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ABH3 "Vskropoacskuit HanjioHaAbHNI yHiBepcuTeT"

KOMIIETEHTHICHUM MIAXIA TA ®OPMYBAHHS NPO®ECIVIHOI ETUKU
IMPU IIATOTOBLI ®AXIBIIB 3 OBAIKY, OITIOAATKYBAHHSI
TA MAPKETUHI'Y B VYMOBAX 3MIH PMHKY IIPAIII

The article is aimed at analyzing the peculiarities of forming professional ethics and developing
key competencies in future specialists in accounting, taxation, and marketing, taking into account
the current transformations of the economic environment and employers’ requirements. The
conducted research emphasizes the importance of an integrated approach to building competency-
based skills and professional ethics in the training of specialists in accounting, taxation, and
marketing. It has been established that the combination of educational standards with methodological
approaches contributes to the development of key competencies and moral-ethical values in future
specialists, which is a necessary condition for effective and responsible professional activity in a
dynamic and competitive labor market. The analysis of the work content of specialists in accounting,
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taxation, and marketing revealed that the modern competency-based approach in their training is
aimed not only at the acquisition of theoretical knowledge but also at the development of specific
key competencies that ensure the effective performance of professional tasks. Within the framework
of the study, it has been proven that the main directions of competence development include
professional knowledge and skills, practical and digital abilities, as well as the capacity to adapt to
the dynamic conditions of the labor market. The analysis of the content of professional ethics in the
training of specialists shows that it is shaped by the requirements for moral and ethical values
necessary for responsible professional activity. This implies the development of the ability to act
honestly, transparently, and responsibly, to integrate ethical standards with modern technologies
and working methods in order to make professional decisions that simultaneously take into account
business goals and social responsibility. In our opinion, it is also advisable to add the formation of a
culture of ethical behavior in the fields of accounting, taxation, and marketing, which will contribute
to enhancing the professional competence and ethical awareness of future specialists. It is also worth
noting that the content of professional ethics and key competencies among future specialists is
