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BIMMICbKOBUX KOH®AIKTIB

The article is devoted to studying modern trends in the development of media
entrepreneurship in the conditions of the escalation of military conflicts and the spread of new
national, ideological, and political formats through mass media. The specifics and directions
of the influence of the country’'s economy on the order of military operations, their intensity,
and targeting are revealed.

Considerable attention is paid to the behavioral component of the country’s ideology and the
formation ofrelevant behavioral trends, which are created under the influence of the destruction
of generally accepted norms and values, the shock actions of the enemy’'s army, national
humiliation, as well as the regulatory focus of individual events that occurred on the fronts.

Considered features of salience and priming, which, taken together, act as an essential
weapon and a significant addition to budget allocations and foreign aid, which comes to both
supporters and opponents of the corresponding political and economic course of the country.
The connection between the economic and military components of the modern process of armed
confrontation is identified at the level of the horizontal dimension (goods, service) and vertical
(offer, method, seller, economic function).

The article examines the current problems of the formation of systemic trends in media
entrepreneurship in the context of the deployment of large-scale military conflicts, the
strengthening of the technology of the weapons being used, and significant changes in the
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behavior of ordinary citizens as a result of the conduct of powerful information companies in
mass media. It is noted that modern scientific literature only partially covers new aspects of
international economic relations, but more is needed. At the same time, its separate
components of such actions (arms market, media/information management, behaviorization
of economic and political space, geopolitics, parasocial interaction, and features of military
budget formation) are widely represented at the global, international, and local levels. It is
noted that the modern ideology of conducting military operations and it's corresponding “fitting "
into the concept of economic neoclassicism has several significant differences compared to
those dominants considered relatively stable in the second half of the 20th century but have
undergone fundamental changes in today’s conditions. However, taking into account the nature
and duration of active geopolitical changes, the author also substantiated the new qualities of
the modern model of military operations, which, as of this time, include: the deformation of the
mediarules, norms, and values that existed until recently, the loss of their international status
by individual mass media, the destruction of critical elements self-determination, possible
national humiliation of the participants in the conflict. It has been proven that media
entrepreneurship plays a significant role during military operations, not only because of the
material support of the military resistance in the form of the provision of weapons, equipment,
and quartermaster services but also directs significant financial flows, media information,
business consulting, etc. Notable additions should be considered in implementing new
psychological terminology: salience, semantic priming, and heuristics. Using the approaches
of B. Pine Il and J. Gilmore revealed the features of the modern economic offer on the media
market, which, in their opinion, has both a horizontal and a vertical character of identification,
which in the conditions of hybrid warfare can significantly affect the material condition and
technological equipment of one or another opposite side. It is predicted that traditional forms
of production organization (specialization, cooperation, combination, concentration) in the
modern military economy should be significantly modified and replaced by more modern ones
(platformization, hubization, localization, clusterization). It was noted that the digitization of
the production of complex military equipment and the corresponding personnel training for
the effective conduct of hostilities should play a significant role in forming a new disposition of
forces. Itis noted that individual authors’ provisions were based on the example of Ukraine and
Israel, the nature, structure, and genesis of development of which largely coincide.
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CrarTio npucBa4Y€HO AOCNIAXEHHIO CY4YaCHUX TPEHAiB PO3BUTKY MeZilHOro nignpuneMHuLyTBa
B YMOBaX pO3ropTaHHSI BilicbKOBUX KOH®JIIKTIB Ta NOWMPEHHS1 HOBUX HaliOHaIbHUX, igeosoriy-
Hux, nonirnyHnx popmartie 3acobamm mac megia. Po3kpnTo ocob61MBOCTi Ta HanpPsIMKN BrJINBY
€KOHOMIKV KpaiHn Ha NopsifAOK BiliCbKOBUX Ak, IX IHTEHCUBHICTb Ta aApPeCHY ckepoBaHicTb. Mpu-
AineHo 3Ha4YyHoi yBaru 6ixeBiopncTUYHOMY KOMIMOHEHTY igeonorii kpaiHn Ta popmyBaHHS Bigno-
BigHUX TPeHAiB noBeaiHKN, KOTPi CTBOPIOIOTbLCS Nif BNJINBOM pyyHaLii 3arasibHOMPUIAHATUX HOPM
i yiHHOCTe, LUOKOBUX Aivi apMii NpOTUBHNKA, HaLliOHa/IbHOro NPUHW)XEHHS, a TaKOXX perynsitop-
HOro ¢pokycyBaHHsI OKpeMux nogin, o cranucs Ha ppoHTax. Po3rnsaHyTi ocob6smBocCTi casieHT-
HOCTi, npavimiHry, KoTpi, pa3om y3sTi, BUCTYNalTb BaXX/INBOIO 36POEI0 i CyTTEBUM JOMNOBHEH-
HSAM 0 6104)KEeTHUX aCUrHyBaHb Ta iHO3eMHOT 4ONMOMOIrn, KOTpa HaaxoAnNTb SIK 40 NPUXUITbHUKIB
Taki NPOTUBHUKIB BiAMNOBIAHOIO NOJIiTUYHOIrO i EKOHOMIYHOIO KypCy KpaiHn. BusiBneHo 38’130k
Mi>X eKOHOMIYHOI0 i BilicbKOBOO CKJ1afOBUMU Cy4aCHOI o npouyecy 36poiHOro npoTUCTOSIHHS, O
ineHTngikyeTbCcsi Ha piBHi rOPU30OHTasIbHOro BUMipy (ToBap, nocsayra) Ta BepTukasabHoOro (npo-
no3uuyisi, Metoq, npogaBeLb, EKOHOMIYHA PYHKLiS).

