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Hawe oocniosicenns npucesuene 6U8UEHHIO 6NIUBY BOEHHO20 CMAHY HA
KynigenvHoi nosedinku cnodcusadie. Hamu 30iticneno ananiz yYuHHUKI8, SKI
BNIUBAIOMb HA PIUUEHHS NPO NOKYNKY, 008€0€HO, WO 8 YMOBAX BOEHHO20 CIMAHY UYi
YUHHUKU HaOysaiomv [HUL020 3micmy. Busznaueno xameeopii mosapie, sKi 6
VYMOBAX 8OEHHO20 CMAHY VKPAiHYi KYNYIOMb, 00 AKUX GIOHOCUMO HACMYNHI. JIKU,
NPOOYKMU XAP4YB8aAHHS, 63yMmsl, 0052, 3acobu 00210y, 3acodu 2icieHu, nobymosa
Ximis, mogapu Onsi dimet, mosapu O meapur. J[oCniodiceHHs NOKA3anu, wo
CHOJHCUBAYUT 8 YMOBAX BOEHHO20 CMAHY He 36epmaroms 0coOIUsoi yeazy Ha oOpeHo,
BUOUPAIOMb BUKTIOUHOZO 13 MO20, WO CbO2OOHI € V HASBHOCMII.

Ha cnootcusannsa cymmeeo 6nauHyio makodic nepemiujeHHs GeauKkol
KLIbKOCMI JII00€U Y MONCIUBe NOpPIiGHAHO bOe3neyne micye. Boennuii cman 3minug
HCUMMST  YKPAIHCbKO20 HACENIeHHs, )y MOMY YUCIHL CHONCUBUY NOBEOIHKY
OCMAHHbO20  4epe3  GUMYWEHe  NepeceneHHs,  3MEHWIeHHA  KYNIBeabHOl
CNPOMOJCHOCII, MPYOHOWI, hno8’a3aHi 13 Ooucmpubyyieto. Bcmanoeneno, wo
HACeNleHHsT HAWOol 0epicasu CbO20OHI 20CMPO BI0Y)Y8AE He2aMUBHI HACAIOKU
B0EHHO20 CMAHY, WO, 8 CBOI0 Yepey, BNIUBAE IXHI 00X00U YKPAIHCbKO20 HACENeHHS
ma 3MIHIOE nompedOu OCMaHHbo20 y 0Oe3neyi, y O0XOpoHi 300pos&'s. Ilonum
3MEHULYEMbCSL HA npeoMemu pO3KOUui, NONUM 30I1bULyEMbCS HA OHLAUH-NOKYNKU.
Ilocunenns cvb0200HI KOHKYPEHMHUX NpOYecié 3a ICHYIOUUX YMO8 KpU3U, SKA
CHPUYUHEHA 8OEHHUM CMAHOM, YMO8 HEBUIHAYEHOCMI, 8UMALAE OOCIIONCEHHSA Ma
PO3YMIHHA NCUXOJI02II CNOACUBAUIB, A MAKONC, 8I0NOBIOHO, NPUYUH, WO, 8 CBOI0
uepey, CHOHYKAOMb CNOACUBAUI6 00 YX8aneHHs mux aoo inuux piuens. Cb0200HI
Y KOHKYPEeHMHIU eKOHOMIYHIU cucmemi NiONpueEMCmeo Mae po3ymimu no8eoiHKy
cnoofcusaya i3 memoro sudicusanua ma npoygimauua. Came momy, Ha Hauie
NEPeKOHAaHHs, Ha OaHil Ccmaodii BUPOOHUKU MAOMb  PO3YMIMU  MOMUBAYIIO
be3nocepeonboco 8UOOPY KIIEHMIB, MAOMb PO3YMIMU Ky peakyiro oae 6)y0b-sKa
cmadis 6i3Hecy Ha nompeodU CROAHCUBAYIB.

Pesynomamu  mawozo  Oocniodxcennss — 6uU3HA4AOMb  MEHOEHYii Y
KYNIBEIbHOMY Ce2MeHmi, a came: OLIbUl YCBIOOMIEHI NOKYNKU HNPOOYKMI8

XapyyeamHs, 8i0Mo6a 6i0 00po2ux NOKYNOK, Oinbula yeaza 36epmacmuvcs Ha YiHy,



Oinbwa yeaea 36epmMAEMbCs HA 3HUJNCKU, aKyii, 000ymaHuti 6ubip moeapis,
NOKYNYI NOYanUu OYIHIOBAMU, YU 63Aeaii 6apmo KYNnyeamu moseap, MOICIUBO,
MOJCHA 6e3 Yybo2o mosapy odiumucs, nompeba enucamucs 8 6100xcen 3yMOBIIOE
HeoOXiOHicmb  OlIs1  KOPUCM)Y8ayie nposooumu Oilbuie 4Yacy y Mepedici,

NOPIBHIOIOYU, NPU YbOMY, DI3HI ANbMEPHAMUGU.