constantly expanding under the influence of technological, economic, and social changes, as these
factors also affect the labor market.
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OkpecieHa cTaTTsa cnpssMoBaHa Ha aHani3 ocobsmBocTeli popmMmyBaHHS nNPogeciriHoi eTnkn Ta po3s-
BUTKY KJIIOHOBUX KOMINETEeHTHOCTel MarbyTHix ¢paxiBuiB 3 06/1iKy, onogaTkyBaHHSI Ta MapPKETUHIY 3
ypaxyBaHHSIM Cy4acHUX TPaHcpopMaLili eKOHOMIYHOIro cepegoBuLa Ta BUMoOr poboroaasuyis. Y pe-
3y/bTaTi NPOBE[EHOro AOCAIAXXEHHS NiJKPEC/IeHO BaXXJINBICTb IHTEerpoBaHoro nigxoay Ao ¢opmy-
BaHHSI KOMIMETeHTHICHUX HaBUYOK Ta npodeciliHoi eTukun y nigroroBui paxisuyie 3 06n1iky, onogaTky-
BaHHSI Ta MapKeTUHry. BctaHOB/I€HO, L0 NOEAHAHHS OCBITHIX CTaHAapTIB i3 MeToaNMYHUMU nigxoaa-
MU cripusie PO3BUTKY y MariGyTHIix crieuianicTiB KJ1l040BUX KOMMETEeHLil i MOpasibHO-e TUYHUX LiiIHHOC-
Teli, ski € HeobXxigHow ymoBoio edpeKkTUBHOI Ta BignoBiganbHoi npogeciviHoi gianbHOCTi B ymoBax
ANHaMIi4YHOro i KOHKYPEeHTHOro pyuHKy npaui. AHani3 amicty npaui ¢paxiBuiB 3 061iky, onogaTtkyBaHHS
Ta MapKeTUHrY CBifYUTb, LLLO Cy4aCHN KOMIMEeTEeHTHICHWIA Nigxia y ix nigroToBLi cnpsiMOBaHWUi sIK Ha
3aCBOEHHSI TEOPETUYHUNX 3HAHb, TaK i Ha POPMYBaHHSI KOHKPETHUX KJTIOYOBUX KOMIMETEHLUIN, 34aTHNX
3abe3neynTv epekTUBHEe BUKOHaHHSI nNpogeciliHnx 3aBaaHb. OCHOBHI HAaNpPsIMy PO3BUTKY KOMIMETEH-
THOCTE! OXOIJIIOIOThb NMPOecCifiHi 3HaHHSI Ta HABUYKU, NPaKTUYHIi N LN POBI BMiHHSI, a TAKOXX 34aTHICTb
aganTtyBaTucsi A0 3MiH. AHani3 amicty npogeciiiHoi eTuku y nigrorosuyi ¢paxiBLiB iNlOCTPYyeE, L0 BOHA
dopmyeTbCSI BUMOramu 4o MOpPasibHO-eTUYHUX LiHHOCTe#l, HeobxigHux Ans BiagnoBigaasHOro cucre-
MaTUYHOro BUKOHaHHS Aivi y npogeciriHomy acnekri. Lje nepegbayae po3BUTOK 34aTHOCTI BisTn Yec-
HO, NPO30pPO0 Ta Bi4NOBIAaNIbHO, iHTerpyBaTy eTU4YHi HOpMu 3 Cy4aCHUMMU TEXHOJIOTISIMU Ta MeTo4amu
nNpUIAHASTTS NpodgeciliHnx pilleHb, Ki 0ogHOYaCHO BPaxoBylOTb Gi3Hec-Lini Ta coyianbHy Bignosi-
AanbHictb. Ha Hawy AyMKY, 0 LibOro acrnekty AouinbHo aoaaTn popmyBaHHS KYNbTYpPU e TUYHOI no-
BegiHku y cgepi o67iKy, onogaTkyBaHHsI Ta MapKeTUHry. BapTo Takox 3a3Ha4ynTtu, Lo 3MicT npo-
¢eciliHOT eTukn Ta KJIHI040BUX KOMIMETEHTHOCTEe y MaliGyTHix ¢paxiBLiB NOCTIAHO PO3LLUNPIOETbLCA Nig
BIIJINBOM T€XHOJIOTiYHUX, EKOHOMIYHUX i colianbHNX 3MiH, IKi BIJINBalOTb HA pUHOK npadi. NMNepcnek-
TUBU NOA4AJIbLUNX AOCJiA)KEHb NOB'A3aHi 3 BUSHa4YeHHSM e PeKTUBHNX Moaesniei iHTerpauii eTuku ta
KOMMeTeHLUi B OCBITHI NporpamMu Ta OLiHKOIO iXHbOIo BrJINBY Ha nNPo@eciiiHy nNigroToBKy.

