intended to
stimulate social transformations, provide opportunities for socially vulnerable
categories of the population to work and ensure their livelihood. The dominant
factor in managing the rise of social entrepreneurship in economically developed
countries has been social pressure and an emphasis on human needs in any activity.

Therefore, studying social entrepreneurship and determining its place in the
system of scientific knowledge is of high importance both from a practical and
theoretical point of view. In Ukraine, where developments in this area are only in
their infancy, theoretical developments should be carried out taking into account
foreign experience in social entrepreneurship research and the specifics of
domestic practices.

Analysis of recent research and publications. The peculiarities of social
entrepreneurship are studied in the works of Z. Galushka, V. Heets, V. Zvonar, V.
Kokot, I. Komarnytskyi, T. Lunkina, V. Nazaruk, O. Saliy, A. Svynchuk, and N.
Suprun. Important for the study of the chosen topic are the works of foreign
scientists, in particular: V. Baumol, D. Bornstein, P. Drucker, S. Zahra, W.
Zombart, J. Curlin, 1. Marty, D. Mair, D. Neubaum, M. Yunus.

Despite the significant scientific and practical interest in social
entrepreneurship, the issue of effective mechanisms for stimulating it and
identifying areas of development that will allow it to become a full-fledged sector
of the economy remains relevant.

Formulation of the objectives of the article. The purpose of the study is to
define, actualize, and analyze the functioning of social entrepreneurship in Ukraine
and the directions of its development in the postwar period.

Presentation of the main research material. In the context of political,
economic instability and martial law in Ukraine, the number of people living
below the poverty line is growing, with a critically low level of food security and
social protection. Hostilities have significantly actualized the problem, leading to a
sharp increase in the number of internally displaced persons, war veterans, children
of fallen soldiers, disabled people, etc.



However, government benefits and guarantees do not solve the problem of
employment, material and psychological support, and the welfare of socially
vulnerable people. In this regard, there is a need to rethink the mission and
strategic vision of commercial firms that follow traditional business practices. The
number of organizations whose activities are aimed at reducing social problems in
society is growing. Social entrepreneurship combines the advantages of the above
practices - maximizing profits while ensuring social values. The main task in this
form of business activity is to fulfill a social mission and at the same time maintain
financial stability, which encourages researchers and entrepreneurs to find
mechanisms to achieve a balance in this area. The author's vision is to study the
international practice of successful social entrepreneurship, the possibility of its
implementation in Ukrainian society in the context of economic and social
instability, and to highlight the problems of formation and development of social
entrepreneurship in Ukraine [2].

The term “social business” was first used by Nobel Prize winner Mohammed
Yunus. Mohammad Yunus defined social business as a type of business whose
main goal is to solve existing social, economic and environmental problems that
affect humanity as a whole (hunger, disease, homelessness, pollution, ignorance,
etc.). A new, more expressive name “social entrepreneurship” was given to it at
the Social Media Week conference in London, where social entrepreneurship was
recognized as one of the five main trends of 2014 [9].

The organization and operation of a social enterprise has a number of
features that differ from traditional business.

First, the development strategy of social enterprises is not focused on
competition and achieving market leadership through a social mission, low capital
turnover and profitability.

Secondly, they are financed both by issuing shares, obtaining loans from
financial institutions, reinvesting, and collecting voluntary donations from
individuals and legal entities, charitable funds, and volunteering. Thus, the
difference in financing between for-profit and non-profit social organizations lies
in the differentiation of investors and recipients.



Third, business entrepreneurs operate in a marketing environment where
supply and demand indirectly affect the price and volume of sales of goods
(services). The marketing environment of a social entrepreneur usually implies that
expenses are not fully covered by revenues.

Fourth, the purpose of commercial and social business entities is
fundamentally different. Social entrepreneurship exists to create and enhance
social value for the common public good, while commercial entrepreneurship aims
to create profit for private gain. At the same time, such a high contrast is quite
controversial.

The main goal of social entrepreneurship is to interact and effectively
implement the mission of social work and the mission of entrepreneurship. The
success of social entrepreneurship is shaped by a number of factors (Fig. 1).
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Fig. 1. Factors of social entrepreneurship
Source: generalized by the author

It should be noted that in Ukraine, there is currently no clearly defined
organizational and legal form of “social entrepreneurship”. Therefore, a social

entrepreneur must choose the most optimal form of activity for himself or herself,



since the most important task in establishing a social enterprise is to choose the
form of its registration, since it will determine taxation, risk level, etc.