Our research is devoted to studying the influence of martial law on
consumer purchasing behavior. We analyzed the factors that influence the
decision to purchase, and proved that under martial law, these factors take on a
different meaning. We identified the categories of goods that Ukrainians buy
under martial law, including the following: medicines, food, shoes, clothing, care
products, hygiene products, household chemicals, children's goods, and animal
products. Research has shown that consumers under martial law do not pay
special attention to the brand, choosing only what is available today.

Consumption was also significantly affected by the movement of a large
number of people to a possible relatively safe place. Martial law changed the
lives of the Ukrainian population, including the consumer behavior of the latter
due to forced relocation, reduced purchasing power, and difficulties associated
with distribution. It has been established that the population of our state today is
acutely experiencing the negative consequences of martial law, which, in turn,
affects the incomes of the Ukrainian population and changes the latter's needs for
security and health care. Demand is decreasing for luxury items, demand is
increasing for online shopping. The intensification of competitive processes today
under the existing conditions of the crisis caused by martial law and uncertainty
requires research and understanding of consumer psychology, as well as,
accordingly, the reasons that, in turn, encourage consumers to make certain
decisions. Today, in a competitive economic system, an enterprise must
understand consumer behavior in order to survive and prosper. That is why, in

our opinion, at this stage, manufacturers must understand the motivation for



direct customer choice, they must understand what reaction any stage of business
gives to consumer needs.

The results of our research identify trends in the purchasing segment,
namely: more conscious food purchases, refusal of expensive purchases, more
attention is paid to the price, more attention is paid to discounts, promotions,
deliberate choice of products, buyers have begun to evaluate whether it is worth
buying a product at all, perhaps they can do without this product, the need to fit
into the budget determines the need for users to spend more time online,
comparing different alternatives.

After the introduction of full-scale martial law, consumers and brands were
not ready for the chaos, fear, and uncertainty in Ukraine. Traditional advertising
and marketing models immediately became irrelevant, in our opinion, and most
brands became practically defenseless.

Advertising in the first days of the full-scale invasion was filled with pre-
war creativity, as well as terrible war images. Some companies later, feeling the
absurdity of such a neighborhood, apparently introduced a strategy of absolute
silence, and also refused to directly interact with the public. Entire categories of
brands, for example, alcoholic and entertainment, until recently surprisingly
chose exactly this approach. In our opinion, after several months of martial law,
brands began to “thaw” little by little, however, not realizing, at the same time,
the fundamental importance of the current social moment, some of them
continued to use decorative and superficial techniques, which did not work. None
of the listed tactics actually took into account the dominant moods of public
opinion, did not take into account previous experience, as a result, was
ineffective. That is why we consider the topic of studying consumer behavior,
consumer moods, motivation to buy goods under martial law to be extremely
relevant, which, in turn, requires constant development today.

The study of the features of consumer behavior, the direct impact of
advertising on consumer behavior took place in the works of a large number of

economists, among whom we highlight the following: K. V. Bazherina, K. O.



Afanasyev [1], O. V. Chernenko, N. S. Kosar, N. Kozhushok [2], O. Yu. Bochko,
A. O. Baran [3], M. M. Mamchyn, T. V. Mazana, O. I. Shcherba, V. P.
Tkachenko. At the same time, today, in our opinion, the need to study, evaluate
and improve consumer behavior directly under the conditions of the existing
martial law is still relevant, which, accordingly, significantly affects market
demand, creates the need for manufacturers and sellers to adapt their own offers
to changes in demand.

We consider the theoretical and methodological basis of our research to be
the works of a large number of domestic researchers, foreign researchers. The
information basis of our research is Ukrainian legislation, other regulatory legal
acts that regulate advertising issues in Ukraine, statistical materials.

In our research, we used methods of comparative analysis, methods of a
systemic approach, statistical methods, analytical methods, sociological research,

and the method of expert assessments.

Knrwouoegi cnosa: cnoosicusaui, piuienns, Momusayis, CNpoMOAICHICHb, OPEHOU.

Keywords: consumers, decisions, motivation, capacity, brands.

Iocmanoexka npooaemu. Iliciisi BBeOeHHS ITOBHOMACIHITAOHOTO BOEHHOIO

CTaHy CHOXHMBayl Ta OpeHAN HEe OyJIU TOTOBI JI0 Xa0Cy, CTPaxy, HEBU3HAUYECHOCTI B
VYkpaini. Tpamumiiini pexiamMHi 1 MapKeTHMHTOBI MOJENl OJpa3zy CTaju
HEaKTyaJbHUMH, Ha HAIlle TIEPEKOHAHHSI, a OUTBIIICTh OPEH/IIB CTAJIA MPAKTUYHO
0€33aXUCHUMH.