Key words: competence development; professional knowledge; skills; practical and digital abilities; professional
ethics; accounting specialists; taxation specialists; marketing specialists.

KntouoBi cnoBa: po3Bumok komnemeHmHocmedu; npogecitiHi 3HaHHS; HaBUYKU; NPAKMuYHi U yugpoBi BMiHHS;
npogbecilina emuka; ¢paxiBui 3 06iky; gpaxiBui 3 onodamkyBarHs; axiBui 3 MapkemuHay.

PROBLEM STATEMENT

Modern economic development conditions, particularly
the processes of increasing interdependence and
interconnectedness of countries and nations, digitalization
of business processes, automation of accounting systems
and marketing tools, intensification of competition, and
the growing importance of soft skills, have shaped new
requirements for specialists in the fields of economics,

accounting, taxation, and marketing. Professionalism in
these areas today is determined not only by the depth of
specialized knowledge but also by the ability to apply it
effectively in practice, quickly adapt to changes, work with
digital technologies, and adhere to high ethical standards.

Therefore, a modern accountant must utilize
automated software systems, analyze significant amounts
of financial data, and quickly adapt to changes in tax
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legislation. Meanwhile, a marketing specialist,
along with mastering classical strategies, should
employ digital promotion tools, analyze
consumer behavior in the digital environment,
and design adaptive communication campaigns
according to market demands.

In this context, the competency-based
approach to the professional training of future
specialists emerges as a key factor in shaping
not only their professional competence but also
their ethical awareness, ensuring readiness for
effective activity under the conditions of an
unstable and dynamic labor market.

ANALYSIS OF RESEARCH
AND PUBLICATIONS

The issues of fostering ethical awareness
and developing key professional skills among
future specialists in accounting, taxation, and
marketing have been addressed in the works of
Balaziuk O. Yu. [1], Yamborko H. A.[6], Fomin O.,
Romashko O., Semenova S. [5], SlotskyiO., and
Balushchak R. [4]. The researchers emphasize
the importance of cultivating professional
culture, improving educational programs, and
introducing innovative teaching methods that
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Table 1. Evolution of the competency-based approach
in the training accounting, taxation, and marketing

specialists

Period

Features that led to the formation or modification
of the competency-based approach

1980s—1990s
Stage of the
emergence of the
competency-based
approach

In global educational practice, the first elements of the
competency-based approach began to emerge, focusing
not only on the development of knowledge but also on
practical skills and the readiness to apply knowledge in
professional activities. At the same time, the approach
was defined by an abstract range of areas in which a
person was expected to be well-informed, possess
knowledge, and have certain experience.

1990s-2000s

Stage of the initial
systemic
implementation of the
competency-based
approach

The beginning of the systematic implementation of the
competency-based approach in higher education,
including the training of specialists in economics, finance,
and marketing. During this period, international standards
for specialist training emerged (for example, within the
framework of the Bologna Process in Europe), with a
focus on competencies. As a result, the emphasis shifted
from the abstract accumulation of knowledge to the
development of integrated professional competencies
capable of being effectively applied in practical activities.

From the 2000s to the
present

Stage of active
integration of the
competency-based
approach into

The competency-based approach is being actively
integrated into the training programs for specialists in
accounting, taxation, and marketing, particularly taking
into account the digitalization, automation, and
robotization of business processes.

The process includes the development of key, practical,

ensure the training of competitive specialists
with a high level of professional ethics and
responsibility. In the works of Nuzhna O. A. [3],

programs

specialist training

and digital competencies, as well as moral and ethical
values necessary for adaptation to the dynamic labor
market.

particular attention is given to the integration
of the competency-based approach with the
development of professional ethics as a prerequisite for
the harmonious combination of practical skills, theoretical
knowledge, and moral-ethical values in the preparation of
future professionals.

At the same time, the issue of shaping professional ethics
and developing key competencies among future specialists
in accounting, taxation, and marketing, taking into account
the modern transformations of the economic environment and
the growing demands of employers, has not been separately
highlighted in the academic literature. This is due to the
predominant focus of research on the substantive content of
academic disciplines, insufficient attention to the integration
of ethical and practical aspects into the educational process,
and the lack of interdisciplinary approaches.

FORMULATION OF THE ARTICLE'S
OBJECTIVES

The purpose of this article is to analyze the specific
features of professional ethics formation and the develop-
ment of key competencies among future specialists in
accounting, taxation, and marketing, taking into account
the modern transformations of the economic environment
and the requirements of employers.

THE PAPER MAIN BODY

Within the framework of this study, the authors draw
attention to the significance of a comprehensive consideration
of the competency-based approach and professional ethics in
the training of specialists in accounting, taxation, and
marketing. These constitute the foundation of educational
standards and methodological approaches aimed at developing

Source: compiled based on [1; 3—4].

in future professionals the key competencies and moral-ethical
values necessary for effective and responsible professional
activity under the dynamic and competitive conditions of the
modern labor market [1; 3—4].