B cTatTi po3rnsaHyTi aktyanbHi npo6iemu popmMyBaHHSI CUCTEMHUX TPEeHAiB MmeniiHOro
nignpueMHULTBa B yMOBaxX PO3ropTaHHs MacLUTabHNX BiicbKOBUX KOHNIKTIB, MOCUIEHHS TexX-
HOJIOriYHOCTIi 36POi, L0 BUKOPUTOBYETbHCS TA iCTOTHUX 3MiH y noBeAiHLi nepeciYyHux rpomagsiH
BHacifok npoBeAeHHs NOTY)XHUX iHpopmaLiiHnx koMmnaHin y 3acobax macoBoi iHpopmauii.
3a3Ha4yeHo, WO B CyYacCHI HayKOBIn niTepaTtypi NLie 4aCTKOBO BUCBITJ/IIOIOTbCS HOBI aCneKkTn
MiKHapoAHUX eKOHOMIiYHUX BiHOCUH, oA4HaK LbOro 3amaso. Pa3om 3 TUM oKkpemi ioro ckna-
AOBi Takmnx Kivi(puHokK 36poi, meRiviHnii /iHpopmayiliHnii MeHeg)XXMeHT, OixeBiopun3aliss eKOHO-
MiYHOIro i NoniTUYHOIro NpocTopiB, reonosiTuka, NnapacouianbHa B3aeMogisi, a TakoX 0ocoo6u-
BOCTi popmMyBaHHS BilicbKOBOro 6104XeTy) AOBOJI LUMPOKO npeacTaBsieHi Ha rnobanbHomy,
Mi)XXKKpaiHOBOMY Ta 10KasibHOMY PiBHSX. 3a3Ha4yeHo, WO cyYyacHa igeosoria BegeHHss 60MoBux
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Aiv Ta ii BignoBigHe "BnUcyBaHHS " B KOHLUENLUil0O eKOHOMIYHOI HEOK/1aCUKN Mae€ Linnnm psg cyT-
TEBUX BigMIHHOCTEN LLOAO TUX AOMIHAHTIB, KOTPIi BBa>kasiucsi BigHOCHO CTajauMun y ApYyrivi NoJsio-
BuUHi XX cT., npoTe 3a3Hanun rnPUHLUUMNOBUX 3MiH B YMOBax CborogeHHs. OgHak, 3 ornsay Ha xa-
pakTep i TpuBanicTb akTUBHUX reonosiTU4HNX 3MIiH aBTOPOM Gy OGrpyHTOBaHI i HOBI IKOCTi
cy4yacHoOi Mogesi BiNCbKOBUX A, sIKi CTAHOM Ha el 4ac, OXONJII0I0Th: gedopmaLito iCHyr4Yunx
AoHedaBHa MeLniHUX NpaBuJl, HOPM i LiIHHOCTeu, BTpaTty okpemumu 3MI ix mi>xHapogHoro cra-
TYyCY, PYAHYBaHHS KJIIOYOBUX €J1IeMEeHTIB CAMOBU3HAa4Y€HHS, MOXJ/INBE HaLiOHasibHe MPUHWXEeH-
HS1 yHacHuUKiB KOHPnikTy. [JoBeaeHo, wo MmeiiHe NiagnpueMHULTBO Bigirpae nig yac BilicbKO-
BUX Ai HaA3BNYaHO BaXXJINBY POJib He NlULue 3 Or/isigy Ha MmatepiasibHy niATPUMKY BiliCbKOBOro
cynpoTuBy y Burnsgi HagaHHs 36poi, o6n1agHaHHS, iHTeH4aHTCbKUX NOCAYr, a i CKEPOBYE y
BignoBigHe pycso 3Ha4YyHi piHaHCOBIi NOTOKkM, MegiriHy iHpopmauito, kOHCynbTyBaHHS Gi3Hecy