Pexnama B mepiri JHI MOBHOMACIITaOHOIO BTOPTHEHHs HamoBHeHa Oyra
JTOBOEHHOIO TBOPUYICTIO, a TaKOX CTpallHUMH BOE€HHUMHU oOpazamu. Jleski
MINPUEMCTBA MI3HINIE, BIIYYBIIM O€3Ty3/ICTh TAaKOrO CYCIJICTBa, BOYEBH/Ib,
BBEJIM  CTpaTerito  aOCOJIIOTHOTO  MOBYaHHS, TaKOX  BIJIMOBWJIMCS  BiJ
Oe3nocepenHbOi B3aemMofli 13 rpomancekicTio. Llimi kareropii OpeHuiB, SK
MPUKJIAJ, aJKOTOJbHI Ta pO3BaXkallbHI, JOHE/IaBHA OOMpPAJIM HA IUBO CaMe€ TaKHM

niaxia. Ha Hamry mymky, micist KUIBKOX MICALIIB BOEHHOTO CTaHy OpeHIH MoYaiu



«BIATAaBaTW» TMOTPOXY, MPOTE, HE YCBIJOMIIOIOUH, MPH LbOMY, MPUHIIUTIOBO]
BaroMoCTl MOTOYHOTO CYCHIJIBHOTO MOMEHTY, B CBOIO Uepry, OKpeMi 13 HUX Jaii
3aCTOCOBYBaJM JCKOPAaTHUBHI Ta IOBEPXHEBI MPUHOMHM, IO HE CIPALIOBAJIO.
Konna 13 mepeniyeHuX TaKTUK HaAcCIpaBlil HE BpaxoBYBaja JOMIHYHOYl HacTpoOi
TpOMaJICbKOi JYMKH, HE BpaxoByBaJla TOIMEPEAHIA AOCBIJ, SIK HACHigoK, Oyia
HeepexkTuBHOIO. CamMe TOMy BBaKAEMO TEMYy JOCHIKCHHS TTOBEIIHKH
CIIO’KMBaviB, HACTPOIB CIOXKMBAyiB, MOTHBAILlll JO KYIIBJII TOBapiB B YMOBax
BOEHHOTO CTaHy HAA3BUYAHO aKTyaJdbHOIO, SIKa, B CBOIO Yepry, HoTpedye
MOCTIITHOTO OIpAaIOBaHHS CHOTOHI.

Ananiz ocmannix o0ocaioxycenv i nyoaikauin. BuBueHHS 0COOIMBOCTEN

MOBEIHKA CIIOKUBAYiB, OE3MOCEPEIHHOT0 BIUIMBY pEKJIaMH Ha TOBEIIHKY
CIO’KMBAYIB Maji0 MICIIC Y OpalsX BEJIUKOI KUIBKOCTI JOCHITHUKIB-€KOHOMICTIB,
cepen sikux Buninsiemo HactynHux: K. B. baxepina, K. O. Adanaceena [1], O. B.
Yepnenko, H. C. Kocap, H. Koxymok [2], O. O. bouko, A. O. bapan [3], M. M.
Mawmuun, T. B. Mazana, O. 1. lllep6a, B. I1. Tkauenko. [Ipu 11bomy, CbOT0JIHI 1IIE
aKTyaJbHOI0, Ha Halll TOTJSJ, € MoTpeda y BUBYEHHI, OIIHIN Ta TMOKpAIIEeHHI
MOBEIIHKHA CIOXKMBAUiB OE3MOCEPETHhO B YMOBAX ICHYIOUOTO BOEHHOTO CTaHYy,
10, BIJMOBIHO, CYTTE€BO BIIMBA€ HAa PUHKOBUN TOMHT, CTBOPIOE HEOOXIJIHICTh
MPUCTOCYBAHHS BIJACHUX TMPOMO3UINN 10 3MIHM TOMHUTY JJii BUPOOHHKIB 1

MPOJIABIIIB.

IHocmanoeka 3aedannsa. OTxe, MPIOPUTETHA META HAIIIOTO JTOCTIIKCHHS —

11e TEOPETUYHA apTyMEHTAIlisl BIUTMBY BOEHHOTO CTaHy Ha KYIIIBEJIbHY MOBEIIHKY
CIIO’KMBaviB, BU3HAYEHHS OCHOBHUX YMHHUKIB TaKOTO BIUIMBY, HACIIJIKIB BILJIUBY

OCTaHHIX.

Memoodu _oocnidycennsn. TeopeTHKO-METONOIOTIYHOI OCHOBOIO HAIIOTO

JOCITIDKCHHSI BBaXKA€EMO TIparli BEJUKOI KIIBKOCTI BITYM3HSHUX JOCIIIHUKIB,
1HO3eMHUX JOCTIAHUKIB. [HhQOpMaIIMHUM TIAIPYHTTSIM HAIIOrO JOCIIIKEHHS €
yKpalHChbKEe 3aKOHOJIaBCTBO, 1HIII HOPMAaTHBHO-TIPABOBI aKTH, SIKI PETJIaMEHTYIOTh

MUTAHHS PeKJIaMU B YKpaiHi, CTAaTUCTUYHI MaTepiaJid.



B nocnimxeHi HaMu BUKOPHUCTAHO METOJIU MOPIBHSUIBHOTO aHaji3y, METOIU
CUCTEMHOT0 MiAXO0y, CTAaTUCTUYHI METOJW, aHAJITUYHI METOJH, COIIOJOTIYHI
JOCITIJKEHHS, METOJT €KCTIEPTHHUX OI[IHOK.