The competency-based approach specialist training
began to develop at the end of the 20th and the beginning
of the 21st centuries in response to labor market trans-
formations and the gradual introduction of various
information technologies. Initially, this approach was
defined by an abstract range of areas in which a person was
expected to be well-informed, possess knowledge, and have
certain experience. The abstract nature of this approach was
due to the lack of clear standards and methods for assessing
competencies, the broad and vague interpretation of the
concepts of "knowledge," "skills," and "competence," as well
as insufficient integration of practical and labor market
requirements into educational programs.

A more concrete theoretical definition of the approach
and its formalization occurred only in the mid-2000s, when
the active implementation of the Bologna Process began
in Ukraine and other European countries, alongside the
adaptation of educational standards to labor market
requirements (see Table 1).

As aresult, the focus shifted from the abstract accu-
mulation of knowledge to the development of integrated
professional competencies capable of being effectively
applied in practical activity.

Based on the analysis of the work content of specialists
in accounting, taxation, and marketing-conducted by
professional associations, industry organizations, or expert
groups (including the Ukrainian Federation of Professional
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and marketing specialists in a changing labor market

Specifics Core components defining the competency-based Impact of
; labor market
of tormation approach
changes

Direction — Development of key competencies for professional activities
Professional- Economics, accounting, tax legislation, marketing
theoretical concepts, financial analysis, and budgeting. Skills are
knowledge continuously

Analytical and
critical skills

Ability to analyze financial and marketing data, assess
risks, and make informed managerial decisions

expanding in
response to

dynamic
Organizational Business process planning and control, project c}lllanges m
and managerial management, record keeping the .
skills economic
and
Communication Effective interaction with colleagues, clients, and technological
competencies partners, negotiation skills, presentation of analytical environment.
findings
Direction — Development of practical and digital competencies
Ability to work Ability to work with ERP systems, knowledge of
with modern accounting and tax software features, experience with
information CRM systems for marketing. The need to
systems master new

Capacity to use
digital tools

Capacity to work in conditions of routine process
automation, skills in analyzing large datasets and
forecasting financial and marketing indicators.

digital tools
and
automate
business

Innovative
thinking and

Ability to support the implementation of robotization and
digitalization of business processes in daily operations

processes is
becoming

Table 2. General framework of the competency-based approach in training accounting, taxation,

adaptability to
technologies

increasingly
relevant.

Direction — Training specialists capable of adapting to dynamic and competitive
conditions

labor market

Flexibility and

learning mobility technologies

Ability to quickly acquire new knowledge, software, and

Professional
autonomy

Decision-making in new or non-standard situations

There is an
increasing
demand for

Development of
strategic thinking

Assessment of long-term business and market prospects,
forecasting trends, reflecting the specialist’s ability not
only to perform current tasks but also to analyze and
evaluate long-term business and market outlooks

continuous
self-learning
and
adaptability

Competitiveness

Possession of skills that enhance the specialist’s value in
the labor market and ensure a successful career

among
specialists.

Source: compiled based on [1; 4; 6—7].

Accountants and Auditors (UFPAA), the Ukrainian
Association of Certified Accountants and Auditors
(UACAA), the Institute of Accounting and Finance (IAF),
the Ukrainian Marketing Association (UMA), and the All-
Ukrainian Advertising Coalition (AAC))-the modern content
of the competency-based approach in their training is not
limited to the acquisition of theoretical knowledge. Instead,
it focuses on developing key competencies necessary for
the effective performance of professional tasks. In this
context, it is important to emphasize that the definition of
competencies is characterized by specificity, as they are
formulated through clear knowledge, skills, and abilities that
can be assessed and applied in practice.

Key areas of competency development:

1. Professional activities (including professional-
theoretical knowledge, analytical and critical thinking skills,
organizational and managerial skills, and communication
competencies);

2. Development of practical and digital competencies
taking into account the automation, digitalization, and
robotization of business processes (including the ability
to work with modern information systems, use digital
tools, apply innovative thinking, and adapt to new
technologies);

3. Preparation of specialists capable of adapting to
dynamic and competitive labor market conditions (inclu-
ding the development of flexibility and learning mobility,
professional autonomy and initiative, strategic thinking,
and competitiveness).