Studies show that the majority of social enterprises choose the form of a sole
proprietorship, which simplifies the overall system of management, reporting, and
taxation [3; 7].

Social entrepreneurship includes the main levers that form its general
concept of the need for functioning and development (Table 1).

Table 1. Leverages of social entrepreneurship development

Leverage Meaning

1.Value certain norms, requirements, and behaviors that
are inherent in a community and motivate and unite it.

2. Social purpose the desired outcome of the situation, which is the goal of social
entrepreneurship.

3. Self-sufficiency the existence of a business model that contributes to the financial
stability of the enterprise.

4.Innovation and | a new (innovative) approach and the best cost-effective solution to

entrepreneurship a social problem.

5. Public communication with society and uniting the community to solve

communication social problems that cannot be solved without them.

6. Social impact Significant qualitative changes in the society that shapes social
entrepreneurship

Source: compiled by the author based on [1]
Thus, social entrepreneurship is currently gaining in popularity and

importance in different cities of Ukraine. The interest in this area of activity is
emerging among public sector employees and socially vulnerable groups who want

and have the opportunity to improve society (Table 2).



Table 2. Examples of social entrepreneurship in Ukraine

Name of the Type of activity Direction (mission) Functional component
company

Good bread from | Inclusive bakery Free baking of bread Employment of adults
good people to be sent to the with mental disabilities.

military at their
positions, as well as
for those in need

Veterano Pizza

Pizzeria

Employment of ATO
veterans

Part of the income is
donated to charity and
to the children of
soldiers killed in the
war

Good bread from
good people

Bakery

Employment of people
with mental
disabilities

After the outbreak of a
full-scale war, they
baked and delivered

to the military, IDPs
and people in the
liberated and frontline
areas for free

Green Bean
Bag

Social enterprise

Employment of social
groups

Production of armchairs
with eco-friendly
filling.

The company's social
impact is to reduce the
amount of waste that
goes to landfill. It
provides resource
support to public sorting
stations.

«Shelter
Ukraine»(SlLab
Ukraine,
VPLYYV and
Teple Misto)

Charity support project
in wartime

Reduce the outflow of
Ukrainians from the
country and support
those who have
temporarily settled in
another region of
Ukraine

Setting up centers for
IDPs; distributing
medicine and food to
hot spots; and
evacuating people.

Source: compiled by the author based on [6, 7].

However, for the effective implementation of social entrepreneurship and
the successful achievement of its socially oriented goal, entrepreneurs must have

sources of financial support (Fig. 2).



Lending

Personal savings

Funds and other valuables provided subject to conditions for
their return

Investments of own funds and profits are directed to the
realization of social goals

Charitable funds

Crowdfunding

Crowdinvesting

Financial assistance from individuals or legal entities

Pooling of non-refundable funds of a certain community through
specific online platforms for the realization of a social goal

Funds borrowed from relatives, friends and supporters of social
projects with participation in management decision-making

Grants

Financial resources from international companies for clearly
defined social projects that are irreversible

State funding

NVERVERVENV AV VRS

Financial resources provided in accordance with the laws of
Ukraine

Fig. 2. Sources of financial support for social entrepreneurship

Source: compiled by the author according to [7]
It is worth presenting the main existing benefits of introducing and

implementing social entrepreneurship:

- solving complex socially significant problems both for oneself and for

one's loved ones, as well as for the community, country, and the world as a whole;

- restoring and maintaining social justice at a high level,

- participation in the creation and sale of effective innovative products

(services);

- a sense of consumer loyalty to the products (services) provided by social

enterprises;

- ensuring active community participation and support for social enterprises:

through volunteering, providing certain material assets, providing non-refundable

financial resources, using existing connections and information, etc;




- opportunities for choosing the most optimal organizational and legal form
for a social enterprise, both in terms of business model and taxation;

- availability of free training courses and access to the necessary scientific
materials;

- opportunities to receive free consultations from leading experts of
international companies and organizations;

- availability of qualitatively new and diverse financial programs to support
the implementation of social business;

- opportunities for social entrepreneurs to work together with the
international community;

- features of personal fulfillment in a socially important cause;

- opportunities to become and be personally valuable to others;

- having a certain emotional return, as well as ensuring respect from others;

- opportunities to realize their personal professional knowledge (skills) in
their own social business;

- opportunities to form a community of “change-makers” and like-minded
people in their cities.