TOLLO.

Key words: behavioral basis, media enterprise, salience, semantic priming, platformization, "cold system," military

conflict, media framework analysis.

KarowoBi cnoBa: 6ixeBiopucmuyruli 6asuc, media-nionpuemcmBo, canieHmHICMb, CEMAHMUYHUL Npadmine, naam-
gopmizauis, "xono00Ha cucmema’, BiticokoBuli KoHghikm, aHani3 media-ghpelimBopKy.

FORMULATION OF THE PROBLEM

In the current conditions of the development of
globalization processes, the emergence of local
contradictions and, as aresult, hybrid military conflicts
is becoming an increasingly common phenomenon, which
is preceded by along-heated debate in the mass media.
Usually, the "sponsors" of confrontations are individual
dictatorial regimes and their government structures,
party blocs, some international organizations, and
particular business groups. Because of this, a
corresponding new motivation appears for the expected
absolutely non-diplomatic measures, the main goal of
which may be direct military action. So it is no
coincidence that the change in political rhetoric in the
national media and the resulting new moods of the
country's electorate, or even of entire country
coalitions, have a significant impact on the parity of
relations, both within individual states and in global
economic and political environments.

In different years, the causes of international military
conflicts could be: ethnic factors, including language
disputes, the struggle for available resources (in the
conditions of globalization, this trend has weakened
somewhat but still has not ceased to be relevant), different
interpretations of significant historical events in society,
cyclical fluctuations in the economy, a high degree of
internal and external confrontation between dictatorship
and democracy, between the rich and the poor, between
religious denominations and fundamental sectoral changes
in the economy, politics, law, which constantly entailed the
use of weapons as alast argument. Of course, the conflicts
raging in the modern world only sometimes look motivated
because of the traditional model of Euro — American
Atlanticism. The Russian Federation can be considered a

typical example of such an escalation of conflicts with its
neighbors. Therefore, it is not surprising that in the
conditions of conducting active hostilities, not only the
possibility of using high-tech weapons but also the
financing of their purchase, the provision of training for
specialists to use them, and the use of international
experience are usually brought to the fore. However, in
our opinion, all this should be based on a clear ideological
foundation, the main mouthpiece of which is the media,
the proper financing of which is no less important than the
use of modern weapons.