Buknao ocnoenozo mamepiany. CnoromHiiidl 1moali BBEAEHHS BOEHHOI'O

CTaHy B YKpaiHi, ICTOTHO 3MIHWJIA peasii XUTTSA, SIK HACTIIOK, 3MIHWIACS
noTpeOH, IMIHHOCTI CMOKUBAYiB, 3MIHUBCS TOTHT CIIOXKMBAYiB HA TOBApH, MOTHUT
Ha nociyru. CrokuBadi Ta BUPOOHUKU 3MYILIEHI CbOTOJIHI MTPUCTOCOBYBATUCA 10
HOBUX peaiiii, BUPOOHUKAM JIOBOAMTHCS, MPU LbOMY, IIYKaTH HOBI MIISAXHU
3QJIy4eHHs JIFOJIeH, CIocoO0M JOMOMOTHM THM, XTO, B CBOIO 4epry, ii MOTpeOye.
BoeHnHuii crtaH BIUIMHYB, MU BBa)XXa€MO, Ha OUIBLIICTH CEKTOPIB HAIIOHAIBHOI
€KOHOMIKH, MIANPUEMCTBA 3MYIIEH] OYJIM €BaKyOBAaTHUCS y TOPIBHSIHO O€3MeyHili
MICLISI, TPOJOBXKYIOUM, IMPU IHOMY, MPAIOBAaTH Ha JiepkKaBy, IPOJOBXKYBATH
3a0e3MneuyBaTl rPOMaJIsiH HEOOXITHUMH TOBapaMH, MOCIyraMu. Y PU3HKOBaHIH,
HEBU3HAYEHIN CHUTyalli HE MOXYTh BHUPOOHHUKM KOHTPOJIIOBATH MOBEIIHKY
CIIO’KMBAaYIB, SIKa BU3HAYAETHCS I1iJ1 BILTMBOM HHM3KH YMHHHKIB, a 3MYIIICHI MPOCTO
npucrtocoByBatucs. llianpueMcTBa MarOTh CTBOPIOBATH JJI CHOKHBA4iB HOBI
MO>KJIMBOCTI MPEJICTABICHHS BJIACHOI MPOAYKIIii, MaIOTh BILUTMBATH OE3MOCEPETHBO
Ha CBIJJOMICTh CIIOKMBaYiB, MalOTh 3MIHIOBAaTH BJIACHUM Oi13HEC 3 METOIO ajanTalii
JI0 HOBOi pEaIbHOCTI, MAalTh 3aBOMOBYBAaTH IIOBary, yBary CIOXHBayiB,
YCBIJOMJIIOIOUH, TIPH I[bOMY, TOBEIIHKY CIOXKHBadiB, (OPMYIOUU JIOSUTHHICTh
CIOKMBAyiB, 10, B CBOK 4YEpry, BBAKAEMO YMOBOIO YCIIXy O€3m0CcepeaHbO
MapKETUHTOBOi JiSJIBHOCTI MIANPUEMCTB, a TaKOX po3poOka eheKTHBHOTO
MapKETHUHT-MIKCY.

BBaxkaeMo TakoXk, IO MPOIEC YXBaJCHHS PIMICHHS CIIOXXUBAUeM CIpPUSIE Yy
PO3yMIHHI TOTO, Yepe3 SIKi KPOKH 1HAUBIAN MPOXOATh, KOJIU BUPIIIYIOTh, 110 CaMe
Ky[yBaTW 1 YW BapTO B3arajli KymyBaTu. Benwka KUIBKICTh pi3HUX (PakTOpiB
MOKYyTh MaTH BILTMB Ha PE3yJIbTATH YXBAJIECHHS PIlICHHS Mpo MOKynKy. Oxpemi i3
X (aKTopiB CHOTOAHI € cheuu(IYHUMHU 3aJeKHO BIJ] CHUTyalli MOKYIKH:
oe3nocepenubo 1o Bu kymyere, nns skoi Haroaw Kynyerte. [Hmi  daxkTopu

BBAKAEMO CHCIU(PIYHUMHU TSI KOXKHOTO 1HAWBIZA, a caMe: OCOOHCTICTH,



MOXOJKEHHsI, YMOoJI00aHHs, MOTHBALlisl, €KOHOMIYHMM cTaTyc. Tak sSK He ICHY€
JIBOX OJHAKOBUX AaOCOJIOTHO JIIOJEH, CKIAQJHO TMepeadadyuT, SKUM YHUHOM
3alTyTaHa mMepexka (DakTOpiB BIUIMBY B KIHII KIiHIIIB cOpMy€ KIHIIEBE PIllICHHS
PO MOKYIIKY.

