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COLIAABHA BIAITOBIAAABHICTD IK ®PAKTOP 3ABE3INEYEHHSI
KOHKYPEHTOCITPOMOJKHOCTI INIAITIPUEMCTBA B KOHTEKCTI CTAAOTO PO3BUTKY

This article examines in detail the role of corporate social responsibility in shaping enterprise
competitiveness in the modern economy, where increasing uncertainty, rapid technological change, and
intensifying global competition require businesses to adopt more sustainable, flexible, and adaptive
development strategies. In such conditions, companies are no longer evaluated solely on financial
performance, but also on their social and environmental impact. Itis argued that integrating the principles
of social responsibility into an enterprise’'s management system not only improves its public image but
also helps build long-term trust with key stakeholders, including customers, employees, investors,
partners, andlocal communities.

Such integration helps to enhance corporate reputation, strengthen stakeholder engagement, and
significantly reduce non-financialrisks, such as reputational damage, environmental liabilities, regulatory
pressures, and potential social conflicts. Moreover, socially responsible companies are better positioned
torespondto crises and maintain operational stability in uncertain environments. It is established that, in
the context of globalisation and the digital transformation of business processes, corporate social
responsibility is becoming a crucial instrument for advancing sustainable development and ensuring long-
term business resilience.

Modern enterprises are increasingly expected to operate transparently, ethically, and in alignment
with international sustainability standards and best practices. The main areas ofimplementation of socially
responsible business activities are analysed, including investment in human capital development through
continuous education and professional training; ensuring environmental responsibility by reducing
emissions, waste, and resource consumption; enhancing transparency and accountability through
corporate governance; and adopting comprehensive, integrated non-financial reporting practices.

Furthermore, it has been demonstrated that applying ESG (Environmental, Social, and Governance)
principles, together with a strategic focus on achieving the Sustainable Development Goals, contributes
to the long-term economic growth and sustainable development of enterprises. These approaches
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improve investment attractiveness, increase access to financial resources, facilitate entry into
international markets, and create sustainable competitive advantages, thereby ensuring resilience,
innovation capacity, and stability in a rapidly changing, highly competitive business environment.

Y crarti kOMninieKCHO AOCniAXeHOo PoJib KOPNopaTUBHOI coliasbHOI BignoBiganbHOCTI y popmyBaHHI Ta
3MiLHEeHHI KOHKYPEeHTOCNPOMOXXHOCTI NigNpUMeMCTB B YMOBaxX Cy4aCHOi €EKOHOMIKU, LL{O XapaKTepPU3yeThb-
Cs1 BUCOKUM piBHEM ANHaMIYHOCTI, rnob6anisayiiiHummn npoyecamu Ta yngpoBoro TpaHcpopmadiero 6isHec-
cepegosuwya. O6GrpyHTOBaHoO, O iHTerpawyis NnpuHUnnie couianbHOI BignoBiganbHOCTI y cucremy crTpa-
TeriYyHoro ta orepawyifiHoro yrnpasJiiHHS nNigrnpue MCTBOM BUCTYNAa€ BaXJinBUM YUHHUKOM MigBULLL€HHS iOro
AainoBoi penyrtauii, popmyBaHHs 4OBiIpN 3 6OKY CNOXMUBaYiB, NapTHepiB Ta iHBeCTopiB, a TaKoX crpusie
Hanarog)xeHHio egpekTuBHOI B3aemoggii 3i cterkxongepamu. [joseaeHo, L0 BrIpOBaf>XeHHS NMNPaKTUK KOp-
noparvuBHOI colyianbHOI BignoBigasbHOCTI O3BOJISE€ MiHIMiI3yBaTn He@iHaHCOBI pU3uku, 30Kpema peny-
TayiiHi, eKoNorivyHi Ta couianbHi, L0 B KiHLeBOMY NifCyMKY NO3UTUBHO BIJINBAE HA CTilikicTb Gi3Hecy.