The main obstacles to the organization and functioning of social
entrepreneurship are currently considered to be low or no financial support,
significant dependence of NGOs on funding from international donors, lack of
qualified personnel (volunteers), lack of own premises (material and technical
base), high cost of renting fixed assets, lack of support from the state/local
authorities, and lack of grant activities.

It would be useful for us to regulate at the legislative level the status of
social entrepreneurship as one that serves the public interest, and the useful results
of the work should be extended to a wide range of people. Today, Ukraine has no
legal definition of social entrepreneurship and no clear laws regulating such
activities. Therefore, social entrepreneurship has additional difficulties at the stage

of creation and legalization of documentation. At the same time, Ukrainian social



enterprises have the opportunity to choose the form of business organization,
which to some extent may even have a positive aspect.

It is clear that social entrepreneurship and its development is an important
priority for the state, citizens, and businesses, as it is the structure that can protect
and help certain segments of the population, solve important social problems,
generate profit for its owners, and relieve the burden on the state by providing
targeted assistance.

In order to accelerate the pace of social entrepreneurship development in
Ukraine, it must first of all be enshrined in legislation in terms of methodology and
possible forms. In this regard, it is useful to use foreign experience with an analysis
of its strengths and weaknesses and the possibility of adapting it to Ukrainian
legislation.

Meanwhile, social enterprises are developing rapidly. And this process is
going in two directions: through self-organization of economic activities of united
representatives of socially vulnerable groups and through the launch of permitted
entrepreneurial activities on the basis of non-governmental non-profit public
organizations. Once social entrepreneurship is legalized, the country will have an
additional tool for solving social problems. The fact is that Ukraine has assumed
very large social obligations to support socially vulnerable groups of the
population. However, today Ukraine cannot cope with such a large social burden.
This is not unique to Ukraine, but a global trend.

Conclusions. Social entrepreneurship is one of the forms of business
practice based on creative economic activity aimed at overcoming the problems of
vulnerable categories of the population in the social sphere. The functioning of
social enterprises contributes to the creation of a modern model of economy that
“works for people”: equalizing the levels of socio-economic development of
different segments of the population, job creation, inclusiveness, equal
opportunities, stability; helping to implement demographic, green and digital
transformations. Without further legitimization, adequate support and

consolidation, proper capacity building, and access to financial resources tailored



to the specific needs of each social group, social enterprises will remain
vulnerable.

The vulnerability of social enterprises in Ukraine is largely related to the
debate and conceptual confusion that revolves around their role in modern
societies. In addition, vulnerability is caused by the strong dependence of social
enterprises on national and local policies, including integration into the social
welfare systems of EU member states, constant policy changes, and cuts in public
spending.

The predominant sources of funding for social enterprises are innovative
rather than public or charitable: corporations, banks, institutional investors,

crowdfunding platforms, investment funds, etc.

Jliteparypa
1. bouapnikoBa A. SimpleSE. Ilpo comianbHe TIANIPUEMHHUIITBO —
pocTo! 2020. URL: https://www.slideshare.net/slideshow/ss-

238403611/238403611 (nata 3Bepuenns: 09.03.25)

2. Bamtoc, JI. Biiina B YkpaiHi Sk KaTaii3aTop PO3BUTKY COIIaIbHOTO
nianpueMHunTBa. Tpancopmayiiina exonomika. 2023. 2 (02). C. 10-15.
URL:https://doi.org/10.32782/2786-8141/2023 (narta 3Bepuenns: 11.03.25)

3. KammmpnikoBa 1., CuoipinonoBa K., Kipnoc O. CouiansHe
HiANPUEMHUIITBO y cy4acHiil Ykpaini. Exonomiunuti npocmip. 2024. (190). C. 62-
65. URL: https://doi.org/10.32782/2224-6282/190-11 (nata 3Bepuenns: 11.03.25)

4, Pamcekuit  A. CouiasbHe TIANPUEMHUIITBO B YKpaiHi: aHali3
HOPMAaTUBHO-TIPaBOBOi ~ 0a3u Ta NEPCIEKTUBH  PO3BUTKY. EkoHomika ma
cycninoemeo. 2023. (58). URL: https://doi.org/10.32782/2524-0072/2023-58-50
(maTa 3Beprenns: 11.03.25)

d. Pymauenko O. O., Konenko B. B. CormianpHe MiANPUEMHUIITBO SK
OCHOBa CTaJIOTO PO3BUTKY TEPUTOpIAIbBHUX TpoMal. Ilpobremu  cyuacHux
mpancgopmayiiu.  Cepisa:  exonomika  ma  ynpasninusa. 2024,  (11).