YMHHUKHY, SIKI MOXYTh BIUIMBATH CHOTOJHI Ha PIIICHHS CHOXKMBAYiB KYNUTH
TOW a0o IHIIMI TOBap, BapTO 3TPYIyBaTH, HA HAIl MOTJSA, Y YOTHPU HACTYITHI
KaTeropii:

v' Curyaliiiii YHHHHUKM BIJHOCATBCSA JO PIBHSA ydYacTi CIIOKMBava
0e3Mmocepe/IHbO Y MOKYIIII, @ TAKOXX 1ICHYIOUHX MPOIO3HUIIII PUHKY.

v' OcoOucTicHi ~ YMHHHKM  TepeibadaroTh  iHAWBIAyallbHI  PHCH,
XapaKTepUCTHUKHU, a CaMe: BIK, €Tall )KUTTS, 0COOUCTICTh, EKOHOMIYHA CUTYaIlisl.

v TIcuxXoNOriyHi YMHHHMKH II0B’A3aHi 0O€3[0CEPEeNHLO 13 MOTHBALEIO,
MepEeKOHAHHSIMU, HABYaHHSM, COL1ATI3all1€10, CTAaBJICHHSIM CIIOKMBayva.

v' CoriangpHi YMHHWKHA BiJHOCATHCS JO BIUIMBY pehEpPeHTHHX TPYII,
KYJIbTYpH, CIM'i, COIIIAJILHOTO KJIacy.

CnoxuBaul BiAYYJIM, Ha Halle NEpeKOHaHHs, aTtMochepy Kpu3u
OesrmocepeIHbO A0 IOYaTKy ITOBHOMACIITaOHOI BiMfHHM, TOOTO B dYac, KOJH
CYCNUIBCTBO TUIBKM NEPEXKWJIO HAWBaromiln XBWJII MaHAEMiI KOpPOHa BIpYycCy,
BUMJIOCSI TIOBIJILHO aJanTallli 0 BUKJUKIB I1i€i maHaemii. B rpomansn Ykpainu 3a
2 poku 1301l chopMyBaIMCSd HOBI TEHJCHINI CIIOKUBAHHS, OKpeMl 13 SKHX
3aKpINMUWIKCS BUKJIIOYHO TICIAsS BBEACHHS BOEHHOTO cTaHy. [lo pociiicbkoro
BTOPTHEHHS TEPEKHUBAIM 0Oarato TPUBOT YKPaiHCHKI TPOMAJSHU, SIKi, B CBOIO
4yepry, BIUIMHYJW Ha MiAX1J YKpPaiHCBKUX TPOMAJsSH 10 CIOKHMBAaHHS, a came:
notpeba amanTamii 0 KUTTA Oe€3MocepeHbO y HECTabUILHOMY CEepeaOBHII,
BUMYIIICHA 3aMiHa TOCTIMHMX TpPAaaWIIMHUX 3BHYAiB 1 T.A. ToOTO, yKpaiHCBKI
IPOMAJHU 1€ 10 BIMHM HABYWIIMCA IPUCTOCYBAHHIO O€3MOCEpEIHBO [0
CTPECOBUX OOCTABHH.

Croroani cnokuBaui YKpaiHu nepeOyBaioTh, Ha Hall TOTJISAN, y BaXKUX
€KOHOMIYHMX YMOBaX, CaM€ TOMY YXBaJIOIOTb CBOI1 PIIIEHHS 13 BHBAXEHICTIO,

yXBAJIIOIOTh CBOI1 pileHHs 13 oOepexHicTio. [ligBUIIEHHS IIiH Ha TOBapH,



MIJBUILIEHHS I[1H HA MOCIYTH, 3MEHIIEHHS TOXOIB 3MYIIYIOTh TPOMAJIsiH Y KpaiHU
pobutu 3aomamxeHHss. ChOroAHi, 3MIHM CIOXKHMBUYOI MOBEIIHKH 3yMOBIIOIOTH
3MIHH CIIOKMBYHUX YIIOJ00aHb, 30KpeMa: 30UTBIIYETHCS TOMUT HA MEAUYHI TOBapH,
30UIBIIYETHCS TTOMUT Ha 3aCO0M MepecyBaHHs, 30UIBIIYETHCS MTOMUT HA aMyHIIIIIO,
IpU [[bOMY, 3HH)KYETHCS TIONMUT HAa TOBAPH, L0 CTAlOTh, B CBOIO YEpry, BCE MEHII
NOTPIOHMMM ISl CIIOKHMBAdiB, MPEAMETH pO3Kom, Hampukiaaa. KinbKicTh
IpOMaJIsiH, K1 BTpaTWUIM poOOTy, mocTiiiHo. Haiiripmia cuTyariis mae wiciie Ha
cxonl Ykpainu. Jlocaimkenns noka3anu, mo BBII Ykpainu Takox ckopodyeThes.