A more detailed general framework of the competency-
based approach in training accounting, taxation, and
marketing specialists in a changing labor market is
presented in Table 2.

It should be noted that the requirements for the content
of the competency-based approach in specialist training
are constantly expanding due to dynamic changes in the
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Table 3. Evolution of the approach to professional ethics
for specialists in accounting, taxation, and marketing

N
NE

AVEK A

Regarding the approach to professional ethics
as a system of values and norms in professional
activity, it was generally formed back in the 19th-
20th centuries, when the first professional commu-
nities (accountants, lawyers, doctors) and
professional codes of conduct began to emerge.
The formation of such ethics was driven not so
much by the increasing complexity of professional
work as by the growing number of cases in which
specialists acted unethically. In particular, some
accountants engaged in deliberate concealment of
losses, overstatement of profits, or manipulation
of accounting records for personal gain or for the
benefit of management. For instance, during the
1920s and 1930s alone, it became known that in
over 200 banks and trading companies in Europe,
accountants were involved in practices that
concealed the true financial state of enterprises,
undermining trust in the profession and prompting
the establishment of professional codes of ethics.

From the late 20th to the early 21st century,
similar problems arose in other professional fields,
notably among marketers and tax consultants. In
marketing, there were instances of manipulating
information to promote goods and services,

misleading consumers. In tax consulting, there were
cases of deliberate tax evasion or the use of

Period Features that led to the formatiop or mod_iﬁcation
of the approach to professional ethics

19th — early Approaches to professional ethics are closely linked to the

20th century emergence of financial accounting standards and the first

Stage of professional codes. In particular, the ACCA Code of Ethics

formation of (United Kingdom) defined professional and moral principles

accountants’ for accountants, such as honesty, integrity, and responsibility.

ethics At the same time, it is important to note that ACCA was only
one of many directions in the codification of ethics, alongside
other national and local standards and codes of conduct, which
were developed not only in the United Kingdom but also in the
United States and other countries.

Mid-20th In the field of marketing, professional ethics developed

century somewhat later, alongside the growth of advertising and

Stage of communication technologies, and is regulated by marketers’

formation of codes of ethics (for example, the AMA Code of Ethics), which

marketers’ establish principles of honesty, transparency, social

ethics responsibility, and respect for consumers.*

20th —21st Ethical standards are defined by professional codes for tax

century consultants (in particular, the Code of Ethics of the National

Stage of Association of Tax Professionals (NATP) in the USA) and

formation of include principles such as honesty, confidentiality, compliance

ethics in the with the law, professional competence, and avoidance of

field of conflicts of interest. Moreover, international standards, such as

taxation the IFAC Code of Ethics for Professional Accountants, extend
these principles globally, providing unified ethical guidelines
for accountants and tax consultants.**

Note:

*Today, the codes have not disappeared but have been expanded and

detailed.

**The IFAC Code of Ethics is primarily intended for accountants, but it
also applies to those providing tax services, as tax consultants are often

members of professional accounting organizations.

Source: compiled based on [1—2; 5—6].
economic and technological environment, which define new
professional standards, employer expectations, and
demand the ability for self-directed learning. In particular,
the automation, digitalization, and implementation of
robotization in business processes create the need for
future specialists to develop not only traditional
professional knowledge and skills but also practical and
digital competencies, along with the ability to quickly adapt
to new technologies and working conditions [1; 4].
Additionally, labor market globalization and increased
competition require specialists to possess flexible
thinking, analytical and communication skills, and the
capacity to make effective decisions under conditions of
uncertainty.