ANALYSIS OF THE LATEST RESEARCH
AND PUBLICATIONS

The general aggravation of military conflicts in the
world and the active confrontation of individual
communities gave birth to a whole series of new trends
influencing the state of the modern world, which from now
on is no longer limited to its military, political, economic,
and social movements, but is also identified mainly by
several ideological principles that are not only changing
people's behavior through numerous media systems, and
act as a powerful catalyst for further technological
movements of a global society. That is why the stated
problems should be considered not only because of the
scale of production but also the position in the arms market
(K. Hartley, J. Anderson), which turned out to be
characteristic of the beginning. In the 21st century, it was
also necessary to consider the achievements of media
management (L. Mitchell, R. Merton, G. Gissen). However,
because of the formation of a modern conglomerate of
military, economic, political, and social sciences, which was
quite successfully used in his doctoral dissertation by the
Canadian researcher R. Mangat should note that in today's
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conditions, the information trend of media plays a vital
role.

PURPOSE OF THE ARTICLE

The article's purpose is a systematic analysis of the
leading trends in media entrepreneurship in the context of
the deployment of military conflicts in global and local
environments.

OUTLINE OF THE MAIN MATERIAL
OF THE RESEARCH

War and geopolitics. A well-known researcher, one of
the founders of the Institute of International Relations of
France, D. Mouazi, characterizing the most atypical
geopolitical model of Russia, quite rightly notes: "This
country is full of fear, humiliation, and hope at the same
time, and all three emotions are mixed into a powerful
amalgam of feelings and urge" [1, p. 145]. Long before the
start of Russia's military operations against Ukraine, this
French researcher quite vividly described the trans-
formation of its national model, which included:

— a complete change of norms and values, rejection
of the utopian idea of socialism and communism, and
orientation towards capitalism, liberalism, and democracy;

— shock loss (in the 1990s) of international status;

— the destruction of three vital elements of self-
determination: government, empire, and army;

— national humiliation was accompanied by fear,
xenophobia, and pyrrhic victory in Chechnya, Moldova, and
Georgia [1, p. 149]; The fierce confrontation between
Ukraine and Russia reached its peak in 2022.

Modern military actions are often equated with a so-
called hybrid war, within which the informational, media
and economic components are difficult to overestimate.
The psychological feature is also particularly noticeable,
the negative effect of which can be more impressive than
the use of guns. This brings the mentioned problem to a
new level of polystructural research, which results in the
identification of events, costs, productions, and, what is
significant, public reactions to military actions and the
resulting significant losses in the economy of both the
aggressor country and the state on which such aggression
is directed.

Behavioral basis of media entrepreneurship in the
conditions of military operations. Media business during
military conflicts plays a crucial role because it allows you
to support /ignore the dominant ideology of the struggle,
clearly distinguish moral trends and determine their
usefulness or harm, direct financial flows in the trans-
formation of society, and victories or defeats on the fronts,
etc. As a result, the content of television and radio
broadcasts significantly changes due to the combination,
according to H. Gissen, of content, forms, and genres [2,
p. 15]. However, the author mentioned above does not
refer to the dominant ideology, which dominates not only
in the pre-entry phase of a military company but also in
implementing larger-scale military plans. The researcher
of economic psychology V. Lioba, went much further. The
terminology used by the author is quite versatile and
multifaceted and most likely belongs to the categories of
information and security policy. In particular, we are talking
about the regulatory focus on salience (expressiveness),