Bu3Ha4yeHO, L0 B yMOBax noCUJI€HHSI KOHKYpPeHLUii Ta 3poCcTaHHS BUMOI 40 npoO30POCTi [iAsIbHOCTI
nignpnemMcTB KopriopaTuBHa coliasibHa BignoBigasibHiCTb TPAHCEPOPMYETbCS Yy CTPaTeriYyHNM iHCTPYMEHT
peanizauii koHyenyii ctanoro po3sutky. lMpoaHasni3oBaHO KJ1I0YOBi HANPSIMy BrIPOBaA)XeHHS CoLiasibHO
BignoBiganbHOI KiSNbHOCTI, cepen ssknx oco6aunBy yBary npugisnie Ho po3BUTKY JIIOACbLKOro kanitany, 3a-
6e3rne4YyeHHIO eKoJIoriYyHoi 6e3nekn, BNPoBaa>XXeHHIO NPUHLNIMIB e TUYHOIo Be4eHHs 6i3Hecy, NiagBULLYEeHHIO
PiBHSI KOPNIOPaTUBHOIO YrpaBJliHHSA Ta NMPO30pPOCTi AiANIbHOCTI Yepe3 BUKOPUCTaHHS HeiHaHCOBOT
3BIiTHOCTI. AKLLJ©eHTOBaHO yBary Ha 3Ha4eHHi LinpoBuUX TEXHOJIOTIN SIK KaTani3zaTopa nownpeHHS NpPaKkTuK
KCB T1a nigBuwyeHHs1 e peKTUBHOCTi KOMYHIiKaLi i3 3alikaB/1e HUMU CTOPOHaMM.

HdoBeneHo, wo 3acrocyBaHHs npuHunnie ESG (Environmental, Social, Governance) ta opieHTayis Ha
Lini ctanoro po3BuTky CTBOPIOIOTb NepefyMoBu AJis1 AOBroCTPOKOBOIo €KOHOMIYHOIo 3pOCTaHHS
nignpmneMcTs, NigBULLeHHS ix iIHBeCcTULiHOT NnpnBabanBocCTi Ta popMyBaHHS CTiliIKUX KOHKYPEHTHUX ne-
peBar sik Ha HalioHaIbHOMY, TakK i Ha Mi>kHapoA4HOMY PUHKaXx. Y3arasibHeHo, LLjO KOprnopaTuBHa coyiasibHa
BigNMoBifaNbHICTb € HE NuLIe eJIeMeHTOM iMigXy, a i BaXKJINBUM iHCTPYMEHTOM CTpaTeriyHoro po3BuTKy

nignpmnemMcTBa B yMOBaxX Cy4aCHUX BUKJINKIB.

Key words: corporate social responsibility, sustainable development, competitiveness, the Terston method,
stakeholders, ESG principles, non-financial reporting, company management.

KnrouoBi cnoBa: kopnopamuBHa coyiansHa BionoBidassHicms, cmaauti po3Bumok, KOHKYPEHMOCNPOMONCHICMS,
memod TepcmoynHa, cmelikxondepu, ESG-npuryunu, HeginaHcoBa 36imHicme, ynpaBaitHs nionpuemcmBom.

GENERAL DESCRIPTION OF THE PROBLEM
AND ITS CONNECTION WITH IMPORTANT
SCIENTIFIC OR PRACTICAL TASKS

In today's economic climate, businesses operate in an
environment characterised by fierce competition, rapid
technological change, and the globalisation of economic
processes. Traditional approaches to building competitive
advantage, based primarily on economic and financial
indicators, are gradually losing their effectiveness. Instead,
the social, environmental, and managerial aspects of
business operations are becoming increasingly important.

A socially responsible management model creates the
conditions for developing human capital, strengthening the
company's reputation, and increasing trust among partners
and investors. At the same time, it helps to reduce social
and environmental risks and ensures the long-term stability
of the enterprise's development.

As Ukraine integrates into the global economic
landscape, businesses are increasingly aligning themselves
with international management standards that require the
implementation of corporate social responsibility principles.
This necessitates research into the role of socially
responsible business in ensuring corporate competitiveness
and achieving sustainable development goals.