Indeed, it is indisputable that modern requirements for
the competency-based approach encompass not only the
traditional scope of professional knowledge but also a set
of skills and qualities that are continuously expanding to
ensure the adaptability and competitiveness of graduates
in the labor market. For example, in the field of marketing,
a specialist previously could rely on knowledge of
traditional advertising methods and market analysis, as
well as skills in creating promotional materials and
reporting. Contemporary requirements include additional
competencies: working with digital platforms (such as
Google Analytics and CRM systems), analyzing consumer
behavior using big data, automating marketing campaigns,
and the ability to quickly adapt to new trends, such as using
artificial intelligence for content personalization [3—4].

questionable optimization schemes, violating
ethical and legal standards.

These trends not only undermined trust in
specialists in accounting, taxation, and marketing
but also became one of the reasons for the
development of a professional ethics approach
closely linked to the emergence of ethical standards and
codes, as evidenced by the data presented in Table 3.

So, regarding financial accounting, in this case the
emergence of professional ethics is associated with the
introduction of professional codes, in particular the ACCA
Code of Ethics, which defines professional and moral
principles for accountants. In the field of marketing,
professional ethics developed somewhat later, with the
growth of advertising and communication technologies in
the mid-20th century, and is regulated by marketers' codes
of ethics, which establish principles of honesty,
transparency, social responsibility, and respect for
consumers.

In taxation, ethical standards are defined by the
professional codes of tax consultants and include
honesty, confidentiality, compliance with the law,
professional competence, and avoidance of conflicts of
interest.

This approach implies not only adherence to legal
requirements and professional standards but also the
conscious development of moral values, ethical
responsibility, and professional culture, which ensures
transparency, client and partner trust, as well as
sustainable business development in today's dynamic and
competitive environment [1; 5—6].

Thus, the interpretation of professional ethics gradua-
lly integrated not only moral principles but also the ability
to effectively apply ethical norms in interaction with
technology and business processes.

IHBecTuyii: noaxtusa ta gocsig N° 192025




Table 4. General framework for developing professional ethics among accounting, taxation,
and marketing specialists in a changing labor market

Specifics Key components defining the approach to
of tormation professional ethics

Impact of labor
market changes

Direction — acquisition of moral and ethical values
for responsible professional practice

Professional Responsibility for one’s own actions and their Market changes

responsibility consequences for the organization, clients, and society. the foundation
N - N of a specialist’s

Honegty and Awareness of the }mpon'flnce of hon.esty, 1nteng1ty, moral

integrity and transparency in making professional decisions consciousness,

Compliance Acquisition of ethical behavioral principles that aiming at the

with comply with professional standards, legislation, and | ©OTSCIOUS and

professional generally accepted social norms. responsible

standards and fulfillment of

legislation pr o_fessional

duties.
Social Ability to focus on social responsibility, ensuring
responsibility trust and respect from clients, partners, and colleagues.

Direction — development of the ability to act honestly, transparently,

and responsibly

Professional Adherence to ethical standards when working with clients
integrity and colleagues, including honesty and transparency in
communication, respect for the rights and interests of
others, and maintaining confidentiality.

Ensures a
transformation
in the
perspective on

Transparency Honest and transparent reporting to clients,
of actions colleagues, and management on task progress and
the rationale behind decisions made.

the practical
application of
ethical
principles in

Accountability Ability to take responsibility for the consequences
for results of one’s decisions and actions.

daily
professional
activities.

and marketing

Direction — fostering a culture of ethical behavior in accounting, taxation,

expectations of society.

Respect for Formation and maintenance of stable, transparent, Market
clients and and mutually beneficial relationships with clients, demands
partners partners, colleagues, and other stakeholders.* transform the
N - . . culture of
Ethical Abll%ty ofa manager or spf:01alls..t to make Qe(;lswns professional
management of w1_thlp professional activities guided by «.ethlcal. - behavior,
business principles, rather than solely by economic feasibility strengthening
processes or personal gain. the trust and
Socially A professional, when performing their duties, is reputation of
responsible guided not only by personal gain or the interests of the L
behavior the organization but also by the needs and organization.