semantic priming (activation of specific information),
heuristics (affect as information), and the so-called ' coId
system", which is a particular structure for processing data
that reacts relatively slowly, but thoughtfully and balanced.
And all this is activated by abstract considerations about
the stimulus [3, p. 399]. Of course, in the conditions of the
activity of military operations, the importance of the
channels of information submission, the variety of their
segmental characteristics, the construction of the
ideological component, and the economic basis increase
significantly. A major role in these dynamic processes
belongs to the media, whose influence on the conditions
of conducting military campaigns is potent. The famous
British specialist in media psychology D. Giles is convinced
that the development of parasocial relationships is quite
important [4, p. 96—97] and the use of media framework
analysis (Media Framing Analysis ) [4, pp. 142—143].
Therefore, it turns out that traditional approaches to the
study of the influence of the media on the behavior of the
population of one or another country are pretty dynamic
and change over time depending on the permanent
components of the media business, which has long since
ceased to be an internal factor of the economic system of
one or another state but has turned into a powerful and
emotional-behavioral hub with its laws, formal and informal
structures and a powerful influence on people's behavior.
It is this feature that the well-known Western researcher
A. Ross draws attention to who supplemented the list of
industries of the future proposed by him with many focused
objects (air, land, sea, space, and cyberspace). As proof
of his correctness, the scientist describes a virus attack
on Ukrainian computers by the relevant services of the
Russian Federation. Further, from now on, the military
aggression of this country against Ukraine turned out to
be quite natural. The scientist also predicts that in the
future, the cyber-industrial complex of most post-industrial
states will turn into a war with programs. Instead, digital
data will be the raw material: [5, p. 173].

Economic neoclassicism and the modern ideology of
war. It has always been considered that the conduct of
hostilities is a high-cost affair both for the aggressor and
the one on whom the high activity is directed. Usually, the
victory of one of the parties turned into significant post-
war complications not only for it. In addition, contributions
and other types of military payments were added, which
did not always compensate for the expenses incurred.
However, an important financial trend of the war has
always been and remains the military budget, as well as
the media budget directed at propaganda and agitation,
the developer of which, according to L. Mitchell [6, p. 33]
is a media, with the corresponding dominance of television
in the 1980s-2000s and the predominance of the Internet
at the beginning. In the 2 1st century, of course, filling the
budget after the start of the war required a significant
correction in terms of raising taxes, redistributing
payments, limiting spending on secondary purposes, etc.
A specific role was also to be played by the issuance of
military bonds, which, even after the war's end, according
toR. Merton[7], remained an essential tool for the recovery
of the affected economy. In percentage terms, the state's
expenses for waging war ranged from 2—3% of GDP in
the pre-war period to 15—25% during active hostilities.

AHAORA
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Table 1. Military users of Twitter from among
the individual states of the world

Users Share
Owner TWltFer " | Population of users
State Twitter mllllqn (July 2017) from the
(April population,
2018) %
Australia @AustralianArmy | 35.2 23.2 0.15
France (@armeedeterre 145.0 67.1 0.22
Canada (@CanadianForges |90.6 35.6 0.22
United Kingdom | @BritishArmy 220.9 64.8 0.34
USA @USAArmy 12542 |326.6 0.38
India (@adgpi 5478.5 1281.9 043
Israel (@IDFSpokesperson | 884.2 8.3 10.7

Source: Mangat R. Tweeting Strategy: Military Social Media USE as Strategic Communication. Theses and Dissertations,

Waterloo, 2018.

In modern scientific literature, economics is increa-
singly associated with psychology. Therefore, the
demarcation of the trends of each of the sciences and their
singular integration usually leads to a new understanding
of political, social, military, and other conflicts, which are
based not only on conditional "national justification ", but
also on a mental knowledge of historical conflicts. To this,
it is worth adding the so-called economy of impressions
with its numerous differences, which B.J. Pine Il and J.
Gilmore identified at the appropriate levels:

— economic offer: raw materials, goods, services,
impressions,

transformation (horizontal dimension);

— economic offer: economic sphere, economic
function, nature of the offer, key features, methodical
supply, seller, buyer, and demand (vertical dimension) [8,
p. 316].