ANALYSIS OF RECENT STUDIES
AND PUBLICATIONS

Both international and domestic scholars are actively
researching corporate social responsibility. Ukrainian
researchers such as N. Bibik [ 1], O. Berezina[2], O. Buyan
[3], A. Zinchenko [4], Y. Saienko [5], M. Saprykina [6],
and others have made a significant contribution to the
development of the theoretical and practical aspects of
socially responsible business.

Academic literature notes that corporate social
responsibility is an important element of modern enterprise
management, combining a business's economic interests
with society's social needs. Researchers emphasise that
implementing socially responsible practices enables
enterprises to build a positive image, increase consumer
trust, and gain additional competitive advantages.

In accordance with the international standard ISO
26000, social responsibility is an organisation's respon-
sibility for the impact of its activities on society and the
environment, achieved through transparent and ethical
behaviour. This approach involves considering the
interests of various stakeholder groups and integrating
the principles of sustainable development into strategic
enterprise management.
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At the same time, recent research highlights the
importance of adopting an ESG approach, which involves
integrating environmental, social, and governance factors
into business operations. It is precisely the combination
of economic performance with the social and environ-
mental aspects of operations that forms the basis for
sustainable business development.

OBJECTIVES OF THE ARTICLE

The main objective of the article is to develop a metho-
dological approach to assessing the level of corporate
social responsibility of enterprises in the context of
ensuring their competitiveness and sustainable develop-
ment. The study also aims to identify key factors
influencing CSR formation, evaluate their impact on
enterprise performance, and justify the application of
modern assessment methods, including Thurstone's
pairwise comparison method. Additionally, the article
seeks to determine the relationship between CSR imple-
mentation, ESG principles, and the long-term com-
petitiveness of enterprises.

PRESENTATION OF THE MAIN RESEARCH
MATERIAL

Corporate social responsibility (CSR) has, over the
past few decades, become a key component of strategic
business development in most countries worldwide. Its
significance stems from the need to reconcile the economic
outcomes of business activities with the social and
environmental consequences of its operations. In today's
business environment, integrating social responsibility
principles into a company's management system is
regarded as an integral element in building long-term
competitive advantage.

The theoretical and methodological basis for imple-
menting corporate social responsibility is a systematic
approach that carefully considers the interrelationships
among an organisation's economic, social, and environ-
mental aspects. At the same time, a logical approach
ensures the strategy for socially responsible development
is consistent and aligned with the enterprise's overall
corporate strategy. In view of this, the implementation of
CSRshould be regarded as a long-term, multi-level process
that includes making strategic decisions, fostering a
corporate culture of responsible business conduct, and
creating mechanisms for stakeholder engagement [7].

In accordance with the international standard ISO
26000, social responsibility is defined as an organisation's
responsibility for the impact of its management decisions
and economic activities on society and the natural
environment. This responsibility is realised through tran-
sparent, ethical behaviour that contributes to achieving
sustainable development goals, ensures the well-being of
society, and takes into account the expectations of key
stakeholders. An important aspect is the compliance of
the enterprise's activities with current legislation and
international standards of conduct, as well as the inte-
gration of social responsibility principles into all areas of
the organisation's operations.

The long-term sustainable development of an
enterprise depends to a large extent on its level of viability.
Vitality should be understood as a comprehensive measure

of the effectiveness of managerial, production, and
economic processes, reflecting the organisation's ability
to adapt to changes in the external environment and ensure
stable operation. An enterprise's vitality is determined by
a system of key performance indicators that characterise
economic efficiency, social stability, and environmental
responsibility.

The International Labour Organisation makes a
significant contribution to the development of conceptual
approaches to ensuring the sustainable development of
viable enterprises. As part of the implementation of the
2030 Agenda for Sustainable Development, it has esta-
blished strategic guidelines for supporting entrep-
reneurship based on the principles of decent work, social
dialogue, and the responsible use of resources. In this
context, the viability of an enterprise is viewed as the inte-
grated result of economic efficiency, social responsibility,
and environmental sustainability.