Tax sik rpomMajsiHu NEepecyBalOThCs YKpPaAiHO B YMOBaX BOEHHOTO CTaHy, TO
HE 3aBXIU TPOMAJSIHM MOXYTh 3HAWUTH HEOOXIHI TOBapU B KPAMHHUIISIX, came
TOMY Ma€ MICII€ 3pOCTaHHs KIJIBKOCTI OHJIaitH-3aMOBJIeHb. Ha mouaTtky BO€HHOTO
CTaHy MISUIbHICTh 1HTEPHET-Mara3uHiB XapakTepu3yBajacsi CyTTEBUMHU 30UTKaMH
yepe3 MajJiHHA MOIUTY, Yepe3 3HUILEHHS 3amaciB, Yepe3 JIOTICTHYHI MPOOJIEMH.
Choroani curtyailisi BIIHOCHO cTaOuTi3yBajlacs, 30KpeMa: JIOTICTUKa Bl1JIHOBHUJIACH,
eMirpailisi 3MEHIINJIAcs, TPOMAJSTHU OTOBTANUCS BiA IMIOKY. YacThHA HaceJIeHHS
YkpaiHu nepekTiouiIi yBary Ha KyIiBJIIO BUKIIOUYHO YKPAiHChKUX OpeH/iB, 110, B
CBOIO 4epry, MIATPUMY€E €KOHOMIKY YKpaiHu. bpeHa crae MeHI BaxJIMBUM, MPH
IbOMY, B TpOIEC]l YyXBAJICHHS PIMIEHHS NpPO TMOKYINKYy, aJke OoOMexeHa
JOCTYIHICTh OpEHJ0BAHOI MPOAYKIIii 3apyOiKHUX BUpPOOHUKIB. BkazaHi ToBapw,
BOJIHOYAC, € I0POXKUHUMHU.

Takum 4YMHOM, BBEACHHS BOEHHOTO CTaHy 3MIHWJIO JKUTTSA YKPaiHCBKOTO
HACEJICHHS B IUIOMY, TXHIO CIIOXKHMBYY MOBEIIHKY 30KpeMa HUIIXOM 3MEHILEHHS
KYIIBEJIBHOI ~ CIIPOMOXKHOCTI, TPYAHONIIB 13 JHUCTPUOYII€I0, BUMYIIECHOTO
nepecenenns. Gradus Research npoBenu gociaiakeHHs] HAUNOMYISPHIII TOBAPHUX
KaTeropiii ChbOT'OJIHI Ta BiHOIICHHS 10 HOBUX OpeHmiB. /[0 7 TOomoBHUX KaTeropi,
K1 KYNyIOTh TPOMaJsIHU YKpaiHU MijJ 4ac BOEHHOIO CTaHy, HajeXaThb HACTYIIHI:
JKW, TPOIYKTH XapyyBaHHs, B3YTTS, OJAr, MOOYTOBa XiMisl, 3aCOOM TITl€HH,
3aco0u OISy, TOBAPH JJIS IITEH, TOBApH ISl TBAPHH.

Yepes TpyAHOILI MJIaHYBaHHS, Yepe3 BTPATy JOXO/AIB CyTTEBA YacTKa MOKYIOK

— IOIC IPOAYKTH Xap1yBaHH:.



Ha criokuBaHHSI B yMOBax BOEHHOI'O CTaHY TaKOX BIUIMHYJIO, MU BBaXa€eMo,
NepeMiIleHHs 0araThoX POMaJIsiH y MOPIBHSAHO Oe3neyuHe micie. Benrka KiabKicTh
MIEPECEIICHINB 3aJUINAIA TTOCIIIXOM BJIACHI JOMIBKH, 13 MIHIMAJIBHOIO KiJIBKICTIO
peuelt, a Takok 0e3 JyMOK MpO JOBTY BiACYTHICTh. I'poMansHu YkpaiHu, sKi
3MYIICHI TMOKWHYTH BJACHI JOMIBKHM, TOTPEOYIOTh, BIAMOBIIHO, OMSI/B3YTTH,
3ac0o0M Tiri€eHH, JIKU. bispie TpeTHHHN NepeceseHiliB ChOTOIHI HE 3aBXKIU MOXYTh
3HAWTH Ha HOBOMY MICIIl HEOOX1IHI pedi, a, OTKE, iM MOXKYTh CTaTU HEOOX1THUMHU
OHJIAMH-TIPOJaXil. YKpaiHChbKI TPOMAAsSHU 3aBXIU NPUAULUIA yBary, Ha Harie
NEepEeKOHaHHs, KOM(OPTHOMY NpokMBaHHIO. [Ipu 1bOMY, YHUKHYBIIM HEOE3NEKH
OyTH 3HUIIEHUMU (PI3UYHO, TPOMAJSHU JAEMOHCTPYIOTH CIIOKHBUY AKTHBHICTD,
sKa, B CBOIO 4Yepry, Aae 0i3HECy 3eJIeHE CBITIO.

JlocmipkeHHsT TOKa3aiM, 0 B YMOBAaX BOEHHOTO CTaHy YKpaiHLl He
3BEpTAIOTh yBary ocoOJMBO Ha OpeH[I, a BUOMPAIOTh 13 HasBHUX TOBapiB. pyroro
IPUYUHOI O€3MOCEepEeHBOr0 NEPEXOAY Ha HOBI OpeHAM ONHUTaHI TPOMASIHU
Ha3BaJIM OaKaHHS MIATPUMATH O€3MOCEPEIHbO YKPATHCHKOTO BUPOOHUKA. | TUTHKH
MICJIS IBOTO Ma€ MICIIE TTepeXi]l 0€3MoCcepeIHbO Ha JICIIEBI OpEeH/IH.