Unlike the military conflicts that took place during the
20th century. What is happening in Ukraine in 2022 has
significantly changed our perception of the forms of
conducting military operations (hybrid war, traditional
military operations), the dominance of ideological stamps
that have been forming for more than one decade, the
active technologization of weapons, the threat of using
nuclear weapons, and the expansion of the theater of war
actions, the growing influence of donor countries on state
support (primarily the USA, Great Britain, and European
Union states), the unbalanced reaction of international
institutions to the course of events, which in many cases
became limited. In some cases, the destructive nature of
the declared goals became quite noticeable.

The traditional idea of scientists and politicians about
the nature and structure of military expenditures was more
than once reduced to the fact that the entire financial
ideology was usually based on the curve of production
possibilities with the mandatory identification of
bifurcation points "cannons or oil". Consumer behavior
"Everything for the front" became classic. Everything for
victory." Substantial funds were allocated under this
narrative, active ideological support of the aspirations of
the aggressor countries, and the formation of iconic
military-political coalitions and groups became available.
The trend was similar for the states that fought back
against the aggressor. As aresult, already in the second
half of the 20th century. Several military blocs were formed
worldwide, including SEATO, CENTO, and the socialist

Warsaw Pact, NATO, the first three of which did not last
long. Perhaps also because unproductive spending in
socialist states and whimsical ideology did not add to the
stability and transparency of bloc unity, there was a
difference in technologies.

The global digitization of all spheres of social life,
which unfolded at the turn of the millennium, significantly
changed humanity's perception of military technologies,
government spending, communications, export/import of
weapons and dual-purpose equipment, and ultimately, the
powerful corporatization of the military complex with its
hybrid model, which covered both traditional forms of
development (specialization, cooperation, concentration,
combination) and the latest (localization, clustering,
creation of hubs and platforms, etc.). These forms entailed
a fundamental renewal of the information saturation of a
modern military serviceman and the availability of
appropriate information media (Table 1).

The significant strengthening of the media component
in various armies of the world is indicated by R. Mangat in
his dissertation [9]. It follows from the above that the
number of Twitter users is constantly growing, and the data
clearly reflect this on the armies of the US, India, and China,
most of whose digital indicators are not public. At the same
time, the State of Israel is impressive, the high degree of
militarization of which is fully correlated with the indicator
of the share of users in the army, which is compared with
the population of this country.

At the same time, it is worth noting that the
mediatization of military conflicts plays a critical role in
the objective coverage of the events taking place and the
development of consolidated media-entrepreneurial
structures (centers), some of which have already been
formed in Ukraine.

CONCLUSIONS

Identifying the systemic trends of media entre-
preneurship in the conditions of increased globalization is
an essential task of identifying those crucial changes that
are taking place in the modern economy because the
management, and in some cases, the manipulation of the
consciousness of society, significantly affects the
structure and, most importantly, the validity of the
assessment of the rapidly changing situation on the global
arms of the arms market. An important research tool
should be a systematic analysis of the leading trends in
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media entrepreneurship, which has its specificity and
purposefulness in the conditions of active military
operations. Geopolitics significantly affects the processes
stated above, within which there is a complete deformation
of norms and values, loss /acquisition of new status, the
transformation of vital elements of self-identification
(empire, government, army), fear, and xenophobia. On the
other hand, there is a behavioral trend that involves a new
type of combination of content, forms, genres of media
products, and the manifestation of the so-called "cold
system," which is nothing more than a unique structure for
processing information depending on the audience,
including military. The specified trend represents the
diversification of the segmental characteristics of data,
the construction of a new economic composite, and the
corresponding social foundation of media entre-
preneurship, which naturally leads to an increase in the
number, scale, and forms of the receipt of financial
resources.

In the course of full-scale military operations, the
budget deficit increases significantly, and the foreign
debt increases; there is areduction in all (except for the
military) spheres of production, inflation, and other
processes and phenomena characteristic of military
conflicts are significantly increasing. In the conditions of
hybrid wars, supply and demand changes, services
revaluation, and sectoral and horizontal transformations
are added to them.
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