The International Labour Organisation emphasises that
the development of viable enterprises is possible provided
several basic conditions are met. These include an effective
management system and well-established social dialogue
between employers and workers, a stable macroeconomic
environment, and adequate levels of infrastructure and
development of information and communication techno-
logy. Other important prerequisites include access to
education and vocational training, the creation of a
supportive institutional environment, and mechanisms that
encourage enterprises to take a responsible approach to
the environmental impact of their activities.

Implementing corporate social responsibility requires
aligning a company's strategic objectives with the interests
of its stakeholders, including employees, consumers,
investors, public authorities, and local communities. This
process requires modern methods to assess the effec-
tiveness of managing socially responsible activities.

The development of a company's corporate social
responsibility is influenced by a combination of diverse
factors that reflect both the company's internal potential
and the conditions of its external operations. A
comprehensive and systematic study of these factorsis a
necessary prerequisite for establishing an effective CSR
management mechanism and ensuring that socially
responsible practices are aligned with the company's
sustainable development strategy.

Given that the activities of any enterprise take place
in two interrelated spheres — internal and external — it is
appropriate to develop a classification of factors
influencing corporate social responsibility, based on the
type of business environment.

Endogenous factors characterise the internal
environment of an enterprise and fall within the sphere of
direct managerial influence (corporate culture, leadership
and management philosophy; the availability of the
company's internal resources; the company's strategy and
objectives; the human resources management system; the
effectiveness of internal communication regarding CSR
objectives and outcomes; organisational structure).
Assessing these factors enables the organisation to
determine its existing internal capacity to implement CSR,
as well as identify areas for further development and
strengthening.

IHBecTuuli: npaksTka 1a gocsig N 872026




/

In contrast, exogenous factors arise in the external
environment and are not subject to direct control by the
organisation, yet require constant monitoring and
adaptation (socio-political context; cultural characteristics
and local norms; legislation and government regulation;
international standards and initiatives; technological
changes; partners' requirements regarding sustainable
practices; growing demand for eco-friendly, ethical and
locally sourced products; media and public opinion; societal
and community expectations). Analysing these factors
enables a timely response to external challenges, minimises
risks, and allows for the effective utilisation of oppor-
tunities to develop corporate social responsibility.

Thus, the development of CSR results from the
interaction between endogenous and exogenous factors;
a systematic assessment of these factors establishes an
effective management mechanism, enhances the enter-
prise's adaptability to external environmental changes, and
facilitates the achievement of sustainable development
goals.

An in-depth analysis of the factors driving CSR
involves not only their identification but also a quantitative
assessment of their significance and impact. To this end,
the study conducted a two-stage assessment of the factors
influencing corporate CSR based on an expert survey. The
proposed algorithm combines two methods of expert
assessment: the rating method and Thurstone's paired-
comparison method (Fig. 1).

In the study, a sample of corporate social responsibility
factors was selected for expert evaluation. Each pair of
factors was compared by several experts, which enabled
the creation of a preference frequency matrix. On this
basis, the corresponding probabilities were determined,
and the data were converted to the standard normal
distribution scale. The results obtained enabled ranking
CSR factors by their influence on the enterprise's viability
and competitiveness.

Thus, applying the pairwise comparison method in the
study of corporate social responsibility enables a more
accurate determination of strategic priorities for the
enterprise's development and improves the effectiveness
of management decisions in sustainable development. To
improve the effectiveness of CSR management, the author
proposes applying L. Terstown's pairwise comparison
method [8]. This method converts subjective assessments
by experts or consumers into a quantitative interval scale.

The findings of the study reveal that, for Ukrainian
enterprises, the most significant factors influencing the
promotion of corporate social responsibility are: legislative
and state regulation; the availability of internal resources;
the enterprise's strategic objectives and goals; managerial
leadership and management philosophy; the size of the
enterprise; and its ownership structure.

The results obtained indicate a systematic nature to
the development of CSR in domestic enterprises, as its
development is significantly influenced by both external
environmental factors and internal factors that the
enterprise can regulate through the organisation of its own
activities.