[Tin OpeHaoM ChOTOAHI PO3yMitOTh JIFOOOB Ta emolii. Abpaxam Macnoy y
CBOIM Tpalll MiJl Ha3BO «MoOTuBAaIlis Ta OCOOMCTICThY HArOJIOIIYBAaB, 110 JIUIIE Y
BUMAAKY 3aJ0BOJICHHS moTpeba y Oesmeli aKTHBYEThCS HACTylHa MOTpeda y
npuHaIeKHOCTI. OKpeMi CIOKUBaYl IIyKArOTh OE3MOCEPEIHbO BIMUYTTS O€3MEKH,
HIOJIHA YWTAIOYM JKAaXJMBI HOBHHHM, BIJUYBAaIOYM aTakd MOBITPSHOI TPUBOTH 1,
BIJIOBIJTHO, HE aKIEHTYIOTh yBary Ha Openmax. OkpeMi CHokuBadi mepeixanu y
HOBE, MOPIBHSAHO Oe3MeuHine Micle, 3ITKHYJIUCSA, MPH I[bOMY, 13 BiJICYTHICTIO
3BUYHMX Il ce0e OpeHlIB Y KpaMHHULISX 1 pOOISTh BUOIp 13 HASBHUX OpPEH/IIB.

OkpeMi CHOXHMBa4l MEPEKIIOYMJIA yBary 13 MpeMialbHUX OpeHiB
Oe3nocepeIHbO Ha JenieBIn OpeHau. A OKpeMi AII0Th HEBIAMOBIIHO JI0 CYBOPOI
iepapxii moTped, obuparodu, Mpu LOMY, BITUM3HAHI OPEHIU 13 METOIO MiATPUMKH
CYCIIJIbCTBA, SIK€ CBOTOAHI BOwe. Haiibinplie MeauKaMeHTH KyNyloTh Yy
MIBJACHHOMY perioHl. B miBIeHHOMY perioHi uepe3 JIOTICTUYHI TPYIHOII

MBUIIEHHS CIOKUBAHHS JIKIB, TIOB’SI3aHE, HAWWMOBIPHIIIE, 13 HAKOTTMYCHHIM



3anaciB. Ha 3axoni Ykpainu, ¢ MeHie mpooJieM 13 MOoCTa4aHHSM, CIIOKHUBaHHS
BBA)KAEMO HOpPMaJIbHUM. ['poini B CIM’i pO3MOPSIKAIOTHCS MEPEBAKHO >KIHKH.
Kareropii, cepen sKHX >KIHKH-CIIOXKMBaudi poOJSATH CBii BHOIp, € TOBapu
MOBCSKICHHOIO TIOMUTY, a caMe: JOTJIsi, MPOIYyKTH XapuyBaHHs, MOOYTOBa XiMmisl,
JUTSY1 TOBapH, JIKH 1 T.7. YOTOBIKH, TPAAUIIIIHO, PEaTi30BYIOTh CBOIO KYITIBEIbHY
CIPOMOXKHICTh 0€3MocepelHb0 y Kareropii OyiBelIbHHX MaTepialiB, aBTo,
3aI4acTyH JI0 aBTO TOIIIO.

Came TOMy, Ha Hall MOIJISI, MOJENI MOBEIIHKU CIOKUBAYiB 3MIHIOBAJIHCS
JUHAMIYHO BIJl MIOYaTKy BBEJCHHS BOEHHOTO CTaHy Ta 0€3MOCEepEHBO BILTUBAIU
Ha Oi3Hec. [lporsiromM TpuBamoro mepiogy uacy MM IepeOyBaeMoO Yy CTaHi
MOCTIHHOTO CTpeCy, SIKUH XapaKTepU3ye€TbCs OIIBIIOI0 YU MEHIIOK CHIIOH0
3aJIeKHO BiJl MO B KpaiHi. ['poMajsHu CTad 4YyTJIMBIIIMMH, BITHOCHUHU 13
KJIIEHTaMU cTajau Oulbin eMnaTuyHuMHU. [lianpuemMcTBa Ta iXHI KJIIEHTH OJHAKOBO
NEPEeKUBAIOTh BaXKKl MOJII, 110, B CBOI Yepry, CIPHUSIO 3MILHEHHIO €IHOCTI,
3MIITHEHHIO JTOBIpH. SIKIO paHimie 0i3HEC-BITHOCUHU XapaKTEPU3YBAIUCS TOCUTH
dbopMaTbHUM XapakTepoM, TO CBOTOJHI JKOJHA PO3MOBAa OE3MOCEPEHbO 13
KOPIOPAaTUBHUM KIIIEHTOM HE BiI0yBaeTbcs 0€3 OOTOBOPEHHS TOTO, SIK BOEHHHI
CTaH BIUIMBAE Ha Oi3Hec. ChOroJIHI BKJIMBO 3HATH, 1110 32 HACTPIA y KIII€HTA, 5K
NoJii MaroTh Micle y foro 0i3HeCI, a TAKOK YU HEOOXI1JIHa oMy AoroMora. Takuii
JIOJTATKOBHH JIFOJICHKUN YMHHUK HAOIM3UB O13HEC Oe3mocepeIHhO 10 KITIEHTIB.