https://doi.org/10.54929/2786-5738-2024-11-03-13 (nata 3BepHenns: 09.03.25)



6. CormianibHe MIANPUEMHUIITBO Y BO€HHUM yac: sk mpaigoe SlLab
Ukraine. I1epmie menia mpo OnaroaiHicTh. Memia Benukux ictopiit. 2022. URL:
https://media.zagoriy.foundation/velyka-istoriya/soczialne-pidpryyemnycztvo-u-
voyennyj-chas-yak-praczyuye-silab-ukraine/ (nata 3sepaenns: 11.03.25)

1. Ximuy I., Tumomuk H. ComianpHe MANTPUEMHUANITBO K 1HHOBALIHUH
Bun mismibHOCTI. 2021. ELARTU — Incmumyyitinuii penozumapiu THTY imeni
leana Iynios. URL:  https://elartu.tntu.edu.ua/bitstream/lib/35268/2/
NFEPSEV_2021 _Khymych_ISocial_entrepreneurship_193-208.pdf (mara
3BepHeHHs: 16.03.25)

8. Ax B Ykpaidi po30yJ0BYIOTh COIlllajbHE MIANMPUEMHUIITBO: 5 KEHCIB.
I'pomancekuit  mpoctip, 2021. URL: https://www.prostir.ua/?library=yak-v-
ukrajini-rozbudovuyut-sotsialne-pidpryjemnytstvo-5- kejsiv (mara 3BepHeHHS:
14.03.25)

Q. Digimind Ready for Social Media Week London. 2014.  URL:
https://blog.digimind.com/en/insight-driven-marketing/digimind-ready-for-social-

media-week-london-2014 (nara 3Bepuenns: 14.03.25)

References

1. Bocharnikova, A. (2020), “It's easy to talk about social
entrepreneurship!”,  available at:  https://www.slideshare.net/slideshow/ss-
238403611/238403611 (accessed March 09, 2025).

2. Valius, L.O. (2023), “The war in Ukraine as a catalyst for the
development of social entrepreneurship”, Transformatsiina ekonomika, vol. 2 (02),
pp. 10-15. DOI: https://doi.org/10.32782/2786-8141/2023-2-2.

3. Kashyrnikova, I. Spiridonova, K. and Kirnos, O. (2024), “Social
entrepreneurship in modern Ukraine”, Ekonomichnyj prostir, vol. 190, pp. 62-65.

4.  Ramskyi, A. (2023), “Social Entrepreneurship in Ukraine: Analysis of
the Legal Framework and Development Prospects”, Ekonomika ta suspilstvo, vol.
58. https://doi.org/10.32782/2524-0072/2023-58-50



5. Rudachenko, O. and Konenko, V. (2024), “Social Entrepreneurship as
a Foundation for Sustainable Development of Territorial Communities”, Problemy
suchasnykh transformatsii. Seriia: ekonomika ta upravlinnia, vol. 11. DOI:
https://doi.org/ 10.54929/2786-5738-2024-11-03-13.

6. Bohdan, O. (2022), “Social entrepreneurship in wartime: how SlLab
Ukraine  works”, available at:  https://media.zagoriy.foundation/velyka-
istoriya/soczialne-pidpryyemnycztvo-u-voyennyj-chas-yak-praczyuye-silab-
ukraine/ (accessed March 11, 2025).

7. Khimich, I. and Tymoshyk, N. (2021), “Social entrepreneurship as an
innovative type of activity”, ELARTU — Institutional Repository of Ivan Pulyuy,
available at:
https://elartu.tntu.edu.ua/bitstream/lib/35268/2/NFEPSEV_2021 Khymych_ISocia
|_entrepreneurship_193-208.pdf (accessed March 16, 2025).

8.  prostir.ua (2021), “How social entrepreneurship is being developed in
Ukraine: 5 cases”, available at: https://www.prostir.ua/?library=yak-v-ukrajini-
rozbudovuyut-sotsialne-pidpryjemnytstvo-5-kejsiv (accessed March 14, 2025).

Q. Maisch, J. (2014), “Digimind Ready for Social Media Week London”,
available at: https://blog.digimind.com/en/insight-driven-marketing/digimind-

ready-for-social-media-week-london-2014 (accessed March 14, 2025).

Cmamms naoitiuna oo pedakyii 07.04.2025 p.