Direction — integrating ethical standards with modern technologies and work methods

principles, not just financial or business objectives.

Integration of Use of modern IT systems, automation, and digital Changes
ethics and tools in compliance with ethical standards. in market
technology demands

- - - - expand the
Eth%c.al Support for avbusm.ess appro.ach in which a . application
demsloni company achieves its ﬁnanmbal and economic goals of ethical
malqng in wh_lle_ slmultanequsly managing _the impact of its principles,
business activities on society and the environment. combining
processes professionalism
Analytical and Analysis of potential decisions or actions in professional with .
critical thinking | activities, taking into account moral and ethical technqlf)glcal

capabilities.

Note:

Refers to relationships based on honesty, ethical conduct, and professional responsibility.

Source: compiled based on [1; 5—6].

The analysis of the content of professional ethics (UACAA), the Institute of Accounting and Finance (IAF),
in the training of specialists by professional asso- the Ukrainian Marketing Association (UMA), and the All-
ciations, industry organizations, and expert groups (in Ukrainian Advertising Coalition (AAC)) reveals a fairly
particular, the Federation of Professional Accountants wide range of requirements regarding the moral and
and Auditors of Ukraine (UFAA), the Ukrainian Asso- ethical values necessary for responsible professional

ciation of Certified Accountants and Auditors activity.
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Among these requirements are the ability to act
honestly, transparently, and responsibly; the skill to inte-
grate ethical norms with modern technologies and methods
of work to make professional decisions that consider both
business objectives and social responsibility; and the
understanding of the importance of an ethical approach in
accounting, taxation, and marketing processes [4].

We believe it is essential to foster a culture of ethical
behavior in the professional sphere, as this will help establish
high standards of professional responsibility and public trust.

In more detail, the general framework for shaping
professional ethics among accounting, taxation, and
marketing specialists in a changing labor market is
presented in Table 4.

It should be noted that the content of the approach to
developing professional ethics among specialists in
accounting, taxation, and marketing is constantly
expanding due to increasing demands for the fulfillment
of professional duties, the broadening of ethical principles
in professional practice, and the evolving understanding
of professional behavior culture.

For example, accountants today are expected not only
to maintain financial records in accordance with standards
but also to act honestly, transparently, and responsibly.
An advanced approach to professional ethics requires
accountants not merely to perform formal duties, but to
act with internal responsibility and conscious integrity in
all aspects of their work.

CONCLUSIONS

As aresult of the conducted study, the importance of
an integrated approach to developing competency skills
and professional ethics in the training of specialists in
accounting, taxation, and marketing has been emphasized.
It has been established that combining educational
standards with methodological approaches contributes to
the development of key competencies and moral-ethical
values in future professionals, which is a necessary
condition for effective and responsible professional
activity in a dynamic and competitive labor market.

An analysis of the work content for specialists in
accounting, taxation, and marketing shows that the current
competency-based approach to their training focuses not only
on acquiring theoretical knowledge but also on developing
specific key competencies. These competencies are essential
for performing professional tasks effectively. The main
directions for competency development include professional
knowledge and skills, practical and digital abilities, as well as
the capacity to adapt to the dynamic conditions of the labor
market.

The analysis of professional ethics content in specialist
training reveals that it is influenced by the moral and ethical
values essential for responsible professional conduct. It
involves developing the ability to act honestly,
transparently, and responsibly, integrating ethical
standards with modern technologies and working methods
to make professional decisions that simultaneously
consider business goals and social responsibility. We
believe it is advisable to cultivate a culture of ethical
behavior in accounting, taxation, and marketing. This will
enhance the professional competence and ethical
awareness of future specialists [2].

It should also be noted that the content of professional
ethics and key competencies among future professionals
is constantly expanding under the influence of
technological, economic, and social changes, which also
affect the labor market.

Prospects for further research are related to identi-
fying effective models for integrating ethics and compe-
tencies into educational programs and assessing their
impact on professional training.
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