The fact that the 'legislation and state regulation’ fac-
tor received the highest weighting underscores the
regulatory environment's decisive role in both stimulating
and hindering the development of ESG initiatives. At the
same time, it should be noted that in the Ukrainian business
environment, ESG principles and values have not yet fully
established themselves, which creates a need for
enterprises to rely on external incentives and regulatory
mechanisms to implement environmental standards, ensure
compliance with labour rights, and develop non-financial
reporting. This is also linked to the significance of the
'enterprise ownership structure' factor, as practice shows
that enterprises with state ownership more often
demonstrate a higher level of social engagement.

The second most influential factor is the resource
factor. The implementation of CSR initiatives requires
financial, human, and organisational resources; therefore,
companies with a stronger resource base have greater
opportunities to implement them. In this context, the
significance of the 'company size' factor is logical, as it
is directly linked to the scale of available resources,
including those for implementing socially responsible
practices.

At the same time, resource availability alone does not
guarantee CSR effectiveness, particularly in the absence
of a strategic vision and effective managerial leadership.
It is the management that plays a key role in shaping social
responsibility values, supporting relevant initiatives, and
developing corporate culture. The integration of CSR into
the company's strategic objectives and long-term business
model is a crucial factor in ensuring sustainable
development and building competitive advantages in the
modern economic environment.

1. Stage. Assessment of factors using the rating method

~>

Selection of indicators with the highest rankings to quantitatively determine their importance

=

II. Stage. Assessment of CSR factors using the Terstown pairwise comparison method

Fig. 1. Stages in assessing the factors influencing the formation and the development of
enterprises’ CSR

Source: author's own work.
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CONCLUSIONS AND PROSPECTS FOR
FURTHER RESEARCH IN THIS AREA

The study found that corporate social responsibility
is fundamental to ensuring a company's competitiveness
in today's economy. Its implementation enables the
integration of economic, social, and environmental aspects
of business operations, in line with the concept of su-
stainable development.

It has been demonstrated that integrating the prin-
ciples of social responsibility into a company's mana-
gement system contributes to more efficient resource use,
the development of a positive business reputation, the
strengthening of stakeholder trust, and the reduction of
risks. Of particular importance is the implementation of
ESG approaches, which ensure a comprehensive
assessment of a company's activities and a focus on long-
term development.

It has been established that socially responsible cor-
porate activities contribute to increasing their investment
attractiveness, expanding market opportunities, and
building sustainable competitive advantages. In today's
environment, it is precisely those enterprises that actively
implement the principles of sustainable development that
have a better chance of operating successfully in the long
term.

To enhance the effectiveness of business operations,
itis advisable to integrate corporate social responsibility
principles into strategic management, expand the practice
of non-financial reporting, and ensure a balance between
economic performance and social and environmental
objectives.

Prospects for further research include developing
methodological approaches to assess the effectiveness
of enterprises' socially responsible activities and
determine their impact on business performance.

Animportant finding of the study is the identification
of a set of factors influencing the formation and develop-
ment of corporate social responsibility within an
enterprise. It has been established that the effectiveness
of CSR implementation is determined by the complex
interaction of endogenous and exogenous factors, among
which the regulatory environment, the enterprise's
resource potential, strategic development guidelines,
managerial leadership, and ownership structure are key.
Such a systematic approach to analysing factors allows
not only for identifying their influence but also for
formulating well-founded directions for enhancing the
effectiveness of enterprises' socially responsible
activities, which, in turn, contributes to strengthening their
competitive positions and ensuring sustainable
development.

It is also worth noting the importance of using Louis
Thurstone's pairwise comparison method in assessing
corporate social responsibility factors. The application
of this approach enables the transformation of subjective
expert judgements into quantifiable indicators, thereby
enhancing the soundness of management decisions. The
Thurstone method enables factors to be ranked according
to their degree of influence, which is particularly
important when formulating strategic priorities for the
enterprise's development. Thus, the use of this toolkit
contributes to improving the accuracy of analytical

assessments and the effectiveness of corporate social
responsibility management in the context of sustainable
development.
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