Kiientn cporoaHi craay O1IbII BUMOIIMBUMH, MM BBa)Ka€MO, JIO IIBHIKOCTI
JIOCTaBKH, 110, BIJIOBIJHO, IOB’S3aHO 13 HEBU3HAYCHICTIO 3aBTPAIIHHOTO JTHSI.
KitieHTH ChOTOAHI YeKaroTh, 10 MiAMPUEMCTBA HABUUIIUCS BXKHE JKUTH 13 HOBUMHU
peanisimu. Kiientam ToBapu HEOOXIJHI BXe 1 3apa3, aJ’Ke 3aBTpa MOXKE MaTu
Miclle HOBUW BUOYX, Hamaj, BIIKIIOYEHHS enekTpoeHeprii. [limmpuemcTBa HE
30MparoTh OUIbIIE BEJIMKI 3aMOBJICHHS, HE POOJSATh MOCTaBKH OJMH-IIBA pa3d B
TWKJEHb, W0 Majio Micle panime. IlignpueMcTBa 301IBIIYIOTH YacTOTY

BiI[HpaBOK, HaMararOTbCs HKHaI\/’IHIBI/II[IHe JOCTaBUTH X KiHHeBI/IM CIIOKMUBaAvy.



Bucnoeku. OTxe, y3arajJbHIOIOYM Hallll JIOCHIIKEHHS, BapTO OKPECIUTH
ChOTOIHI B YMOBaX BOEHHOTO CTaHy B YKpaiHi Taki TEHACHII Oe3mocepeaHbo y
KyIiBEJIbHOMY CETMEHTI:

1. 3aowaodocenns. I'poMassHM TIOYaIM BIAMOBJISATHCS O€3MOCEPEIHBO BiJl
JIOPOTUX TIOKYIIOK, a caMe: TEeXHIKH, OYJIMHKIB, MOJAOPOXKEH, MPEAMETIB PO3KOIIII,
BIJIKJIaJIaTH HA HEBU3HAYCHUI TEPMIH TIEpeliueHi MOKYIIKH.

2. Onmumizayis eumpam. Tlokynil movanu 3BepTaTH yBary Iij 4ac MOKYIOK
y cylepMapKeTax Ha IIHM, OOMpaTH JICUIEBIl aJbTepHATUBU, POOUTH CBIIOMIIIII
HOKYTIKH.

3. Mounimopune nponosuyiii TOBapiB TPUBAJIOTO KOPUCTYBAHHS, OCOOJIUBO
JIOPOTrOTo, IPOMO3UIIINA OSTY.

4. PayionanvHui wonine. bibi pedeKCUBHUN BUOIP MPOIYKTIB, 30KpeMa:
MOKYIMI MOYaId aHal3yBaTH, TOBAP BapTO KyIyBaTH YM MOKHA 001iTHCS. SKIIO
HE MO>XHa OOIATHCSA, TO BapTO BUBUMTH PI3HI alIbTEPHATHUBH, 1X XapaKTEPUCTHKH,
Biryku. CyTT€BO 3HU3MBCA BIJICOTOK IMIYJbCUBHUX TOKYIMOK, IMITYJICUBHO
KYIyIOTh CbOT'OJIHI BUKJIFOUHO JYy>K€ JEIIEBl TOBAPHU.

5. bBesnocepeoni 3minu nosedinku nio uac ouaatn-nokynok. Ilorpeda
BKJIAaCTUCA Y OIOKET mepeadadae, 1m0 KOpUCTyBadi, B CBOIO 4epry, OUIbIlIe yacy
MPOBOJSATH OHJIAIH, TOPIBHIOIOUH, MPU LIOMY, Pi3HI aJlbTepHATUBU. YnM A0pOKYa
MOKYMKa, BIAMOBIJHO, THUM PpETEIBHINIE MOKYIl CTaBISATHCA JO OCOOHCTOTO
BUOOpPY, TUM OLIblI€ aKIEHTYIOTh YyBary Oe3MmocepeHbO Ha I1HIIMX YMOBax.
VYkpaiHii dYacTilie 4YWTaroTh TAaKOX BIATYKH, TPHU I[bOMY, YacTO YXBAJIIOIOThH
OCTaTOYHE PIIICHHS Ha OCHOBI JYMOK IHIIUX MOKYTILIB, BIJMIOBIIHO, HE HA OCHOBI
omucy mnpoxaBlss. Mae Miclle TEHJACHIliSE pPOOUTH TOKYINKH Oe3locepeHbo Ha
TOProBUX TuIaTGopmax, Ha SIKUX IMIMPOKUN BHOIp SIS JIFOIEH CTBOPIOE MOMKIIHBICTh

o0OpaTH 13 TOUKH 30py CIIBBIAHOILIEHHS I[IHU Ta SKOCTI IPaBUIBLHUN TOBAp.
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